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Questa guida non è concepita in sostituzione al material rilasciato dall’Università, 
che è da considerarsi l’unica fonte ufficiale di notizie sull’argomento.



 

Hi everyone! The following is a guide that we hope will help you find interesting information 
about the associations which have kindly decided to take part in. 
 
Indeed, we would like to thank all of the associations that have given us the possibility to 
realize this piece of work. 
 
Associations were asked to fill out a series of questions concerning five different fields of 
their internal life. These were: 
1. General details: Association's missions, goals, and member composition; 
2. Inner aspects: Association's missions, goals, and member composition; 
3. Events and collaborations: kind of events and potential opportunities for collaboration; 
4. Membership information: application timeframe and desired qualities for new 

members; 
5. Commitment and meeting frequency: time requested to dedicate and how often they 

meet.   
The outcome of the responses has enabled the creation of a comprehensive and user-
friendly guide. 
 
Within each association category, we have provided a list of names officially recognized 
by Bocconi University for the academic year 2024-2025, with a focus on highlighting 
those accepted in the recent window. 
 
Furthermore, at the conclusion of the descriptions of all the involved associations, we have 
provided the name of their respective president. Additionally, we have included Instagram 
and LinkedIn contact information for each association, making it easy for interested 
individuals to access this information. 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
  



 

MANAGEMENT 
  

Association Mail 

Black Swan Society as.blackswansociety@unibocconi.it 

Bocconi Students Business Exchange Society as.businessexchange@unibocconi.it 

Bocconi Students Consulting Club as.consclub@unibocconi.it; 

Bocconi Students for Cruises as.bs4cruises@unibocconi.it 

Bocconi Students for Fashion and Luxury as.s4fashion@unibocconi.it 

Bocconi Students for Sport Management as.sportmanagement@unibocconi.it 

Bocconi Students for Talks & Digital 
Communication as.talksdigital@unibocconi.it 

Bocconi Students Marketing Society as.bocconimarketingsociety@unibocconi.it;  

Bocconi Students Strategy Club as.strategyclub@unibocconi.it 

Culturit Bocconi Studenti as.culturitbocconistudenti@unibocconi.it 

Dawn Advisory as.dawnadvisory@unibocconi.it 

Entrepreneurship Club Bocconi as.e-club@unibocconi.it 

Family Business Association as.familybusiness@unibocconi.it 

JEME Bocconi Studenti as.jeme@unibocconi.it 

Luxury Bocconi Students Society as.lbss@unibocconi.it 

Studenti Bocconi Management Aziende Strategiche as.mas@unibocconi.it 

Women in Business as.wib@unibocconi.it 



 

 
Bocconi Students Consulting Club 

The mission of BSCC is to provide its members with 
comprehensive training for consulting interviews, facilitate 
networking opportunities with alumni and leading consulting firms 

through various events, and familiarize members with the everyday activities and challenges 
of the consulting profession. BSCC aims to create an environment where students with a 
shared interest in consulting can learn, discuss, and exchange experiences, preparing them 
for successful careers in strategy and management consulting. BSCC had 77 active 
members for the 2022/23 academic year. Approximately 2 out of 3 members are foreign 
students, reflecting the club's diverse and international composition. 
The Board is led by a president and two vice presidents who are managing the divisions and 
are responsible for organizational activities. 
 
