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Hi everyone! The following is a guide that we hope will help you find interesting information about
the associations which have kindly decided to take part in.

Indeed, we would like to thank all of the 50+ already existing associations that have given us the
possibility to realize this piece of work.

Associations were asked to fill out a series of questions concerning five different fields of their
internal life. These were:

General details: Association's missions, goals, and member composition;

Inner aspects: Association's missions, goals, and member composition;

Events and collaborations: kind of events and potential opportunities for collaboration;
Membership information: application timeframe and desired qualities for new members;
Commitment and meeting frequency: time requested to dedicate and how often they meet.

abrowd-~

The outcome of the responses has enabled the creation of a comprehensive and user-friendly guide,
accessible through the table of contents found on the following two pages from which you can
directly reach the description of the association you are most interested in.

Within each association category, we have provided a list of names officially recognized by
Bocconi University for the academic year 2023-2024, with a focus on highlighting those accepted
in the recent window.

Furthermore, at the conclusion of the descriptions of all the involved associations, we have provided
the name of their respective president. Additionally, we have included Instagram and LinkedIn
contact information for each association, making it easy for interested individuals to access this
information.



ASSOCIATIONS’ FOCUS

MANAGEMENT
Bocconi Students Consulting Club
Bocconi Students for Sport Management
Bocconi Students Marketing Society
Bocconi Students Strategy Club
Culturit Bocconi Studenti
Entrepreneurship Club
JEME Bocconi Studenti
FINANCE
Bocconi Students Asset Management Club
Bocconi Student Finance Society
Bocconi Students Fintech Society
Bocconi Students for Commercial and Investment Banking
Bocconi Students for Real Estate
Bocconi Students for Sustainable Finance
Bocconi Students Investment Arena
Bocconi Students Investment Club
Bocconi Students Trading Association
Bocconi Students Women In Finance
Minerva Investment Management Society
Starting Finance Club Bocconi
ECONOMICS & SOCIAL SCIENCES
Bocconi Behavioural Insights Association of Students
GOVERNMENT, GEOPOLITICALS AND POLICIES
Aleph - Analisi Strategiche
Bocconi Students Debate Club
Bocconi Students Advocacy&Litigation
Corporate Law Academy
IUS@B
Keiron - La Casa del Penalista
TECHNOLOGY & INNOVATION
B.Cyber
Bocconi Students for Digital Transition
Bocconi Students for Venture Capital (BSVC)
Build Sustainable Innovation
SOCIETY & ENVIRONMENT

%



AIESEC Milano

Bocconi Equal Students - BESt

Bocconi Students against Organized Crime
Green Light for Business

Mass Media & Culture

Students for Humanity

The Healthcare Hub

HOBBIES, SPORTS & SPECIAL INTERESTS
B.Wine

Bocconi Students Chess Club: Ruy Lopez Society
Bocconi Students Sailing Team

Bocconi Students Table Tennis Club

Gaming & Entertainment Society
PERFORMING ARTS & CULTURE
Associazione Letteraria Bocconi d'Inchiostro
Bocconi Live Performance Student Association
Bocconi Students Art Society

Bocconi Students Opera Society

Gruppo Teatro Studenti Bocconi
INTERNATIONAL & FOREIGN STUDENTS' CLUBS
Bocconi Exchange Students Club

Bocconi Chinese Student Association

Bocconi Student French Society

MEDIA

Bocconi TV
Radio Bocconi

Tra i Leoni



MANAGEMENT

Association Mail

Black Swan Society (NEW) as.blackswansociety@unibocconi.it

Bocconi Students Business Exchange Society (NEW)  as.businessexchange@unibocconi.it

Bocconi Students Consulting Club as.consclub@unibocconi.it;

Bocconi Students for Fashion and Luxury as.s4fashion@unibocconi.it

Bocconi Students for Sport Management as.sportmanagement@unibocconi.it
Bocconi Students for Talks & Digital Communication as.talksdigital@unibocconi.it

(NEW)

Bocconi Students Marketing Society as.bocconimarketingsociety@unibocconi.it;
Bocconi Students Strategy Club as.strategyclub@unibocconi.it

Culturit Bocconi Studenti as.culturitbocconistudenti@unibocconi.it
Dawn Advisory as.dawnadvisory@unibocconi.it
Entrepreneurship Club Bocconi as.e-club@unibocconi.it

Family Business Association as.familybusiness@unibocconi.it

JEME Bocconi Studenti as.jeme@unibocconi.it

Luxury Bocconi Students Society as.lbss@unibocconi.it

Studenti Bocconi Management Aziende Strategiche as.mas@unibocconi.it

(NEW)

Women in Business as.wib@unibocconi.it
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Bocconi Students Consulting Club
Bocconi Students Bocconi Students Consulting Club is the oldest and largest graduate
@(U“..”h |||(rclub consulting club in Italy. We are among the major consulting clubs in
Europe and one of the most active associations at Bocconi University.
BSCC offers to its associate activities and instruments to support them in landing their dream job in
consulting or related industries. Around 70 members; 50% are foreign (43 countries and growing)
and 42% are women.

Activities: Trainings, Networking events, In-company visits, case coaching, interview prep, case
book, data base, B-coaching with JEME, Alumni Interview Sessions. There will be at least one
activity every week.

Many collaborations with Businesses and other Associations such as Simon Kucher, Kearney, JEME
and the e club Bocconi.

Application: Now until approximately 20th September. All in all, we love to see interesting, out of the
box CVs a well written Cover letter and a nice and genuine interview performance. For the interviews
we always have the question in mind: "would | like to drink a beer with this person" :)

We strongly encourage and measure attendance. Not more than 5h a week for associates. (More
for board members).

President | Emil William Queitsch
Media @bscc_bocconi — in: Bocconi Students Consulting Club (BSCC)




Bocconi Students for Sport Management
h) BSSM is a student association founded in 2015 for students who believe in the value
0] of sports and its power to move society by making positive changes. The goals set
J are to study and deepen the links between sports and business world, and its
economic and management dynamics. The association currently counts 65
ror sport Manacenen  members, of which 5% foreign students (but they are forecasted to increase).

-

The association is organized into 3 divisions, each of which follows different projects during the

academic year:

e Events: deals with the organization of events both open to the entire Bocconi community and
exclusive to BSSM members, as well as team building activities such as aperitifs and sports
challenges

e Digital: is in charge of managing all the association's social platforms. Instagram is mainly
dedicated to newsletter and original contents, while LinkedIn to publishing information about
events.

o Network: dedicated to fostering the creation of a network of knowledge for all members of the
association.

Among the many events organized over the years we should certainly mention the one that saw
Bebe Vio as our guest, not only because of the caliber of the athlete, but also because it was an
event that received coverage across the academic landscape and marked the resumption of in-
presence events in post-Covid-19.

Over the years, it has been involved in a variety of activities, including two consultancy projects
for professional sports teams and the discussion of case studies. During the academic year
2022/2023, a collaboration was established with University Network, with whom we organized
the University Festival, and from this academic year 2023/2024 the division will be engaged in a
project together with other associations with similar aims to BSSM belonging to American
universities. To conclude, the association as a whole collaborates with Bocconi Sport Center to
organize the Intramural tournament held every year.

Application timeframe: September 11th-20th. Requirements: being proactive, bringing ideas to the
table, taking part in BSSM's activities, collaborating with other members, and, of course, a love for
sports!
Commitment: 2h a week. However, meetings are always held before the academic year's start to set
our activity for the months ahead (Board only); subsequently, we proceed with a general meeting in
person.

President | Amanda Rambelli
Media @bssportmanagement — in: Bocconi Students for Sport Management




Bocconi Students Marketing Society

Welcome to BSMS, a robust group comprising 50 members, with 65% of
students with international backgrounds. We take pride in being the only
association for marketing at Bocconi with a mission to cultivate a dynamic
network of students destined to ascend as leaders in the marketing field.

Bocconi Students
MARKETING SOCIETY

Our society is strategically organized to cater to diverse marketing dimensions. While we excel in
delivering top-tier consulting services to a range of clients and orchestrating large-scale events that
attract hundreds of participants, it's evident that our biggest divisions are events and consulting.

e Events: this department handles a wide range of event-related tasks and collaborates to plan
and execute events that align with the association's ethos. They organize two external events
per semester, featuring prestigious guests from companies like Alpha Tauri, Google, Jakala,
TikTok, and Vogue, aimed at enriching the audience's experience.

¢ Digital: this department manages the association's online presence, including social media and
the official website. They actively engage in the evolving marketing landscape, using platforms
like Instagram. Additionally, they curate and share in-depth articles on marketing-related subjects
on their website.

¢ BSMS Consulting: this department offers consultancy services that encompass various aspects
of marketing, from visionary strategies to digital expertise and campaigns. They focus on
nurturing the expertise of their consultants through networking sessions, workshops, and a
vibrant learning community.

e Partnership: this department aims to expand the association's network reach through
engagement with alumni, strategic workshops, and collaboration with other Bocconi
associations. They work on joint events and collaborative article creation to enhance their
collective impact.

The association's core mission revolves around cultivating marketing leaders. They achieve this by
partnering with international enterprises, spotlighting their marketing strategies in events accessible
to the Bocconi community, and collaborating with fellow Bocconi associations to strengthen their
presence within the university. Over the years, the association has collaborated with renowned
industry giants like Google, Durex, TikTok, Vogue, and Adidas.

Following the Associations on Display, an enriching aperitivo awaits you, providing potential
applicants the chance to interact with our dynamic members and address any inquiries.
Subsequently, our application portal remains accessible for approximately 10 days. During this
window, each submission will undergo meticulous evaluation and then selected candidates will then
progress to the second round, involving diverse case study assessments. We seek individuals who
embody qualities of dedication, creativity, and eagerness to delve into the marketing landscape.

The weekly time dedication varies across departments. The most substantial commitment is
expected from the consulting department, involving a weekly meeting, as well as allocated time for
client and association member collaborations to finalize projects. Other departments generally entail
about 3 hours of weekly engagement along with a single weekly meeting. Collectively, we convene
monthly for an association-wide meeting.

President | Marilina Bitsikas
Media @_bsms —in: Bocconi Students Marketing Society




Bocconi Students Strategy Club

Our training mission is twofold: to cultivate a strategic mindset applicable to all
professions, equipping our members with the essential tools to achieve their
goals, develop an efficient decision-making process and unlock their full
potential. Then, to specifically train our members in the field of consulting and
business strategy, supporting them in becoming the best candidates in the hiring
process or embarking on their own entrepreneurial journeys.

Total members (2022/23): 60, 40% of foreign students.

We have 3 main divisions, and each has around 20 members:
e Strategy and Consulting Trainings

¢ Industry Connections and Events

¢ Media Content, Research and Publications

As a member, you will have access to: Weekly training, Case competitions, Board games
championships, Interactive events with professionals, Publications and debates, Fun activities. Our
activity is centred around Bocconi, but it often expands outside university, as our members have the
opportunity to meet consultants, investment bankers, and managers either in our events or aperitivi.
Past members received recommendations, references, and individual preparation for interviews
while creating a large and diverse professional network.

Applications open between the 11" and 24™ of September. We are looking for ambitious students,
passionate about strategy, who match our values (thirst for knowledge, open-mindedness,
enthusiasm) and are eager to promote an environment of respect, active collaboration and mutual
improvement.

Commitment: we want you to be active, involved, and come up with initiatives. Depending on the
division, your tasks may vary, and an average of 2 hours a week will be expected from you. This
includes consulting training every other week, weekly publications, and monthly events. Short
meetings will take place more often.

President | Malina Diaconescu
Media @strategyclub.bssc — in: Bocconi Students Strategy Club




Culturit Bocconi Studenti

Culturit € un network di giovani, professori e professionisti che lavora per ridurre lo
scarto tra universita e mondo professionale attraverso progetti concreti per
valorizzare la cultura, ed innovare i settori strategici dell’economia italiana. Culturit
Bocconi Studenti, supportata dal network nazionale, offre la possibilita di applicare
le proprie competenze attraverso la realizzazione di progetti di consulenza e ricerca
per enti del settore culturale (importanti musei ma anche nascenti start-up).

A fine 2022/23 contavamo 40 membri attivi.

L'associazione e divisa in quattro aree:

e Formazione: organizza workshop di approfondimento interni con esperti del settore per
potenziare le competenze necessarie allo sviluppo dei progetti, ma anche eventi aperti a tutti
gli studenti Bocconi in cui si discute con ospiti di temi di interesse culturale.

e Comunicazione: si occupa della gestione delle pagine social e cura le diverse rubriche
settimanali.

e Risorse Umane: gestisce la selezione e l'ingresso dei nuovi membri e la creazione dei team.

e Coordinamento progetti: supervisiona I'andamento delle attivita dell'associazione e instaura
relazioni con nuovi clienti.

Il principale evento di Culturit € la Culturit University (due volte I'anno), vera e propria scuola di
formazione del Network che si pone I'obiettivo di approfondire e arricchire la preparazione dei suoi
membri grazie ad eccezionali interventi su tematiche culturali e imprenditoriali, e ad attivita mirate a
sviluppare competenze trasversali.

Culturit collabora con enti culturali e creativi principalmente a Milano e in Lombardia. Le
collaborazioni vanno da istituzioni consolidate come il Museo della Scienza e della Tecnica, a nuove
realta come Mare Culturale Urbano e Particle. Esploriamo anche settori diversi, come il Castello di
Belgioioso o Italia Adozioni, in base agli interessi dei membri. Molti membri hanno I'opportunita di
stage e talvolta ricevono offerte di lavoro dalle entita con cui collaboriamo.

Le candidature si aprono a settembre e febbraio tramite Instagram, dando importanza a
intraprendenza, creativita e motivazione. Ogni membro si impegna in un progetto settimanale e
partecipa a riunioni d'area regolari. L'associazione si riunisce anche due volte a semestre per
rivedere i progressi e per momenti di svago.

President | Benedetta Poli, Sara Viaggi
Media @culturitbocconi — in: Culturit Network




Entrepreneurship Club

Entrepreneurship Club is dynamic community that serves as a launchpad for
aspiring entrepreneurs. Our goal is to spread an entrepreneurial culture at
Bocconi by creating opportunities for students to improve themselves, connect to a broader
community and experiment freely with support from their peers.

2022/23 members: 120 members where 68% are international students.

@bnicﬁpreneu rshipclub

oc

In E-club we have two different types of memberships: explorers and drivers. As an explorer you
are a member that is not taking an active part in the organization of the club, but you are getting
access to all opportunities and activities the club provides. Whereas if you choose to become a
driver, you will also be playing an active role in the organization of the club. Within drivers we have
3 different teams:

e Operations Team is responsible for the internal organization of the club such as recruitment,
members management and etc, but also organizes club meetings, aperitivos, trips and internal
workshops.

e Marketing Team are the ones responsible for the communication of our club. They aim to raise
awareness about our club and entrepreneurship in general through working with different
communication channels.

e Our Events Team are the ones taking care of the planning and organization of public events, in-
company visits, communication with the University and expanding the club’s network.

E-Club is a very active association that organize activities every 1-2 weeks. Our main annual event
is called University Startup Challenge. It is a hackathon organised in collaboration with
Entrepreneurship Club Polimi and UniMi, where students receive a main theme and through
workshops and presentations are meant to come with a start-up idea that can solve an issue related
to the theme.

E-club organises a wide range of activities within and beyond Bocconi. We invite entrepreneurs and
experts from all over Italy and Europe to participate in our events. Moreover, we have a close
relationship with Bocconi 4 Innovation. We are also community partners of entrepreneurship
conferences such as Techchill and START Summit. In addition, we have close relationships with
other Entrepreneurial associations across Europe and Italy, such as E-club PoliMi, E-club PoliTo,
Start in Saclay (Paris), Entrepreneurship Club of University of Monaco, Entrepreneurship Club of IE
university and many more.

The application period runs from September 10th to 21st, involving form submission with motivational
guestions. Driver applicants may face interviews or tasks based on their chosen team. Desired traits
for all teams include being task-oriented, having teamwork skills, and being organized.

The Events team values networking and cold-calling skills, Marketing seeks those interested in
enhancing skills like SMM, SEO, and digital design, and the Operations team looks for candidates
passionate about entrepreneurship and internal organization. Estimated weekly time commitments
are 2 hours for explorers and a minimum of 4 hours for drivers, including biweekly/monthly team
meetings.

President | Dariia Komarova
Media @eclubbocconi — in: e-club




JEME Bocconi Studenti
JEME is one of the oldest student associations at Bocconi. Founded in 1988, it
\J E E is the first Italian Junior Enterprise, a student-run organization that provides
BOCCoN! strategy consulting services such as business plans, market analyses and
financial analyses. With an admission rate of 5%, JEME's mission is to provide
its more than 50 members, 15 of whom are international, with a unique practical experience that
complements theoretical studies and prepares students for the job market.

JEME Associates have the opportunity to immediately work on a daily basis on challenging and
interesting consulting projects for startups, SMEs, as well as large corporations, such as Deloitte,
Google, Bending Spoons and Blackrock. Alongside their projects and according to their preferences,
Associates also work in one of the six JEME Areas: Sales & Business Development, Marketing
& Communication, IT, Legal, Human Resources and External Strategy.

Being formation the key goal of the Association, it organizes numerous training sessions and events,
also in collaboration with other Bocconi Associations, to allow Associates to grow and excel in their
fields. In addition, JEME reinvests the entire +204k turnover in the development of its members,
offering them the use of a completely dedicated office and numerous team-building activities to foster
personal relationships and enjoy the life of the Association.

JEME offers many opportunities to go beyond the sole Bocconi environment. JEME provides high-
guality and tailor-made consulting projects to external entities according to their needs and organizes
many events and networking opportunities to support the Associates’ careers. In addition, with over
600 alumni, 21% of whom hold C-level positions and 25% of whom work in MBBs (McKinsey,
BCG and Bain), JEME organises a mentoring programme every semester to support associates in
their professional development and career choices.

JEME conducts two recruitment sessions each year, one at the beginning of the Autumn semester
and one in the Spring semester. The current application period opens on September 6th and closes
on September 24th.

Candidates can apply directly through the website by submitting their CV and personal information.
All candidates, regardless of their previous experience, must participate in a group business case.
Successful candidates advance to the interview stage, where JEME Associates assess their
motivation and skills. Those who pass this stage undergo a 3-month probationary period, after which
a final membership decision is made.

JEME places a high value on soft skills, recognizing that many applicants may be starting their first
year at Bocconi with limited business and economics knowledge. While hard skills are important,
JEME's motto, "learning by doing," emphasizes that knowledge can be acquired through training.
Soft skills such as proactivity, teamwork, and a can-do attitude are paramount.

The weekly time commitment varies based on the number of assigned projects. Weekly meetings
with the entire association provide updates on various aspects affecting JEME's operations,
alongside operational meetings to address client requests and project progress.

President | Matteo Angelo Normanno
Media @jemebocconi — in: jemebocconi




FINANCE

Association Mail
B Capital Fund (NEW) as.capitalfund@unibocconi.it
Bocconi Students Asset Management Club as.bsamclub@unibocconi.it
Bocconi Students Association for Financial Engineering (NEW) as.bsafe@unibocconi.it
Bocconi Students Capital Markets as.bcm@unibocconi.it

Bocconi Students Distressed Investing & Restructuring Club (NEW)  as.distressedinvesting@unibocconi.it

Bocconi Students Finance Society as.financesociety@unibocconi.it

Bocconi Students Fintech Society as.bsfintechsociety@unibocconi.it

Bocconi Students for Alternative Investments (NEW) as.alterninvest@unibocconi.it

Bocconi Students For Business Analytics and Valuation (NEW) as.businessanalytics@unibocconi.it

Bocconi Students for Commercial and Investment Banking as.cominvestbanking@unibocconi.it

Bocconi Students for Italian Equity
Bocconi Students for Real Estate
Bocconi Students for Sustainable Finance
Bocconi Students for Value Investing
Bocconi Students Insurtech Association
Bocconi Students Investment Arena
Bocconi Students Investment Club
Bocconi Students M&A Circle - BSMAC
Bocconi Students Private Equity Club
Bocconi Students Trading Association
Bocconi Students Women in Finance
Minerva Investment Management Society
Starting Finance Club Studenti Bocconi

Renaissance Alternative Investing (NEW)

as.italianequity@unibocconi.it

as.bsrealestate @unibocconi.it

as.bs4sustainablefinance @unibocconi.it

as.bs4valueinvesting@unibocconi.it

as.insurtech@unibocconi.it

as.investmentarena@unibocconi.it

as.investmentclub@unibocconi.it

as.mac@unibocconi.it

as.peclub@unibocconi.it

as.bstradingassociation@unibocconi.it

as.womeninfinance@unibocconi.it

as.minerva@unibocconi.it

as.startingfinanceclub@unibocconi.it

as.rai@unibocconi.it
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Bocconi Students Asset Management Club

Bocconi Students Asset Management Club has been founded with the aim of
conducting research and activities related to the asset management industry. Our
mission is to create reliable long-lasting relationships between the industry
professionals and the students who are interested in this field. BSAMC aims to
achieve its mission by recruiting and operating with the best students.

Authenticity, globality and diversity are the core values of BSAMC and its activities. Our biggest
strength is the variety of students’ backgrounds and experiences that give to the association a more
open-minded take. This diversity has proven to help our members to succeed in their career and to
grow personally and professionally. We are proud of the top-notch quality of our research which
mixes academia studies with industry insights. 2022/23 members: 60 - 51% foreign students.

The association comprises two operational divisions: Market Insights and Asset Management.

Market Insights, with around 25 members, focuses on research, report production, and educational
events. They create high-quality reports published on their media platform and conduct lectures and
team collaborations with non-members.

On the other hand, Asset Management conducts portfolio management simulations, with teams
structured as funds managing portfolios based on various objectives. Each team produces a
semester-end report, and they oversee the Investment Arena competition. This division also hosts
competitions open to non-members.

Additionally, there are two more divisions: HR and Events. The association holds an annual aperitivo
and at least one event per semester, ranging from competitions and panel presentations to
networking events. They collaborate with other associations, both within and outside Bocconi, to
connect people from diverse backgrounds, build networks, and advance careers aligned with
members' passions.

The association has two primary focuses: ongoing internal activities that educate members and
produce career-relevant outputs and broader-reaching events that are integral to the association's
life. We are initiating a collaboration with the association iCircle (Investment Circle) of Hong Kong
University of Science and Technology. With them we want to organise many events in which we can
share each other’s strengths and increase our network. This is a sign of our international character
and our openness to the outside world. We also collaborate with several business for our events."

Timeframe: 10th - 25th of September. Only basics of finance are required as background knowledge;
the most important requirement is the desire to contribute to the association’s activities together
actively and constantly with an open-minded personality which can foster diversity, integration and
team building.

Estimated weekly commitment: approximately 2-4 hours. The frequency of meetings varies
according to teams and their necessities. Market Insights teams usually meet 4 to 6 times in a
semester; Asset Management teams may meet weekly or every two weeks. Association-wide
meetings are once or twice a semester.

Team leaders and Heads of Division may need to participate to more meetings of organisational
nature.

President | Dario lori
Media @bsamc.official — in: Bocconi Students Asset Management Club




Bocconi Student Finance Society

Bocconi Students Finance Society exclusively defines itself a non-profit, non-partisan,
non-political and non-profit organization. Our mission is: 1) to establish a forum for
sharing ideas on interesting issues; 2) to provide students with exceptional networking
opportunities; 3) to guide members into and through the banking pipeline utilising an
extensive alumni network. 34 total members, 35% ltalian, 65% International.

The association consists of a President, Vice President, Board members, and regular members.
Board members hold roles like Operations, Relations, Technology, Senior Advisor, and Recruitment.
Members collaborate with board members on various tasks and host multiple annual events in
collaboration with the University and external experts.

They organize a significant yearly event with high-caliber speakers, focusing on Bocconi and broader
activities. The association's extensive network offers advice on entering the financial services
industry, although no official external partnerships exist.

The application process, open from September 3rd to 25th, involves a Google form on the website
and Instagram page, with all details available on the website. Members commit up to two hours
weekly (excluding exam periods) and participate in monthly decision-making meetings.

President | Leon Rydell
Media @bocconistudentfinancesociety — in: Bocconi Students Finance Society




Bocconi Students Fintech Society

» Bocconi Students Fintech Society is a group with a strong interest and knowledge in
‘ Financial Technologies. We want to favour relationships with Fintech companies, banks
) and consulting firms and increasing Fintech awareness. 2022/2023 members: 70.

A=

The Fintech Society conducts its initiatives and operations through five divisions:

e M&A: Specializes in analysing significant M&A activities within the dynamic Fintech sector,
offering insights into VC and PE investments.

e Generalist: Explores trends, technologies, and innovative solutions shaping the present and
future of financial services. It produces reports and infographics on topics like CBDCs, Fintech's
role in ecological transition, digital payments, and decentralized finance.

¢ Marketing: Promotes BSFS activities and events throughout social media and engages with the
Bocconi.

e Operations: Focuses on technical aspects related to enabling technologies such as Al and
Blockchain, alongside systems supporting finance advancements like Open Banking and digital
payments through wallets and wearables.

o Insurtech: Concentrates on the transformative impact of tech capabilities and industry
innovators in the Insurance sector. It shares insights on industry trends, challenges, and
opportunities arising from technological advancements.

With our work, we research and produce high level information about the most relevant Fintech
topics.
The main activities we engage in are slide set production, articles, interviews, and events.

The deadline for this semester's application is the 25th of September. Knowledge about the fintech
world and its most recent events will be evaluated during the interview, together with showing
teamworking abilities.

There is not a precise amount of weekly time commitment, but on an average, it would be 3/4h. Once
a month we will be holding a meeting or aperitivo, to update on the projects and to also have fun
together.