The five divisions contain:  
Development (1 member) Streamlined Resources: Optimizes digital resource management 
and ensures easy access to shared information. Member Support: Focuses on enhanced 
learning through case buddy systems and skill-building workouts. Mentorship Programs: 
Introduces mentorship for application preparation and offers industry insights. Consulting 
Insights: Provides detailed guides on the consulting industry and application strategies. 
Alumni Engagement: Highlights alumni contributions to inspire current members, possibly 
integrating these insights with the mentorship program.  
Trainings (2 members) Training Programs: Organizes an introductory week for new 
members focusing on basic skills and case-solving. Skill Development: Provides ongoing 
training sessions on personal fit, case-solving techniques, and strategic preparation. 
Tailored Sessions: Designs training sessions to cater to different experience levels. Case 
Solving Workshops: Conducts workshops that include pre-reading from case books for 
better learning outcomes. Corporate Collaboration: Coordinates company-led training 
sessions with consulting firms, incorporating real-world business insights and advanced 
case-solving.  
Networking (2 members) Events Planning and Management: Utilizes the database to identify 
notable alumni for hosting engaging events and organizes events with consulting firms. 
Networking Opportunities: Arranges informal gatherings, such as aperitivi and info sessions, 
to foster community interaction and knowledge sharing. Training Integration: Collaborates 
with the training team to align networking events with ongoing training initiatives, such as 
the MBB Offer Machine. Collaborative Events: Explores joint events with other associations 
to expand networking opportunities and community engagement.  
Marketing (1 member) Website Management: Continuously monitors and updates the 
website to keep it aligned with the association’s objectives. Social Media Strategy: Develops 
unique content for platforms like Instagram and LinkedIn to differentiate the association. 
Content Enhancement: Focuses on improving the quality of visual content to enhance the 
digital footprint of the association. Marketing and Recruitment: Conducts active outreach 
through social media campaigns to drive recruitment and member engagement. Event and 
Promotional Materials: Produces promotional items, such as banners, to support branding 
efforts at events and within the community.  
Social (1 member) Social Events: Organizes a Welcome Aperitivo to introduce new 
members and facilitate initial networking. Post-Trainings Aperitivo: Hosts social gatherings 
after training sessions to encourage informal discussions and relationship building. Fun 
Events: Plans 1-2 entertaining activities, such as dinners or game nights, to foster 
community engagement and provide relaxation opportunities.  



 

BSCC does not have a designated main annual event at this time. Instead, the club focuses 
on organizing a variety of activities exclusively for its members on a bi-weekly or weekly 
basis. This ensures a dynamic and flexible calendar that accommodates the academic 
commitments of its members, particularly by avoiding scheduling events during exam 
periods. This approach allows BSCC to offer consistent engagement opportunities, including 
mentoring sessions, practice sessions, mock interviews, company visits, and “Consulting 
Saturdays” with speakers from leading consulting firms, all tailored to foster a supportive 
environment for students pursuing careers in strategy and management consulting. 
 
The activities of BSCC are balanced between initiatives within Bocconi University and 
outreach beyond the campus. This dual approach allows us to leverage the strengths and 
resources of the Bocconi community while also actively engaging with the broader business 
world. Within the university, BSCC organizes various activities such as mentoring sessions, 
practice sessions, mock interviews, and presentations to prepare members for careers in 
management consulting. Beyond the campus, we collaborate with leading consulting firms 
with Italian and international companies. These collaborations provide members with 
valuable exposure to industry practices, professional networks, and practical experience, 
ensuring a comprehensive learning environment that extends beyond academic boundaries.  
BSCC actively collaborates with a range of external entities, including consulting firms and 
other businesses. These partnerships are a core component of the club's mission to expose 
members to real-world consulting activities and expand their professional networks. Through 
these collaborations, BSCC occasionally facilitates internship opportunities for its members. 
These opportunities often arise during in-company visits, networking events, and practical 
consulting projects with both Italian and international companies. Such experiences allow 
members to apply their learning in real business environments, further preparing them for 
successful careers in strategy and management consulting. 
 
Application timeframe for new members: Open Applications: Applications open on 
September 5th. Information about the application process is shared via Instagram, LinkedIn 
and the club's website. AoD (Associations on Display): On Tuesday, September 10, we will 
be available to answer any questions you may have at Associations on Display Application 
Deadline: All applications must be submitted by September 12th. Speed Dates: These initial 
interviews take place on September 17th, 18th, and 19th. SuperSunday Case Interviews: 
The final case interviews are conducted on September 22nd.  
 