President | Sofia Leali
Media @bocconistudentsfintechsociety — in: Bocconi Students FinTech Society




Bocconi Students for Commercial and Investment Banking

BSCIB's mission is to improve and enrich the awareness and knowledge of
our members on topics that concern the banking world at 360 degrees,
through events with professionals, internal networking events and various
types of activities. In addition, BSCIB is committed to the growth of its
members and their introduction to the job market.

Total active members (2022/2023): 50.

BSCIB is divided into the following divisions: Human Resources, Events and Operations. The
Operations division is further subdivided into: M&A and Restructuring, Global Markets, Equity
Research. This division is the heart of our association and here our members have the opportunity
to learn more about finance-related topics in the area they are most interested in.

The main annual event is an event at Bocconi University, where we invite senior professionals from
leading financial institutions to talk about hot and recent topics in finance. This event is held once a
year, but other types of activities are constantly taking place every month. All of the association's
activities are carried out within Bocconi University. BSCIB is committed to improving the entire
Bocconi community and is therefore in favour of collaborating with other Bocconi associations in the
creation of events.

Application during September but they will be on a rolling basis, so we suggest applying as soon as
possible. There are no specific qualifications that are necessarily required for new members. The
applicant will be assessed during an interview in which profile qualities and interest in banking and
BSCIB will be evaluated.

The time commitment required will depend on the division selected. However, since the association
is committed to high quality work, the time required will depend on the specific characteristics of the
member and how efficient he/she will be in performing the activity. Considering that the time spent
by each member to carry out an activity is time invested in its training.

President | Gianmarco Bramucci
Media @bscib_bocconi — in: Bocconi Students For Commercial and Investment Banking




Bocconi Students for Real Estate

Our mission is to cultivate a community of individuals passionate about the Real
Estate industry. We are driven by the principle of 'learning by doing’ and empower
our members to actively engage in real-world scenarios. Through activities like
planning real estate investments, constructing virtual property portfolios, and
creating market and equity reports, we provide hands-on opportunities that build
expertise and promote learning. Total members: 63 members, 34% foreign students.

e Valuation and Advisory: with a tangible and functional approach, we mainly work on team
projects to conduct real estate properties analysis and appraisal for landlords, agencies, and
property developers.

e Market Research: we analyse the real estate market trends, collecting data and macro trends
of cities and countries, creating datasets and reports both for internal and external projects
(including projects commissioned by clients in order to support their investment decisions).

o Equity Research: this division is in charge of creating detailed reports regarding listed
companies operating in the real estate industry. Our main goal is to understand whether stocks
are undervalued, overvalued, or their prices reflect their intrinsic value, in order to find the best
investment strategies.

¢ Data Science and Tech: we explore new horizons in the real estate market: from new Proptech
solutions to data science applied to real estate valuation and research.

e Real Estate Finance: investigates real estate investing strategies and property portfolios (such
as NPLs, REITs, subprime, etc.)

e Marketing and networking: it manages both the external image of the association and also
cooperates with other divisions in organizing most of BSRE's main activities and keeping
contacts with BSRE's alumni.

o HR, Events and Cash: This division is dedicated to organizing events, meetings and managing
the association's funds, publicizing career opportunities (such as internships) within the
association.

Events: We conduct General Assemblies 2-3 times each semester, where divisions present their
work, discuss future plans, opportunities, and events. Division Heads organize activities based on
internal and external requests.

Our primary focus is on activities within the Bocconi community, but we also collaborate with external
entities like Copernicus Servicing and Maiora Solutions to prepare members for real estate careers.
These partnerships offer valuable interactions, data analysis, and internship opportunities. We've
also teamed up with Build Around, a real estate crowdfunding platform, to enhance member
experiences.

New member applications are open from September 11th to September 18th, 2023, with a three-
stage recruitment process. We seek individuals with a genuine passion for real estate, unwavering
commitment, financial knowledge, Microsoft Office proficiency, and strong mathematics skKills.
Members are expected to commit 3-8 hours weekly, balancing BSRE activities with their studies.
General Assemblies for operational decisions occur 2-3 times per semester.

President | Niccold Angelini
Media @bocconirealestate — in: Bocconi Students for Real Estate




Bocconi Students for Sustainable Finance

Bocconi Students for Sustainable Finance wants to be the first students' association
in Bocconi that deals with sustainability and finance at the same time. 40% of our
members have an international background and we aim to expand this percentage.

Divisions:

Reports Division
News Division
Events Division
Social Media division

Activities range from insights brought from top tier speakers from well-known companies to
interventions made by Bocconi professors.

Applications deadline September 25th - Qualities: Resilience leadership dedication and commitment.

Commitment: 1 to 2 hours - one meeting per term plus networking aperitivos and events

President | Pietro Golzio

Media @bocconisustainablefinance - in: Bocconi Students for Sustainable Finance




Bocconi Students Investment Arena

Divisions:

Bocconi Students Investment Arena was born in 2022 from the idea of bringing
together students with the same ardent passion for finance. Through dedicated
competitions, masterclasses, and a members’ forum, we aim to develop a
community of students that fosters quantitative and qualitative skills like in-depth
practical investments and valuation skills, teambuilding and analytical skills.

59 members (30% foreign students).

e Research: monthly newsletter, following 1 industry and several companies, writing reports of
earnings briefing, business outlook, etc., as well as company/industry analysis.

e Internal Operations: organizing and managing the competitions and the masterclasses.

e Communication: managing the association brand, conducting promotions, monitoring and
managing social medias, and producing internal communications.

The uniqueness of this association is that members are able to put their investment knowledge into
practice by competing against each other in two main events: portfolio competition and company
valuation competition. The first competition will start at the beginning of October while the second
one is going to take place during the second semester.

Typically, the association also organizes at least one conference/event with external guests during
the year. The focus of our activities is going to be within Bocconi or also beyond, depending on each
activity. For instance, the possibility to participate in the competitions is usually extended to non-
Bocconi students, provided that they team up with someone from Bocconi/BSIA. We are working on
valuable collaborations with external entities (some already in place and some on the works), that
could unlock the possibility to access events, trainings, or even stage opportunities.

To apply for a position, go to the relevant page of our website, or send us an email at our email.
2hrs weekly time commitment on average. The frequency of decision-making meetings is variable
and there are no pre-established meetings.

President

Giovanni Fornari

Media

@bsiarena_ - in: Bocconi Students Investment Arena




Bocconl Students Investment Club

The club had 56 members last semester; foreign students were about 55%.

BS|C The association has two divisions: Corporate Finance and Markets, each roughly with 25-
@l 30 members.

There is no main annual event but there is a weekly meeting with alternating presentations on
relevant financial topics from each division and a lively discussion. Our articles, concern major events
within the world from a financial standpoint.

The applications will open at the beginning of September and will consist of an initial application,
with 2 stages of interview rounds. The desired qualities the association is looking for are a genuine
passion for financial markets, a strong curiosity to dive deeper through research and strong team
working skills.

The estimated weekly time commitment is 3-5 hours which includes attending weekly meetings and
writing articles on a bi-weekly basis for your respective decision.

President | Federico Russo

Media @pbsic_official — in: Bocconi Students Investment Club

Bocconi Students Trading Association

“BSTA

Bocconi Students Trading Association is the leading society for trading at
Bocconi University. It is divided into two different teams: Equity and Forex.
They write weekly articles, manage a virtual portfolio, and pitch stocks in
el  the former. In the latter, they publish weekly reports with market updates
and trading ideas tested on a virtual portfolio. With initiatives such as their
trading competitions, it presents the opportunity to put into practice what their members study in
class. 95 members, 34% foreign students.

Two divisions: Equity (69) Forex (26).

EQUITY DIVISION: Our primary goal at Equity Division is to achieve above-average returns in the
capital markets through virtual portfolios. We also provide insights by publishing articles on major
M&A/PE deals and global market trends. Additionally, we host sessions on valuation techniques and
stock picking. Throughout the academic year, our equity members participate in internal Trading
Competitions to further their skills and knowledge in trading.

FOREX DIVISION: Forex Division is a community of traders passionate about excelling in the forex
markets. Forex Division is committed to enhancing the trading skills of our members. We organize
educational sessions that cover essential topics like technical and fundamental analysis, risk
management, and trading psychology. These sessions equip our members with the knowledge they
need to succeed in the forex market.

Activities within Bocconi and beyond. Collaboration with Grex. Grex is Europe's fastest growing
career platform for students interested in finance and consulting.

Sep 11" - Sep 23™. Requirements: Passion for Finance, Commitment Analytical, Skills Team Player.

Commitment: 2 hours / week in normal times. 2 meetings / month.

President | Lorenzo Galli
Media @bsta.bocconitrading — in: Bocconi Students Trading Association




Bocconi Students Women In Finance
. Our association aims to contribute to the empowerment of female students by
giving them guidance and advice. At the same time, we develop our members’
passion and interest for the world of finance and encourage their involvement
soccom sruents women wenance 1N the sector by promoting collaboration over competition. Our association is
made up of 50 members with more than 50% of international students.

Division sizes may vary on a year-to-year basis but are generally made up of 5-15 members, the
biggest divisions being recruiting, and communication followed by newsletter and mentorship.

We organize panels and events, autonomously or in collaboration with other Bocconi students’
associations. We aim to foster learning and knowledge-sharing by inviting successful women in the
industry as guest speakers. We have weekly workshops where we give advice and training for our
members to develop both soft and hard skills.

We organize internal workshops to foster the development of knowledge in the field of finance, but
we also arrange collaborations with external financial institutions such as banks, asset managers,
private equity firms and more. Some significant partnerships have been Nomura, William Blair, and
Onex.

We take applications during the month of September, this year starting from the 11th. Some of the
qualities that we look for in our candidates: intellectual curiosity, a true passion for finance, and desire
to be part of a community. Our members are expected to participate regularly to our weekly meetings
and are welcome to volunteer for our 4 departments: Newsletter, Communications, Recruitment and
Mentorship.

President | Nina D'Onofrio
Media @uwif.bocconi — in: Bocconi Students Women in Finance




Minerva Investment Management Society

Our mission is threefold: We bridge the academic and financial services sectors
through annual public competitions and events featuring industry professionals. We
empower our members for success in their future careers by providing technical
and soft skills training, private meetings, and direct management of investment
funds. We offer free financial advisory services to external individuals and share
market updates, investment strategies, and stock analyses through our reports.

MINERVA

Total members: 60 (70% ltalian, 30% foreign students).

We have two departments (Asset Management and Research), each divided in Divisions:
e Asset Management Division:

o Portfolio Management: Manages 4 proprietary funds by actively constructing and
monitoring multi-asset portfolios. Analysts contribute to the team's performance through
reporting and portfolio management tasks. Team size: 17 people.

o Quantitative Research: Leverages technology and quantitative tools to enhance
investment activities, determining optimal portfolio weights for funds. Involves coding,
data science, and systematic trading strategies. Team size: 8 people.

e Research Division:

o Equity Research: Prepares thematic reports, evaluates macro trends influencing equity
markets, and conducts single stock valuations using various methodologies. Focuses on
analysing company business models and industry potential. Team size: 15 people.

o Investment Research: Gains in-depth knowledge of major asset classes, analyses
recent developments in global markets, and takes direct positions on significant asset
and sub-asset classes, mirroring real investment firms. Team size: 10 people.

o Macro Research: Examines and provides commentary on the macroeconomic outlook
of major economies, produces reports based on qualitative and quantitative analyses of
the global socio-economic landscape, and identifies macro trends in markets that impact
investment funds. Team size: 8 people.

We have two annual events with external guests, plus internal events focused on career advice and
counselling (usually with Alumni of the association). We also have 2 or more General Assembly,
where reports produced are presented in front of the entire association (plus professionals’ guest
when possible). We also hold annually an Asset Management Competition, in collaboration with
other European Universities, open to all students from ltaly and Europe.

Focus of activities: mainly Bocconi, but we publish our reports on LinkedIn and our website, and they
have a broader reach. We have collaborations with financial institutions across Italy and Europe
(opportunity for internships are provided).

Applications: one in Fall and one in Spring. The Fall 2023 Recruiting Season opens September 8th
and will close on October 1st. We strongly encourage to apply whenever you are ready, as we fill
spots on a rolling basis. Desired qualities: desire to learn, to connect and engage with others.

Weekly commitments from members: around 6 hours per week (concentrated in period when there
are no exams; when there are exams the workload is reduced). While, for the frequency of
operational decision-making meetings: The Board meets at least once a month; the General
Assembly happens at least twice a semester (opened to all Associates).

President | Luigi Tamburini
Media @minerva.ims — in: Minerva Investment Management Society




Starting Finance Club Bocconi
", Starting Finance Club Bocconi e un club parte della community di Starting Finance, la piti

il “I; k grande community sul tema d’ltalia. Si occupa principalmente di divulgazione di
K"‘“:) informazioni/articoli su tematiche di attualita di natura economico-finanziaria. 80 membri
(0% foreign, 'associazione svolge le proprie attivita in lingua italiana essendo SF una

startup italiana).

®occoV

e Arearedazione: stesura di articoli da pubblicare sui canali del club (area piu grande del club)
e Area social: pubblicazione dei post e del management dei vari canali

e Area Finanza: stesura di report finanziari su tematiche di attualita da postare sui vari canali

e Area Eventi: organizzazione di eventi aperti all'intera community Bocconi

o Area Podcast: stesura e registrazione del podcast dell’associazione

Assemblea generale una volta all’anno, un salotto finanziario al mese (in cui si discute apertamente
di tematiche di attualita), un evento con ospiti ogni due mesi circa.

Collaborazione con l'intero network di starting finance (club presenti in tutta ltalia). Collaborazioni
con Starting Finance, SQUIDbusiness (opportunita di stage), con4us e altre associazioni.

Application inizio settembre o a gennaio/febbraio. Cerchiamo persone interessate a tematiche di
natura finanziarie e con tanta voglia di partecipare attivamente alle attivita del club e del network di
starting finance.

Impegno: 1 o 2 ore a settimana. Meeting mensili/bisettimanali a seconda dall’area/periodo.

President | Leonardo Zanuttini
Media @sfclubbocconi — in: Starting Finance Club Bocconi




ECONOMICS & SOCIAL SCIENCES

Association
Behavioral Finance and Development Economics
Bocconi Behavioural Insights Association of Students
Bocconi Economics Student Association
Bocconi Students for Heterodox Economic and Financial Thought
(NEW)
Bocconi Students Quant Society (NEW)
Economic Society for Bocconi Students
Rethinking Economics Bocconi Students

Studenti Bocconiani Liberali — Milton Friedman Society

Tortuga Studenti

Mail

as.behavioralfinance @unibocconi.it

as.bbias@unibocconi.it

as.besa@unibocconi.it

as.heft@unibocconi.it

as.guantsociety@unibocconi.it

as.economicsociety@unibocconi.it

as.rethinking@unibocconi.it

as.friedmansociety@unibocconi.it

as.tortugaecon@unibocconi.it
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Bocconi Behavioural Insights Association of Students

® Founded in 2016, BBIAS aims to spread awareness of the field of

behavioural science and the impact it has on the different aspects

éD bl& of our lives. We organize events, host meetings, publish blog
o articles and use our platform to share insightful content with our

followers. Members: about 100 members, 35% foreign students.

The association has 4 divisions: Marketing (about 15 members), Internal events (about 20
members), External Events (about 20 members) and Blog (about 30 members).

We don't have a main annual event, but we usually organize at least 3-4 events per semester. The
focus of activities is within Bocconi. We organize events to provide knowledge on behavioural
economics.

The recruiting process usually lasts about 2 weeks, this year we are probably going to add interviews
for new members. Depending on the division that they prefer we look for different qualities. Especially
for blog, it's important to have a propensity to write and some previous experience is preferable. For
the other divisions, we mostly look for people who have energy and are eager to work.

Each division is different, but members are expected to work maximum 2 hours of work a week.
Decision-making meetings are done on average once a month, depending on the division.

President | Matilde Nave
Media @bbiasbocconi - Bocconi Behavioral Insights Association of Students (B.BIAS)




GOVERNMENT, GEOPOLITICALS AND POLICIES

Association
Accademia Politica Bocconi Studenti
Aleph - Analisi Strategiche
Bocconi Students Debate Club

Bocconi Students for Diplomacy and International
Cooperation
Bocconi Students International Law Society

BoMUN Milan (NEW)
European Generation
Milano Model WTO (NEW)

Shipping, Energy & Geopolitics Bocconi Student
Association

Mail

as.accademiapolitica@unibocconi.it

as.aleph@unibocconi.it

as.bsdebateclub@unibocconi.it

as.diplomacy@unibocconi.it

as.bils@unibocconi.it

as.bomun@unibocconi.it

as.europeangeneration@unibocconi.it

as.modelwto@unibocconi.it

as.seg@unibocconi.it
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Aleph - Analisi Strategiche
Is a think tank focused on geopolitics, defence, intelligence, and political economy. Our
goal is, through geopolitical analyses written by our members and events with
distinguished experts, to be a reference point in our fields not only for Bocconi but also
on a national level.

ALEPY

Analisi Strategiche

Members and percentage of foreign students are about 45 and 40%.

Other than the main discussion group, our association is divided in a social media and graphics
section, an events section and an editing section. The first one deals with the planning and
creation of our social media content; the second one is in charge of finding topics and reaching out
to experts in order to set up events both online and in person; the third one has the duty of reading,
correcting and giving suggestions on analyses submitted by members before their publication.

We don’t have a main annual event; we tend to be consistent throughout the year by regularly
organising formal and informal events. The goal of our association is to be a point of reference for
geopolitical analysis not only for Bocconi, but also for the rest of the country.

The application timeframe will be made available soon, but roughly it will start with the welcome
week and end two weeks later. Members should be enthusiastic, curious and willing to learn more
about the field of international politics and they should be committed to participate in the activities of
the association.

Little contributions and discussions are expected on a weekly basis, but they wouldn’t take up more
than 1 hour. Participation to internal events would be required about twice a month and written
production about 4 times a year.

President | Sergio Campanini
Media @aleph_as

Bocconi Students Debate Club
Our mission is to provide a platform for enthused debaters, researchers, and aspiring
BSDCi public speakers/leaders that want to grow their community. 2022/23 Members: 36, 70%
international.

Two main Divisions:

e Marketing: Approx 20 People, depending on the number of applicants this year. Focus on
creating quality content for social media (both informative and funny/interactive).

o Competitive/Training: as many verifiable good trainers as possible, chosen few members will
then be formed into a team which regularly practises.

Activities: with goals to compete and interact with other unis in debate. We have reached out to many

of the top debate clubs across Europe and are working on creating a debate league.

Application Timeline: 1-2 weeks after the Associations week. Requirements: driven and competitive,
pride themselves on communication and research. No prior debate/MUN knowledge required but is
preferred for those interested in joining the training department. Weekly Time commitment: 1.5-2
Hrs/ Week, increased loads for those in marketing and competitive branches.

President | Jonathan Spotswood
Media @bocconidebateclub — in: Bocconi Students Debate Club




European Generation

European Generation is the Bocconi student’s association devoted to shaping the
Europe of tomorrow. We gather students from all backgrounds to join the conversation
on the future of the EU. Total members: 85; International members: 52%.

EG is composed of four divisions:

o The Writing division stands out as a cornerstone. Its dedicated members drive our blog, "Tales
of Europe", crafting compelling articles that delve into EU policy, economics, society, and culture.

e The Media division serves as the vibrant voice of European Generation. Its talented members
curate content across our communication platforms, employing their creativity to convey EG's
vision.

e Our Events division takes the reins in orchestrating our gatherings and official events. Their
approach is simple yet impactful: blending remarkable speakers with captivating themes to
create great impact.

e The Operations & HR division deals with the internal organization and administration, manages
recruitment sessions, and ensures the formation of a friendly and inclusive environment.

European Generation (EG) hosts regular weekly general meetings that encompass presentations,
discussions, and debates. Our flagship event, the European Youth Debate (EYD), takes place
annually in spring and welcomes students from across Europe. Over three days, participants engage
in policy proposal drafting, peer debates, and interactions with prominent European figures. While
EYD is open to all European students, EG's routine meetings are reserved for its members.

Through collaborations with external partners, EG is also committed to keeping its members well-
informed about career opportunities within EU institutions, as well as potential internships and
traineeships.

The application process takes place in the month of September and then again for the second
semester throughout February. Applicants must provide a CV and answer a few questions for the
first round of selection, then they will be interviewed for the second and final round. We look for
hardworking, open-minded individuals.

All meetings are mandatory and take place around 2 times a month. In addition, any division
specific calls or meetings may take place a few times a month, depending on the division.

President | Federico Paolo Angius
Media @europeangeneration — in: European Generarion




LAW

Association
Bocconi Students - Advocacy & Litigation
Bocconi Students for Law and Business (NEW)
Corporate Law Academy
IlUS@B
Keiron - La Casa del Penalista
Law for the Fine Arts (NEW)

Res Ethica

Mail

as.bal@unibocconi.it

as.lawbusiness@unibocconi.it

as.corporatelawacademy@unibocconi.it

as.iusatb@unibocconi.it

as.keiron@unibocconi.it

as.lawfinearts@unibocconi.it

as.resethica@unibocconi.it
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Bocconi Students Advocacy&Litigation

Bocconi Students Advocacy&Litigation is a student association founded in 2012 by a
group of students animated by the need to experience and live not only the Law in the
Book but above all the Law in Action. Internally, the association mainly welcomes
students enrolled in the master’s degree in law, currently 64,

Advocacy develops and works through the following areas:

e Events: deals with the organization of conferences and meetings with high-ranking
professionals, representing top law firms in Milan.

e Publications: responsible for publishing a monthly article on a current fact in the legal field.

o Debates (Legal Talk) and Court Visits (PQM): deal with encouraging the active involvement of
students by respectively organizing informal meetings to discuss controversial issues and visits
to institutions such as the Cassazione in Rome or the Court of Milan.

e Marketing: takes care of our social network portals

e Moot Court:

e International Network (Exchange):

The initiatives from which Advocacy originates are the junior and senior Moot Court Competitions.
These events give law students the opportunity to try to solve a practical case and simulate a trial,
pertaining respectively to private law and commercial law.

Advocacy is the only law association that organizes bilateral foreign exchanges within the Exchange
area. Selected students spend a week in a foreign city, examining legal issues from the perspective
of professors and professionals at a partner university. In return, foreign students come to Bocconi
to explore the same theme through the lens of the Italian legal system.

Bocconi Students Advocacy&Litigation is well-known for hosting "Meet Your Future." This event
brings together associates, students from outside the association, and professionals who have
collaborated with them. It provides an elegant networking opportunity.

Their activities include inviting esteemed professors and lawyers as guests in their lectures. Over
the years, they have built a wide network of professionals willing to collaborate with them. In addition,
we organize at least two workshops each semester: usually a law firm in Milan host us in order to
further develop a legal topic. Last year the topics were Antitrust, Arbitration and M&A.

Application: after sending his CV, the candidate will take part in a short interview. Once the new
entrants have been selected, they will carry out a short trial period which will be able to understand
if the new entrant are proactive and ready.

The association requires a medium commitment of approximately 4 hours a week, however we
usually take a break during exam sessions, as we are aware these times have to be dedicated to
studying. We ask for an additional effort during the short trial period before being confirmed as a
member of the association in order to be sure of the willingness of the student to be part of our
teams.

As an official member, the student will attend 2/3 meetings each month, mostly online, and will be
required to contribute to the association under the direction of each team’s head. Naturally, we like
to involve our members in social events in order to create a strong and cohesive group of friends
with shared interests, which is ultimately our goal.

President | Ludovica Davoli

Media @advocacylitigation — in: Bocconi Students Advocacy & Litigation




Corporate Law Academy
The association’s mission is deepening the legal culture in the corporate field, in a
practical perspective.

. CORPORATE
ol | raw . . .
ACADEMY 75 members with 5% international rate.

We have two main areas. The Communication area is focus on the publication of papers, articles,
and other compositions, shared on our social network platform. We also have a podcast. The Events
area is focus on the organisation of events such as workshops with notorious law firms, conferences,
and internal non-formal events (aperitif etc.). We organise different events, our trademarks are the
workshops in collaboration with prestigious law firms. Activities are generally organised every two
weeks.

We aim at creating a large network with law firms and professionals. The people we collaborate with
are always enthusiastic of our members, and so we receive many opportunities for stages.

Application: 11-18 September. Qualities: proactivity, commitment, creativity, time management,
open mildness, availability.

Time: For events it depends on the period of the year, but usually around 3 hours per week. For
Communication it depends on when the article-post is due, but usually around 2 hours per week
approximately. Meetings: 1 every 2 weeks.

President | Giuliano Giammusso
Media @corporatelawacademy — in: Corporate Law Academy




IUS@B
Wy We were born during the elections in March 2019 as a list to represent the Bocconi
& University jurists. We firmly feel that, in a university known for its economics program, law
[US@B  also merits attention because of the course's unique characteristics.

The association currently consists of five areas:

o Events: it deals with organising events about topics related to current affairs and especially to
the legal world by inviting experts in the relevant fields. In addition, we organise company Vvisits
dedicated only to members of the association to some of the most influential firms in Milan.

¢ Handouts: we make notes and book summaries available to everyone

o Content: this takes care of managing and updating our social accounts in particular with news
and insights always related to the legal world

¢ Networking events: this deals with organising recreational events to get to know each other
better and to spend time together having fun!

e Articles: in this area we deal with the in-depth analysis and writing of short articles in the form
of 'law pills' or actual articles on topical or legal subjects.

During the year, IUS@B organises various activities involving law firms (such as company visits) or
prep schools for future specialisation examinations: these activities help our associates get a first
contact with the firms, from which to start several internships or discover scholarship opportunities.

If you are interested in the legal world, you are looking for opportunities to develop your interests, to
discuss ideas with your peers and to meet new people, you are the perfect potential member for
IUS@B! You can find the link to the application on our Instagram page.

The estimated commitment for association members varies depending on the time of year. Active
participation in decision-making is essential: still, of course, we always take school and personal
commitments into special consideration in order not to overwhelm our associates!

President | Anna Messina
Media @iusatb — in: iusatb

Keiron - La Casa del Penalista
L’associazione si occupa di diritto penale. 30 membri; nessuno studente

0 0 straniero.

3 Ci sono 3 aree: Eventi, Ricerca e Social.
Keiron

Il principale evento dell'anno é la Moot Court Competition in Diritto penale.
Organizziamo circa 2 eventi a semestre e una company visit. Talvolta organizziamo eventi con
studi di diritto penale.

Application e requisiti: 11 settembre - 24 settembre; forte interesse per la materia. Impegno
richiesto: un'ora o due al mese.

President | Maria Cristina Trimboli
Media @keiron.bocconi — in: Keiron Bocconi




TECHNOLOGY & INNOVATION

Association

B.Cyber

Bocconi Al and Neuroscience Student Association

Bocconi Statistics and Data Science Student Association (NEW)

Bocconi Students Blockchain Association

Bocconi Students for Digital Transition

Bocconi Students for Machine Learning (NEW)

Bocconi Students for the Exploration and Development of Space

Bocconi Students for Venture Capital

Build Sustainable Innovation - BSI

Hephaestus Applied Atrtificial Intelligence Association (NEW)

Tech inSight (NEW)

Mail

as.bcyber@unibocconi.it

as.bainsa@unibocconi.it

as.bsdatascience @unibocconi.it

as.bbca@unibocconi.it

as.digitaltransition@unibocconi.it

as.machinelearning@unibocconi.it

as.bocconiseds@unibocconi.it

as.bsventureclub@unibocconi.it

as.bsi@unibocconi.it

as.hephaestus@unibocconi.it

as.techinsight@unibocconi.it
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Our mission is to spread security awareness, to connect members with key topics and
players in the field. 2022/23 members: 31, 20% foreign.

Divisions:

e Research & IT: publishes all the articles on the webpage and on the Instagram account,
developing knowledge and spreading the word related to cybersecurity.

¢ Events: organizes various association’s events from workshops and networking opportunities to
guest lectures from professors or company representatives.

e Social media: involves the management of various social media platforms of the association on
Instagram and LinkedIn. This management includes humerous macro-tasks, including planning,
strategy and goal setting, brand awareness development and online reputation management.

o Legal review: focuses on deepening the understanding of cyber-related legislation. The Legal
Review helps the other departments, especially Consulting and Research, by ensuring
compliance with IT law: it is the right place for law students passionate about technology.

o Consulting: analyses mock case studies and divided in focus groups devises potential solutions.
Our aim is to strengthen our problem-solving skills in cybersecurity, to have a solid base for the
future.

We hold semester events, and we organize aperitivos occasions for our members to socialise.

Whenever possible we take the chance to connect with relevant stakeholders to provide useful

opportunities for our members.

Our application form is always open (but we encourage applications at the beginning of the semester

for a better integration in the team). Requirements: Just a passion for cybersecurity :).

Weekly commitment: about 1 hour. Operational meetings: about once a month.

President | Alessandra Capecchi
Media @as.bcyber — in: B.Cyber

Bocconi Students for Digital Transition
2022/23 members: almost 40 people, 20% of foreign students.

Our teams: Administration, Public Relations, Content Development, Marketing
& Analytics. We try to organize one event per month.

Events are organized with external entities with diverse backgrounds such as Enel,
Audi, Satispay. They have not provided any internships.

Application: fall 2023 and spring 2024. We require activism, extroverted, international perspective.
Commitment: depends on the effort each member wants to put, around 2 hours per week. Meetings:
2 per semester.

President | Federica Peraboni

Media @digitaltransition.bocconi — in: Bocconi Students for Digital Transition




Bocconi Students for Venture Capital (BSVC)
Our mission is to connect students who are interested in being VCs or starting their own
v startup to VCs through events and partnerships. Total members: 45, foreign students’

BSVC nercentage: 60%.

Divisions:

e Events ~20

e Communications ~10
e Consulting ~8

e Articles ~10

We organize around 3 big events per semester, usually inviting VCs over to give talks or startups to
tell us about their experience mainly with fundraising. Besides these, we usually have 1 aperitivo
every month and sporadically have internal meetings with all divisions.

The focus of our activities is targeted at Bocconi students; however, we always make sure they meet
professionals from outside Bocconi who can help catapult their career. We have collaborated often
with VCs who are looking for interns and initiatives which are looking for student applicants.

We are looking to close applications by September 18th. The main thing we look for in an applicant
is the interest to meet our VC partners and internal members. While we may plan events, write
articles and advise startups, our main goal is to help students get into VC and entrepreneurship.
Proactiveness is what we want.

On average BSVC shouldn't require more than ~2-3 hours per week. While this might be a bit higher
if you are actively planning an event or writing an article, we are not very demanding on a regular
basis. You can also expect this to be nearly 0 during exams. Operational meetings without a purpose
are rare at BSVC, you may have a short meeting periodically with your team especially if you are in
the events division, but it depends on your team leader. The more common meetings are just events.

President | Luis Pericchi
Media @bsvc_bocconi — in: Bocconi Students for Venture Capital




Build Sustainable Innovation
/ At BSI we are students from various backgrounds driven by our passion for startups
BSI ’d which fpster innovation apd §ustain§bility. Whethgr working closely with foundgrs,
managing events or sharing innovation, we most importantly are a family, sharing
CUsTAINABLE the same interests and aspirations. Today we are a community of about 90
mevaTion students (a_quarter of those being foreign). Our motto is in fact: Awareness - a
pleasure not a duty, Family - no one is left behind, and Courage - get in the game!

5 divisions:

e Tech: members of the Tech division will have the chance to learn how to code in Python or
deepen their data science knowledge, work on real business cases, research projects and take
part in hackathons.

e Consulting: members have the opportunity of learning first-hand how consultants work dealing
with market analysis, business planning, go-to-market strategies, and so much more

¢ NIMS: NIMS is an international network of students hailing from Europe’s top business
schools, uniting diverse perspectives and talents. Our members will have the opportunity to forge
valuable connections, amplifying opportunities for collaboration and growth, while participating
in unforgettable experiences

o Events: members will have the possibility to manage the organization of plenaries with guests,
workshops, startup events and much more.

¢ Digital: members produce content that crosses division lines and have the opportunity to explore
topics such as Innovation, Startup creation and Sustainability.

As an association we organize a wide number of networking events, with BSI students and Alumni.
This represents a great opportunity to learn from older students and receive precious advice from
graduates!

Application timeframe will start during the days of “Associations on display” and will remain open
until the 16th of September. The Application form will require a short paragraph explaining your
motivation to join and a well-organized curriculum. Shortly after, we will send you an email to
schedule an interview, based on personality and a quick case study. We are looking specifically for
students who have initiative, a positive attitude, and most importantly that are not afraid of stepping
out of their own comfort zone!

At BSI we believe that by participating in associations, "the more you give, the more you'll get back
in return”. This is why we usually assess a weekly time commitment of 5-7 hours, which may oscillate
depending on the division and the period of the year. As we are all students, we make sure to leave
breaks during exams sessions, so that we can focus on studying!

President | David Djokovic
Media @bsi_bocconi — in: bsibocconi




SOCIETY & ENVIRONMENT

Association Mail

AIESEC Milano as.aiesecmilano@unibocconi.it

Association for Gender Equality and Diversity in Academia as.ageda@unibocconi.it

BDiverse (NEW) as.bdiverse@unibocconi.it

BESt — Bocconi Equal Students as.best@unibocconi.it

Bocconi Students against Organized Crime as.bsoc@unibocconi.it

Bocconi Students for ESG as.students4esg@unibocconi.it
Bocconi Students for Mezzogiorno as.bs4mezzogiorno@unibocconi.it
B-ESG: investing & analysis as.besg@unibocconi.it

Fashion for Future as.fashion4future @unibocconi.it
Green Light for Business as.greenlightforbusiness@unibocconi.it
Mass Media and Culture as.massmediaculture@unibocconi.it
Students for Climate Change (NEW) as.climatechange@unibocconi.it
Students For Humanity as.studentsforhumanity@unibocconi.it

The Healthcare Hub Bocconi Students as.hhbs@unibocconi.it
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AIESEC Milano
AIESEC“‘, : j AIESEC in Milano" and our mission is: "We develop youth leadership
wonafs through learning from concrete and practical experiences in
challenging environments. 18 members (45% are foreign students).

The association is divided in three main divisions:

o VOLUNTEERING EXPERIENCES ABROAD: area that is responsible for the realization of
international volunteering experiences. 5 people. It develops and maintain partnerships with
foreign AIESEC committees, support young people in finding the most suitable volunteering
experience abroad and also support them during the selection process and the realization of
their international experience.

o INTERNSHIP EXPERIENCES ABROAD: are that is responsible for the realization of
international internship experiences. 5 people: It develop and maintain partnerships with foreign
AIESEC committees, support young people to find the most suitable project for them, and also
support them during the selection process and the realization of their international experience.

¢ MARKETING: area that is responsible for the brand’s position in the market. 6 people. It
organizes and manage events and presentations Participate in promotion activities (physical and
online) for our projects and for AIESEC in the territory. Establishes collaborative relationships
with local universities and media partners.

We focus our activities both on Bocconi's environment, but also outside the university environment.
we have lots of partners (such as Flixbus, Whirpool, EY, FairTrade...). they do not provide opportunity
for stage.

Applications we'll be open in January, but the application process is starting in September.

We don't really require qualifications for people to become members. we are searching for people
that are willing to grow both professional and personal sides. we are searching for people that are
motivated to work in teams and are willing to develop soft skills (communication, selling skills, time
management).

Estimate 8 hours weekly commitment. One/two meetings per week.

President | Vera Dalmasso
Media @Ic_viper




Bocconi Equal Students - BESt

s Bocconi Equal Students is a student association that aims to promote an inclusive
—— environment in our university and encourage discussion on issues related to diversity
BESt and inclusion, such as LGBTQIA+ rights, gender equality and disability.

sconisuaisdens 35 members, 20% foreign students.

There are 3 groups which work on different areas:

e Gender equality

o LGBTQ+rights

e Disability rights
We organize 1 event and 2 meetings/aperitivos per semester. We collaborate with other LGBTQ+
associations and we are part of the Coordinamento Arcobaleno, which organizes Milano Pride. We
also collaborate with many businesses such as McKinsey and Bain & Company. The companies
provide opportunities for stage.

You can always apply to our association. There are no requirements to join, you just need to be
interested in diversity and inclusion! You can choose yourself what you want to do and how much
time you are willing to dedicate to it. We have 2 meetings per semester. There may be more meetings
dedicated to each thematic group, but those are optional.

President | Samuele Appignanesi
Media @best_bocconi

Bocconi Students against Organized Crime

Bocconi Our association's mission is to spread awareness on how organized crime

355%%”55 @ enterprises operate both at a national and international level. Our aim is to give a
CSUA S | better understanding of the illegal activities that these organizations carry out in

various fields, hoping that this will help students realize that the "mafia” is not a

distant reality from us and that if each of us, in our own small, contributes to the

cause, positive change can be made. In 2022/2023 the members of the association

were 41, of which 2 were exchange (1%).

Briefly the association is structured as follows; three divisions:

e Event Area: tasked with organizing informative events dedicated to Bocconi students and
keeping the relations with said speakers for the future or external associations from outside the
university whom we collaborate with.

e Riforma Area: responsible of the writing of articles on a wide range of topics for our website, the
university newspaper and our social media profiles.

o Media Area: in charge of interacting with external students, creates posts for our social media
profiles (sponsoring our events, articles, collaborations, etc.).

We have a once-a-semester general meeting between all the members, in which we welcome the

new ones, and we establish our aims and organize how we want to proceed. The divisions have

internal meetings, whose frequency may depend.

We have organized events for the members only (gatherings, lessons, etc.) and for the Bocconi
community, we have always tried to have at least 3 events of this last type per year.



The focus of our activities is within the Bocconi community, nonetheless we have also had activities
and collaborations with external associations (as an example, most recently during the
commemorations of organized crime victims with the association Libera).

Application timeframe: 9th of September - 1st of October and approximately 10th - 28™ of February.

We do not require any particular qualification or skill from prospective members, all we are looking
for is the ability to work in a team and reliability in following through with the commitments
undertaken. After the application is submitted there is a small interview to get to know each other in
which our goal is to see if there is a genuine interest for the topics we deal with and if there is
motivation in participating, we won't be asking any technical question.

Commitment: usually in the range of a couple hours per week and we tend to reduce the amount of
required time as significantly as possible during the exams period.

The decision-making meetings usually are two per semester, but this can vary depending on what's
happening in terms of events, articles, etc.

President | Rebecca Paese
Media @bsoc_association — in: Bocconi Students against Organised Crime

Green Light for Business
Green Light for Business is the leading sustainability association in Bocconi and our
mission is to train tomorrow's leaders and decision makers in tackling the environmental
msiis — challenges we face. 2022/23: 40 members, 37,5% of them are foreign.
4 divisions:
e Green Campus & Events improves the environmental footprint of our campus and organizes
both internal and open events on sustainability-related topics.
e Social Media promotes our activities and creates content for our Instagram and Linkedin
channels.
¢ Blog writes and publishes articles on sustainability.
o Podcast creates a thought-provoking podcast aimed at raising awareness on sustainability.

We have 2 general meetings with all our members (1 at the beginning of each semester), we
organize several events on sustainability each semester, both for our members only and open to the
entire Bocconi community.

We mainly focus on organizing events in Bocconi and improving our campus, but our articles and
podcast episodes are accessible by everyone.

New members can send their application in the 9th —16th September timeframe. Prospective
members should care about sustainability, believe in working together to make a change, and be
determined and motivated. We work on a delivery-basis; hence members are not required to work
for a specific number of hours weekly, they only need to meet their deadlines. Operational decision-
making meetings happen one a month.

President | Giulia Franceschini
Media @greenlight4business — in: Green Light for Business




Mass Media & Culture

Mass Media & Culture has the mission to create a platform to discuss how our changing
society is impacting the way we experience art, society and culture. Our dedicated team
of students produces articles, columns, editorials, graphics and interactive content to
foster conversation on society, politics, media, arts, and more.
2022/23: 48 members - 65% foreign students.

o Writing division: members write articles, which are posted on the website, whose subjects
related to the broad umbrella of mass media and culture, including society, news, culture, art,
music, and more. Each person in the team writes an article more or less every two months.

e Media division: members create graphics for articles and events, as well as other posts and
various columns such as ‘What to see & do in Milan’, ‘MMC Opinion’, the monthly review, etc.
This division includes both students who apply for graphics and those who apply for content
creation.

¢ Events: members organise association’s events such as talks related to interesting and currently
important topics, connecting students to industry professionals and Bocconi professors, as well
as internal association events.

The main focus of activities is within Bocconi, as well as readers on the website and on Instagram.
The association focuses on fostering conversations about society, news, media, culture, arts,
fashion, etc., aiming to open dialogue and invite students to write, think and share with one another
regarding the important topics around us.

Application timeframe: 4th - Sep 18" (fall wind). The application form includes a few questions to
answer, mostly focusing on students’ ideas, motivation, and interests as well as what they want to
bring to the association. The written application is followed by an interview round. We look for
members who are proactive, interesting, and are motivated to write articles, create contents, or
organise interesting events to help the association to grow and reach more people.

Depending on the time of year as well as the scheduling of each member’s individual tasks, the
weekly time commitment may range between 1-4 hours.

Division meetings are typically held twice per semester, but members are expected to be responsive
to their division heads over text and also be able to respect deadlines and communicate proactively
within the team.

President | Eve Hadijisotiriou
Media @massmediandculture — in: massmediandculture




Students for Humanity
SfH is a registered non-profit organization that promotes voluntary initiatives
and activities in the Bocconi community, and also at a national and international
sensior l€VEl, With the international cooperation project in Tanzania, "Working for Wasa".
ANITY  The association was founded in 2011 with the desire to promote values of solidarity
and social responsibility within the university environment.

SFH organizes events, fundraising activities, experiences abroad and awareness campaigns so that
university life is experienced with a 360° training perspective for people and citizens aware of what
surrounds them both inside and outside the walls of the university.

The association today represents a platform for all the initiatives that develop within Bocconi
University, and which have social issues as their theme.

OUR DIVISIONS:

¢ VOLUNTEERING DESK: in collaboration with CIESSEVI and Bocconi Social Engagement, this
team manages the permanent volunteer orientation desk, where the student finds not only advice
but also direct testimony from those who already have experience in the world of volunteering.
Whoever is in this team interfaces with local associations, is the link between them and students
who want to volunteer and organizes volunteer activities for association members.

o EVENTS: this team is responsible for organizing conferences and activities on and off campus.
These events, mainly on social and geopolitical themes, have the aim of raising awareness on
topics connected to our mission and the values of the association.

o MARKETING & IT: the objective of this team is to improve the visibility of the association through
the management of social platforms and the promotion of events. If you are a proactive and
curious student, with a pinch of creativity, this is the right section for you! Knowledge of graphic
design, photography and videomaking is not necessary, but it can help!

¢ AWARENESS: the “Awareness” section was created with the aim of increasing awareness of
delicate and important issues. We mainly deal with blood and bone marrow donations, organizing
blood donations on campus every year in collaboration with AVIS, events such as concerts in
collaboration with ADMO and columns on social networks. We would like to bring awareness to
other hot topics such as eating disorders and premature births.

o INFORM(L)MENTE: is the online newspaper managed by Students for Humanity students. Twice
a week, we will keep you updated with interviews, curiosities, news from around the world,
experiences of our volunteers and much more!

e PROJECT ABROAD: Working for Wasa is the main project of Students for Humanity: it is an
international cooperation mission in the village of Wasa, Iringa, Tanzania. Specifically, we are
responsible for co-managing, together with the help of a Tanzanian parish priest, a school - the
Saint Joseph VTC - which provides vocational education to 70 students, equally divided between
males and females, to prepare them for entry in the world of work and/or to continue their studies.

The primary objective is to ensure a satisfactory level of education for our students, but the true
ambition of the Working for Wasa project is to achieve self-sufficiency of the school, managing to
create a socio-economic impact on the entire village of Wasa.

If you are interested in the project, have a strong propensity to work in a team and care about the
idea behind the project, i.e., development cooperation, this is the right section for you! Having
volunteer experience is not necessary, but it can help! The project is carried out by different teams,
including FINANCE and FUNDRAISING, closely linked and necessary for the economic
sustainability of the school.

President | Anna Artese
Media @studentsforhnumanity — in: Students for Humanity




The Healthcare Hub

The first association focused on healthcare and was born in response to the Covid
19 crisis. We are committed to fostering a culture of participation, innovation, and
collaboration among students, faculty, and healthcare professionals. Our mission
is to provide opportunities for personal and professional growth through networking
while driving positive change in the healthcare landscape. Together, we aim to
make a positive impact on healthcare locally and globally.

2022/23: 20 students (+ alumni) — 35% foreign students.

e The consulting team offers valuable insights to public and private sector clients through industry
analysis and market research. The team identifies areas for process improvement and
recommends efficient solutions in healthcare settings. They also assist healthcare organizations
in understanding and complying with relevant healthcare policies and regulations.

e The research team identifies relevant research areas in healthcare and plans projects in
collaboration with students. They conduct surveys and interviews for research studies and
analyse the data to draw meaningful conclusions. The team performs comprehensive literature
reviews to ensure research projects build on existing knowledge. They could present findings at
a research symposium we will organize.

e The marketing team is responsible for increasing the association's visibility and brand
recognition through various strategies. They manage the association's digital presence, on our
website and social media, to engage with members and promote events. The team creates
informative and compelling content like blog posts and videos to showcase the association's
activities.

e The events team is in charge of planning and executing a diverse range of events, including the
ones for members only. They handle event logistics to ensure smooth operations. The team
invites speakers, healthcare professionals, and industry experts to participate in events and
share their knowledge and experiences.

We organize one main conference each year, open to all Bocconi students, featuring keynote
speakers and panel discussions. In addition, we plan to introduce more exclusive events for our
members, including networking mixers, workshops, community health initiatives, and debates.

Applicants can meet us at "Associations on Display" (11/12th of September), submit their CV and
motivational letter until September 22nd, and attend a short interview. New members will be notified
before October.

We value applicants committed to industry advancement, with leadership skills to guide activities
and promote collaboration. Diverse expertise in the healthcare ecosystem is essential, along with
innovation and adaptability. Knowledge of healthcare regulations is crucial for navigating compliance
effectively. The estimated weekly time commitment depends on which division the member will be
and the projects we have. For example, consulting will tend to expect 3-5 hours per week and
research 2-3 hours. There will be a monthly operational decision-making meeting, or more if needed.

President | Romane Beustes Danjou
Media @healthcarehub.bocconi — in: The Healthcare Hub Bocconi Students




HOBBIES, SPORTS & SPECIAL INTERESTS

Association

B Active Bocconi Students

B.Wine

Bocconi Automotive and Motorsport Student Society

Bocconi Aviation Student Society (B.A.S.S.)

Bocconi Students Chess Club: Ruy Lopez Society

Bocconi Students Food Association

Bocconi Students for Interior Design (NEW)

Bocconi Students Fencing Society (NEW)

Bocconi Students Sailing Team

Bocconi Students Table Tennis Club

Gaming & Entertainment Society

Mail

as.bactive @unibocconi.it

as.bwine@unibocconi.it

as.bamss@unibocconi.it

as.aviation@unibocconi.it

as.chessclubruylopez@unibocconi.it

as.food@unibocconi.it

as.interiordesign@unibocconi.it

as.fencing@unibocconi.it

as.bssailingteam@unibocconi.it

as.tabletennisclub@unibocconi.it

as.gamingentertainment@unibocconi.it
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B.Wine
B.wine is the Bocconi wine club. Our aim is to spread and promote the culture of wine
' U' among students through tastings, masterclasses, and winery visits.

|
ﬁﬁm 2022/23 members: about 100, 40% foreign students.

For the Academic year 2023/24 B.Wine is structured into:

o Management, President and Vice President

e Events Division, which is responsible for organising the event, from location to transport.

¢ PR Division, which is working to create relationships and collaboration with wineries.

e Wine Expert Division, that is composed to people with a good knowledge of wine, that discuss
the wines during the tastings.

e Social Media Division, that is responsible for posting online the association activities.

e HR and Administration Division, which is in charge for the relation with Bocconi, manage the
people.

B.Wine organizes about once a month tastings in Milan and during the year we have greater events
like the winery visit, where we discover the secret behind a good wine bottle and the Gala, where
you can taste wines, accompanied by good food, in an exclusive location.

We collaborate with several wineries across Italy and Europe, some of which have offered our
associates job opportunities (e.g., Moet). There are some activities that go beyond Bocconi such as:
Taking part in international competitions and keep part of the B.Wine community also after your
studies at Bocconi.

Application will be open from September 11 to September 21. Interviews will be carried out online
from 25-28 September. We are looking for both wine experts with some knowledge in the field, and
people passionate about wine, so there are no prerequisites to becoming a B.Wine member,
meaning that even students without experience in the field are always welcome as long as they bring
motivation, interest and commitment.

B.Wine members can decide for themselves which events to join. It should be also noted that just
being a member doesn’t require a specific amount of committed time. Joining any division require
an estimated weekly time of 1/2 hours. Decision-making meetings usually occur not more than once
a month.

President | Maria Pia Martino
Media @as.bwine — in: b.wine




Bocconi Students Chess Club: Ruy Lopez Society

The association has two primary objectives: Promote the game of chess, known as
the "Noble Game," within the Bocconian student community; Continuously introduce
BSCC the game of chess to all Bocconi students who express an interest. The association
GO currently boasts a membership of 150 individuals, with approximately 50% of them
being international students.

The divisions of the association are:

¢ Marketing; handles social media management;

e Finance; responsible for managing member dues;

e Tournaments; organizing both internal and external competitions with other universities;
e Events; arrange social gatherings and live tournaments.

Live tournaments are organized every month, but activities such as beginner courses are scheduled
more frequently. The main activities are Meetings in which members can analyse games or
alternatively play and practice to raise their level. Tournaments. Events related to the chess world.
Organization of online tournaments and challenges. Organizing an international tournament that also
enhances the business skills of the members through practice.

Collaborations range from within Bocconi, such as with the e-gaming association, to outside our
university, where we partner with other universities in organizing tournaments.

Officially, the enrolment period for the association is in September and February, following the
association showcases. However, we also consider requests throughout the year. A fee of 5 euros
is required, which covers the purchase of materials and provides for a private instructor who
conducts lessons. There are no specific requirements, and anyone can join the association, whether
you are a grandmaster or an enthusiastic novice looking to learn the "noble game”.

The board meets regularly to make decisions concerning activities and tournaments, ensuring
alignment across all areas. Members who are part of the board have a higher level of commitment
compared to chess enthusiasts who enjoy our activities and initiatives. However, all activities are
scheduled to align with exam sessions.

President | Davide Catalfamo
Media @bscc.ruylopezsociety




Bocconi Students Sailing Team

BSST is a student association for all sailing lovers or aspiring ones who want to
learn! Our objective is to share sailing and create a group of new friends sailing
lovers. In our community there are members who have different experience, from
dinghies to cabin cruisers; who have not experience but want to develop his
knowledge; and those who competed in top competitions. Next year we plan to
compete with our Bocconi team on monotype.

2022/23 members: 150 (70 active and 21 in the alumni club) — 40%/ 50% of foreign students.

For the Academic year 2023/24 BSST is structured into:
e Management: President and Vice President

e Events Division

e Sports Competition Division

e PR Division

e Social Media & Marketing Division

There is a main yearly BSST meeting of all members that is closing an academic year together with
the voting for the new President of the association. BSST is more focused on activities within
Bocconi, in the sense that activities are organized every two or three weeks during the semester:
such as aperitifs in Milan where you get to know each other and find future sailing companions,
sailing days at the lake and sailing trip at the sea, perfect occasions to have fun and learn to sail
together.

However, there are some activities that go beyond Bocconi such as: taking part in international
sailing competitions, become part of the BSST Alumni Club after your studies at Bocconi, using the
opportunity to get an official sailing license or practical courses. BSST as of August 2023 does not
have any official collaborations with external entities.

After the application deadline BSST Board has two weeks to announce a new list of active members
for the upcoming semester. There are no prerequisites to becoming a BSST member, meaning that
even students without any prior sailing experience are always welcome if they bring motivation,
interest and commitment.

BSST members can decide for themselves which events to join. It should be also noted that just
being an active member doesn’t require a specific amount of committed time. The frequency of
internal operational decision meetings is decided by the BSST Management based on the current
situation and upcoming events.

President | Matteo Marchesi
Media @bocconisailingteam — in: Bocconi Students Sailing Team




Bocconi Students Table Tennis Club

We are the first and only Bocconi students sports association related to the world
of Table Tennis, with a wide range of players of all levels and ages: our mission is
to be the meeting point for all the Table tennis enthusiasts! We organize
tournaments, seasonal championships over several weeks, trainings and various
events in which you'll have the opportunity to get involved and meet many new
people to share your passion with! 2022/23; 74 official members, about 50% are foreigners.

There are two divisions:

o Events: it takes care of the organization of all our events, by arranging all the relevant aspects:
from the planning to the registrations collection; from the scheduling of the matches within a
tournament to the management of the competition itself

e Social: itis in charge on managing our social network profiles, especially the Instagram one, by
creating a variety of contents mainly aimed at sponsoring the association and our events.

We do not have an event that particularly stands out above the others. All of our tournaments assume
equal importance, although certainly seasonal tournaments running over several weeks attract more
participants. Our entire association life unfolds within the Bocconi student’s community.

The applications will be open until September 24th. If you want to join the club just as a player
(regular member), there are no specific requirements needed: the only one is that you are a genuine
table tennis enthusiast! If you want to join us as an active member (in the Events team or Social
team) you need to have the typical qualities required for these types of roles: that you are a well-
organized and precise person.

There is not a specific weekly time commitment. As a player, you can participate to the events
whenever you want: it is desirable that each member participates in at least one event.

If you are an active member, we expect you to be active and fulfil your duties when it is time to
organize events or create contents on the social media page, without a predefined timeframe. The
frequency of decision-making meetings is discretionary as well.

President | Riccardo Mirarchi
Media @bocconi.tabletennis

Gaming & Entertainment Society
(%) BAMINGE 110 members, 70% foreign students. We have mainly 3 divisions: community

t{ ENTERTAINMENT  events, tournaments, esports.
» | SOCIETY Our main event is a community aperitivo. We organise two events per year.

|

Activities are both focused within Bocconi and beyond.

Application is always open, the only required qualification is the passion for videogames. The
commitment is at best effort, no expected commitment from members.

President | Andrea Pelegatti




PERFORMING ARTS & CULTURE

Association

Associazione Studentesca Letteraria Bocconi d'Inchiostro

Associazione Universitaria di Etica e Metaetica (NEW)

Bocconi Live Performance Student Association
Bocconi Students Arts Society

Bocconi Students Film Productions (NEW)
Bocconi Students Historical Society

Bocconi Students Jazz and Classical (NEW)
Bocconi Students Opera Society
Business&Arts

Cultural Salon (NEW)

Echo

Gruppo Teatro Studenti Bocconi

Smart Movie Student Club

Studenti Bocconi Rettoria San Ferdinando (NEW)

TEDxBocconiU Student Society

Mail

as.letbocconidinchiostro@unibocconi.it

as.etica@unibocconi.it

as.liveperformance@unibocconi.it

as.artsociety@unibocconi.it

as.filmproductions@unibocconi.it

as.bshs@unibocconi.it

as.jazzclassical@unibocconi.it

as.operasociety@unibocconi.it

as.businessandarts@unibocconi.it

as.culturalsalon@unibocconi.it

as.echo@unibocconi.it

as.gruppoteatro@unibocconi.it

as.smartmovieclub@unibocconi.it

as.rettoriasf@unibocconi.it

as.tedx@unibocconi.it
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Associazione Letteraria Bocconi d'Inchiostro
Il salotto letterario dell’Universita Bocconi nasce nel 2012, da un’idea di Gerardo
Masuccio e Liliana Montone. Nel corso degli anni 'Associazione si & accresciuta e
rinnovata, ma la missione €& rimasta sempre la stessa: fungere da punto di
intersezione tra il corpo studentesco e il mondo dei libri. Oggi rappresenta una delle
associazioni studentesche piu grandi e attive della nostra Universita, rivestendo un

ruolo chiave nel panorama delle iniziative culturali da essa promosse.

88 membri, 0% studenti stranieri.

Quattro Dipartimenti: Amministrativo, Eventi, Social, Poesia.

L'Associazione organizza molteplici eventi durante tutto I'anno: bookclub bimensile e incontri di
poesia tra i membri dell’Associazione, per incentivare la scrittura, oltre alla lettura. Inoltre, ai membri
viene data l'opportunita di partecipare come giudici al Premio Strega e ad un Concorso
Nazionale di Poesia. L'evento principale dell’Associazione & un'intervista organizzata almeno due
volte a semestre ad una personalita di spicco nell'ambito dell'editoria e letteratura, sia italiana sia
internazionale. Tra gli anni ricordiamo gli incontri con: Dacia Maraini, Giulia Caminito, Alessandro
Barbero e Mariagrazia Calandrone.

Noi di Bocconi d’inchiostro crediamo fermamente che la letteratura non debba chiudersi in sé stessa,
bensi aprirsi al dialogo con le altre arti. Per questo motivo organizziamo anche serate a teatro e
visite a vari musei milanesi, spesso in collaborazione con altre associazioni studentesche. Negli anni
abbiamo anche collaborato con molteplici entita esterne all'universita. Tra queste: Bookcity Milano,
Premio Strega (di cui siamo giudici dal 2022), e Utopia Editore. Nell'ambiente editoriale e letterario,
€ successo che ci abbiano contattato per opportunita di stage.

L'Associazione accetta candidature dal 11 al 25 settembre e € aperta a tutti gli studenti senza
selezione iniziale. Tuttavia, per posizioni all'interno dei Dipartimenti, € previsto un colloquio. Le
qualita cercate includono la capacita di rispettare scadenze, la disponibilita, la puntualita e l'interesse
nell'area di lavoro, oltre a dedizione ed entusiasmo. Sono apprezzati i membri che contribuiscono
con idee e feedback.

Inoltre, la maggior parte delle attivita si svolge in italiano, ma occasionalmente potrebbero esserci
ospiti internazionali, quindi alcuni eventi, interviste e contenuti social sono in inglese. Ogni membro
ha la liberta di decidere il proprio impegno in base ai propri interessi e disponibilita. Dopo la chiusura
delle iscrizioni, chi desidera pud assumere maggiori responsabilita entrando in uno dei quattro
Dipartimenti. Tuttavia, chi non fa parte di alcun Dipartimento pud comungue partecipare alle attivita
in modo flessibile e personalizzato.

President | Valentina Benassi
Media @bocconidinchiostro — in: Associazione Letteraria Bocconi d'Inchiostro




Bocconi Live Performance Student Association
. Bocconi Live Performance Student Association, active since 2014, is
In specialized in musical events and performances, which include the
‘# annual organization of a musical within Bocconi University.
In the academic year 2022-23 BLPSA counted 61 participants, and a
percentage of 18% foreign students.

o Cast: is our biggest division, where all singers, dancers and actors who are interested in
performing at events or in the musical may enter, after passing an audition.

¢ Events: deals with the organization of events within or outside the university, collaborating with
other associations, or with clubs and restaurants in Milan. It also organizes closed parties and
aperitifs for the members of the association.

e Marketing & Media: this is quite a big division, made up by many subdivisions: from the
management of our all-social media accounts (Instagram, TikTok, LinkedIn, Spotify, Facebook,
Twitter), to the realization and editing of videoclips, interviews, and graphics for our musical's
marketing campaign.

e Production: is our behind-the-scenes crew, working mostly during the second semester in order
to build a scenography, and guarantee the presence and movement of all scene objects.

e Artistic Direction: is responsible for all artistic decisions concerning both the musical and other
events organized by the association, including the writing of the script, preparation of
performances, choice of music, vocal tracks and many others.

Our main annual event is the musical we prepare for throughout the whole year, and which we
usually perform in Aula Magna Roentgen at the end of the academic year. For the year 2023-24 we
will also be performing monthly at show dinners and other events.

New members are required to complete an application form and select a preferred time for an
audition (for cast members) or an interview (for other divisions). Auditions and interviews are
scheduled for the last two weeks of September. Cast applicants will demonstrate their singing,
acting, or dancing abilities during an in-person audition, evaluated by members of the Artistic
Direction, the President, and Vice President. Applicants for other divisions will have interviews with
the Heads of Marketing, Events, and Production divisions, where they should demonstrate their
interest and relevant experience in those areas.

Our activities become more intense during the second semester, as the musical approaches; cast
members rehearse at least twice a week, while members of other divisions meet less frequently, with
more concentration of the workload in some specific periods. Throughout the whole year there are
many other events and activities, but participation is not mandatory.

President | Rebecca Ivan
Media @pblpsa — in: BLPSA - Bocconi Live Performance Students Association




Bocconi Students Art Society
Our mission is to facilitate the sharing and enjoyment of cultural events in and around
Bsus Milan. We aim to create a vibrant community of art enthusiasts within the Bocconi
ﬁ? University community and beyond. In 2022/23, our association boasts a total of 33
members, with 7 of them being foreign students.

e Social Media Team: members oversee our blog, website, and Instagram page. On our blog,
members contribute articles on various cultural-related topics, with one article published weekly.
Additionally, it creates engaging content for our Instagram page. They also handle the promotion
of our events by designing advertising posts and stories.

e Events Team is responsible for organizing diverse cultural events, with a primary focus on
outings to cultural attractions in Milan. They meticulously plan dates, times, and aperitivo
arrangements for these visits. Additionally, the team hosts cultural conferences, collaborates with
Bocconi University's Campus Life and other student associations, and arranges tours to cultural
sites both in Milan and beyond.

The association keeps a busy schedule of events year-round, with at least two events each month
catering to a wide range of arts and culture interests. Their standout events are cultural outings in
Milan, bringing together art enthusiasts from the Bocconi community, which are meticulously planned
and often followed by enjoyable aperitivo gatherings. Alongside these outings, they also host cultural
conferences, collaborate with Bocconi University's Campus Life and other student associations, and
provide guided tours of culturally significant sites in Milan and nearby areas, offering a diverse array
of event experiences.

The association maintains a year-round event calendar, featuring a minimum of two events monthly
that cater to diverse arts and culture interests. A highlight is their cultural outings in Milan, which
gather art enthusiasts from the Bocconi community and often include enjoyable aperitivo gatherings.
Additionally, they host cultural conferences, collaborate with Bocconi University's Campus Life and
other student associations, and offer guided tours of culturally significant sites in Milan and nearby
regions, ensuring a wide range of event experiences.

Notably, the association has established significant partnerships with external entities and
businesses. One outstanding example is their collaboration with Museo City, where they crafted a
custom event exclusively for Bocconi students. They also had the privilege of working with the
Tommaso Calabro Gallery, providing exclusive private tours for their members.

Application: we accept applications in September (10th - 18th) and February (8th - 18th) from
individuals with a strong passion for the arts and a proactive mindset. They encourage active
participation, collaboration, and sharing of workloads among members.

The time commitment varies depending on project involvement but is flexible to accommodate
academic priorities. Collaboration ensures effective contribution without overwhelming members.
The association holds operational meetings twice per semester, where they welcome new members,
establish roles and projects, and discuss ideas for future activities. the association hold smaller,
focused meetings as necessary, especially when preparing for specific events or tasks.

President | Martina Carminati

Media @bocconistudentsartsociety




Bocconi Students Opera Society
We found the Bocconi Students Opera Society at the beginning of last year with the aim of
bringing together students who are curious or passionate about opera and giving them the
opportunity to experience opera, ballet and orchestra at an affordable price.
We have a total of 99 members, 73 of whom are international.

Our association is made up of three divisions:

o Media: The media team’s main task is to maintain the social media accounts of our society by
regularly posting about our events and activities. As a media member one will also have the
opportunity to promote events, participate in the development of the website, or write articles.

e Events: Members would have the opportunity to reach out and make contact with big institutions
like Teatro La Scala, theatres and festivals, and establish partnerships and collaborations with
them. The main aim for this team is organising both external and internal events.

o HR: The HR team is the backbone of our society. They are the ones who ensure the teams are
working efficiently by helping facilitate coordination and communication between members.
Additionally, HR is in charge of recruitment and of the selection process of new members.

We do not have a main annual event; however, we propose at least one event per month to our
members. Our activities take place throughout Milan. We attend concerts together as well as have
organised a conference on the management of artists at Bocconi in collaboration with the Arts
Society. Although our association was founded recently, we have already established a
partnership with La Scala.

We accept anyone who wants to become a member at any time throughout the academic year. We
require a modest membership fee of €5 to cover for various expenses we incur during the year.

Our members do not have any commitments, they are welcome to join our events and to interact in
our group chat. We estimate that members who decide to join a team (Events/Media/HR) will have
an average commitment of 1-2 hours per week, depending on their own initiative and availability,
especially during exam sessions.

President | Sixtine Lejay

Media @opera.society

Gruppo Teatro Studenti Bocconi
B We are Bocconi's theatre group and each year we present a show, which is held in
| Italian. The group is made of 10 to 15 members.
During the academic year we look forward to preparing the final show, which is held in
\/ Italian usually in May. Rehearsals are set to be once or twice a week.

Timeframe for castings is yet to be defined but will likely take place in October. Everybody is
welcomed to try, even for other roles besides acting (photography, social media managing, or
anything else you can bring to the table). If applying for acting, knowing Italian is necessary.

A couple hours per session in the evening (usually 20.00-22.00), once or twice a week.

President | llaria Adami
Media @_gtsb_




INTERNATIONAL & FOREIGN STUDENTS' CLUBS

Association Mail
Bocconi Balkan Students Society (NEW) as.balkanstudents@unibocconi.it
Bocconi Chinese Student Association as.bocconicsa@unibocconi.it
Bocconi Exchange Students Club as.exchangestudents@unibocconi.it
Bocconi Romanian and Moldovan Student Association (NEW) as.romanianmoldovan@unibocconi.it
Bocconi Students Central and Eastern European Association as.ceea@unibocconi.it
(NEW)
Bocconi Student French Society as.frenchstudents@unibocconi.it
Bocconi Students MENA Society as.menasociety@unibocconi.it
Bocconi Students Polish Society as.bspolishsociety@unibocconi.it
Bocconi Swiss Students Society as.swiss@unibocconi.it
Bocconi Turkish Students Association as.tsabocconi@unibocconi.it
CEMS Club Milan as.cemsclubmilan@unibocconi.it
ESN Milano Bocconi - Erasmus Student Network as.esn@unibocconi.it
Greek Students Bocconi Society as.greekstudents@unibocconi.it
Spanish and Latino Student Association (NEW) as.salsa@unibocconi.it
Ukranian Students Association as.ukrainianstudents@unibocconi.it
World@B as.worldatb@unibocconi.it
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Bocconi Exchange Students Club

Bocconi Exchange Students Club is an association founded by former exchange
students for future exchange students. Our club aims to create a network of people
with international experiences that can help Bocconi students to get ready for their
exchange. With events and aperitifs, you will be able to hear incredible exchange

adventures from our community of more than 100 students and discover all the

peculiarities of the foreign universities you like! 84 members (=10% of total members are foreign

students).

There are 3 main divisions:
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o Advisors: their main goal is to share their exchange experience and give advice to students
interested in.

e Social media: creation of contents for our main social media channels (Instagram and LinkedIn)
contributing both to the graphic aspect and thinking to new ideas to increase engagement on the
platforms.

o Events: organisation of the events of the association which includes talking with guests and
members, structuring the schedule of the events and supervising all the other activities related
to the event.

BESC goal is to organise at least one activity/event per month, reaching a higher frequency in
February and March, months in which students have to select their ten preferred foreign universities
for the exchange application. Our main series of events is "How to get away in ...", in which our
members give advice and share their exchange experiences in different parts of the World.

It is possible to apply during the whole academic year. Willingness to participate actively in events,
help other students, share the exchange experience with other members, curiosity, passion for
discovering new cultures. In particular, for social media we are looking for creative students who
enjoy sharing contents on social media, able to manage graphics of posts and willing to appear in
Instagram stories.

Around 1 hour per week with higher commitment needed during February and March. Around one
operational meeting per month.

President | Fabio Tundo
Media @besc_bocconi — in: Bocconi Exchange Students Club




Bocconi Chinese Student Association
GOR. Our core mission is to lodge an open gate to the Chinese world,
(CXA, connecting people with a common interest towards China. We intend to
ﬁggg&fgg;““ STUPENT - create a universally accessible platform for students, academics and
entrepreneurs interested in China to give them a possibility to exchange
ideas, target opportunities and develop a future career related to China all together.

Total members (2022/2023): 80. 20% ltalians, 66.2% Sino-Italian + Chinese (Mainland), 13.8%
foreign. The Association is composed of 4 teams: cultural team, social media team, marketing
team and business team. Our main annual event is the "Welcome Dinner", where everyone can
join it and has the chance to know BCSA's teams, participate in many activities and win a lot of
prizes! We organize 1-2 events every month.

We have a fall recruitment (September-October) and a spring recruitment (February-March).
Requirements for prospective members: true passion towards Chinese culture and traditions and
cooperation among members.

Our workload is project-based. If a member is interested in taking part of multiple projects, he/she
can do that. The Board is busier with many different projects. There are two general meetings, the
first one at the beginning of the academic year, the second one at the end. There are also single
team meetings to discuss about projects within each team's area.

President | Serena Liu
Media @bocconicsa




Bocconi Student French Society
o 2022/23 member: 29 with 90% of them being foreign, while the total number is 408.

BSFS is divided in 4 teams:

e Media Division: Our Media Division plays a pivotal role in promoting our diverse array of events,
ranging from sports gatherings to aperitivos and exclusive parties across Milan. The team
actively engages in crafting various media materials, influencing party themes, and formulating
strategic marketing strategies to consistently expand our audience reach.

¢ Events Division: The Events Division boasts a track record of creating and coordinating some
of Milan's most remarkable events, ranking from aperitivos to all night parties, attracting a
substantial number of attendees. Team members actively contribute to the selection of places,
themes and decorations for the events, carefully curating different ambiances for each night
through their innovative and creative approaches.

e Special projects and ski trip division: Within our Special Projects Team, we entrust the
planning and execution of the eagerly anticipated ski trip, scheduled for February/March 2024.
In addition to this exciting adventure, the team meticulously prepares aperitivos and hosts events
that revolve around French celebrations, including French wine tastings.

e Sports division: Our Sports Team's activities offer a great way to stay active while connecting
with the French sports’ culture. Whether you're an enthusiast watching French sport games or
an eager participant in events such as the Karting Grand Prix or tennis matches, this division
provides exciting opportunities for engagement and enjoyment.

The Bocconi Students French Society events offer a unique and enriching experience that can
positively impact your time at university in Milan. The members have the opportunity to immerse
themselves in the captivating world of French culture through frequent parties and events held in
prestigious venues. These experiences provide an authentic taste of French traditions, music, and
cuisine, allowing to gain a deeper understanding of French culture. Our society attracts students
from all corners of the globe who share a passion for French culture, making it a fantastic platform
to expand your international network and build lasting friendships. Engaging with individuals from
diverse backgrounds can broaden your horizons and enrich your university experience.

If you're a sports enthusiast, our sports team's activities offer a great way to stay active and
connected with French sports culture. Moreover, we celebrate the smaller, meaningful aspects of
French culture, such as the "galette des rois" allowing you to participate in genuine French traditions
and indulge in delicious French cuisine.Additionally, the Bocconi Students French Society offers a
unique opportunity to discover Milan, as many of our events take place in some of the city's most
prestigious locations. It's a chance to explore the city while enjoying the company of like-minded
individuals who share the same passion for French culture.

The time commitment varies from 1 to 4 hours per week, with each division holding weekly meetings
to brainstorm and plan events.

Applications: we will be accepting applications from the 11th to the 30th of September.
Applicants are welcome to come and meet us at Associations on display to hear more about the
opening opportunities.

President | Thalya Luzzatto-Giuliani

Media @frenchmilano — Bocconi French Society




BocconiTV

Radio Bocconi

Tra i Leoni

MEDIA
Association Mail

redazioni@bocconitv.it

radio@radiobocconi.it

traileoni@unibocconi.it



mailto:redazioni@bocconitv.it
mailto:radio@radiobocconi.it
mailto:traileoni@unibocconi.it

Bocconi TV

BDCCUN’ Bocconi TV is the exciting student-run web TV of Bocconi students. Our goal
is to inform and entertain with seriously fun content about uni life and cultural

...W events! As a platform run by students, Bocconi TV can be an excellent

opportunity for aspiring journalists, video-editors, social media creators, and overall media
enthusiasts to gain hands-on experience in producing content! 87 members, 24% foreign students.

¢ Marketing: social media post designing, content organization and designing posters for events
e Events: organizing the cool Entertainment Industry related events Bocconi desperately needs
e Journalism: video interviews, magazine articles and more

e Production: cutting-edge video editing for newbies and for experts

o Entertainment: viral videos about sports and uni life

Events & activities: from the Venice Film Festival to the Sanremo Song Festival to Bocconi Sports
Events, we are always reporting and engaging with the student community. We operate in five
interlinked areas.

Application: From the 10th to the 20th of September. Keen passion in the Entertainment Industry
(Cinema, Media, Sports), basic video editing skills.
Commitment: one division meeting every two weeks. Meetings take place twice a trimester.

President | Federico Spadaro
Media @bocconitv — in: Bocconi tv




Radio Bocconi

#PlayltLoud. Welcome to Radio Bocconi — where the beats drop, stories rock, and
good vibes never stop! Whether you're a student eager to swap tales and ideas or
an alum looking to keep the good times rolling, we've got your back for all things
growth and fun. Our vibe? Inclusivity rocks! We're here to make sure every crew on
campus is part of the action. But guess what? We're not just limited to the campus
buzz — we're out there collaborating with music folks, art enthusiasts, and culture
aficionados. Feel the itch to get creative? Awesome, because we're all ears and totally into new
ideas and fresh ways to rock the airwaves. Welcome to Radio Bocconi — where the beats meet the
brains and creativity takes the spotlight!

We have around 120 members, with 25-30% foreign share.

We divide new speakers into three divisions depending on their airing time and/or program content.
The radio airs 24/7, and speakers usually host their show at least once per week, according to the
radio schedule which we all set up together in the beginning of the semester.

Our main annual event is RB Day, which has unfortunately been discontinued since 2018, but this
year we're going to bring it back! It's going to be hosted in April, and we need everyone's help to
succeed. In addition, we set up aperitifs and nights out together around once per month."

The true marvel of RB is that your show is entirely in your hands! You can talk about anything you
want - as long as the program has some catch, and it is in line with Bocconi's policies.

We're also involved in the music and cultural scene beyond the radio itself: we participate to events,
periodically hand out tickets to your favourite artists' concerts, both Italian and international, and offer
to participate to famous festivals such as Sanremo and Eurovision.

We collaborate with event management groups and firms, press offices, independent and major
music labels, and bigger radio stations for some of our activities. Many of our prior or current
members have gone on to work for them (both as interns and full-time).

This year our recruitment will open on September 8th and close on the 17th. We're looking for a
variety of people: studio speakers are what brings life to the radio, but they can't do it alone! Whether
you want to get talking on the mic, handle music selection or promotion on social media, create
graphics for our content, contribute to organising events, be a video editor or an audio technician,
the floor is yours!

We get many requests every year, so if you already have some experience in the role you want to
apply for, that surely helps you out. (e.g., Photoshop for graphic designers or Premiere/Sony Vegas
for video editors).

Commitment: at least 1 hour a week for speakers - beyond that you can devote as much time as you
wish. For technical roles we also try to keep it no more than 1-2 hours per week.

DM meetings occur once a month but, exceptions aside, only involve the Board, which is composed
of 16 people.

President | Matteo Pozzi
Media @radiobocconi — in: Radio Bocconi




Tra i Leoni
Tra i Leoni is Bocconi University's official student newspaper. It is completely student-
. run but supported by Bocconi University. 2022/23 members: 35 — about half foreign
fé[ | students. It is a flexible environment that encourages proposals from members.
N Hence, divisions may be created depending on the inclinations of members.
There are, however, some teams that are always present and active:
¢ Media team, which handles social media.
e Events team, which organizes events with guests.
e Monday Briefing team, which cures a weekly column summarizing the main news from the
week.
e The Art Column
e Campus Reporting team

Collective activities include bimonthly issue management, website upkeep, and collaborations with
other Bocconi associations. An editorial board oversees editing, but all members are encouraged to
contribute ideas. The website, www.traileoni.it, is updated daily. Team meetings occur regularly,
including mandatory general meetings and informal gatherings.

We are Bocconi's official student newspaper, with activities extending beyond the university. While
formal external collaborations are in progress, our members have received internship and job offers
from media outlets and startups. Examples include Wired Italy and Squid Business.

Recruitment for various roles opens in mid-September, including writers, graphic designers, web
managers, data visualizers, and events team members. Ideal candidates should be motivated, open-
minded, and willing to collaborate, with a commitment of one article per month and active
participation in a division. Operational meetings occur monthly, with smaller divisions meeting more
frequently, and informal gatherings foster team bonding.

President | Bojan Zeric
Media @traileoni —in: Tra i Leoni



http://www.traileoni.it/