This detailed process is designed to ensure that BSCC selects candidates who demonstrate 
both outstanding achievements and a strong motivation for consulting, aligning with the 
club's standards and values. Applicants to the Bocconi Students Consulting Club should 
possess a strong interest in consulting and a genuine eagerness to engage in the club's 
various activities, such as networking events, training sessions, and real-life consulting 
projects. We are looking for motivated individuals who are enthusiastic about both sharing 
their knowledge and learning from the experiences of fellow members, thereby enriching 
BSCC's collaborative learning environment. Prospective members should demonstrate a 
strong desire to develop their problem-solving skills, interpersonal abilities, and professional 
networks. While not mandatory, previous experience through internships, particularly in 
consulting or related industries, is beneficial and adds value to the community. Such 
experience indicates a commitment to the field and provides practical insights that can 
contribute significantly to the club's activities and projects. Enthusiasm for continuous 
learning, collaboration, and contributing to the club's dynamic environment are key qualities 
BSCC seeks in its members. 
 



 

Members of the Bocconi Students Consulting Club are expected to commit approximately 
2-3 hours per week to club activities. The commitment is designed to be manageable 
alongside academic responsibilities, ensuring that members can actively participate without 
overwhelming their schedules. Operational decision-making meetings for the Bocconi 
Students Consulting Club (BSCC), including those involving the Board, are held monthly. 
These meetings are crucial for planning upcoming events, reviewing ongoing club 
operations, and making strategic decisions to steer the club’s activities and initiatives. 
Regular monthly meetings ensure that the club remains organized, responsive, and aligned 
with its goals, while also fostering efficient communication and coordination among its 
leadership and members.  
 

 
Bocconi Students for Cruises 

Bocconi Students for Cruises (BS4C) - Our medium to long-term mission is to 
become a benchmark in the student association scene and, in conjunction with 
the university, to shape the future ruling class of the cruise industry.  
By offering students the opportunity to proactively participate in BS4C initiatives, 
we enable them to enter the job market with a significant body of sector-specific 
knowledge.  
 

Bocconi Students for Cruises is made up of:  
 
1. Board of Directors consisting of the President, Vicepresident and Treasurer. The BoD determines 
the association's vision in the medium to long term.  
 
2. Executive Committee comprised of the seven Heads of the divisions plus 3 top managers 
appointed by the BoD. For the academic year 2024/2025 Board = Top Management. 
 
Application timeframe: September or February. 
20 hours a week commitment. At least one meeting a month excluding events. 
 

 
Bocconi Students for Fashion and Luxury 

Bocconi Students for Fashion was founded in 2013 with the aim of bringing 
students closer to their passion and/or their professional career aspirations in 
the fashion and luxury world. By joining the association, you will get a chance to 
broaden your network,  attend fashion shows/company visits/conferences, 
develop new skills, and most importantly, have fun while building your path 
towards a successful career in the fashion and luxury industry. Total members in 
2022/2023: 40 , percentage of international students: 40%. 

 
Our association is comprised of two main branches: communications and events. The 
communication team is in charge of updating/writing content for our instagram page, writing articles 
for our website and contributing to our biweekly Linkedin newsletter. The events team is 
responsible for planning and promoting conferences, company visits, and any other events. We 
have about 20 members in each division. 
We have 2-3 official meetings and a conference each semester. 
We organize events within Bocconi through conferences where we bring speakers with a variety of 
backgrounds/sectors of expertise. We also host company visits as well attend events not related to 
Bocconi. 
 

President Arthur Walter 

President Michele Salvatore Longo 



 

We are lucky to have a very strong alumni network who are constantly looking for interns in  Milan 
or other cities. Our Alumni work for brands such as L'Oreal, Gucci, Bottega Veneta, Hermes and 
other Fashion/Luxury brands. 
 
Applications will run from September 10th- 17th. Information on our instagram will be made 
available with all of our requirements and link to apply. 
 
We are looking for people who are passionate about the fashion and luxury world with varying 
levels of experience. Students in the communication division are expected to be fluent and 
comfortable writing in English. 
 

 
 
Bocconi Students for Sport Management 

BSSM is a student association founded in 2015 for students who believe in 
the value of sports and its power to move society by making positive changes. 
The goals set are to study and deepen the links between sports and business 
world, and its economic and management dynamics. The association 
currently counts 65 members, of which 5% foreign students (but they are 

forecasted to increase).  
 
The association is organized into 3 divisions, each of which follows different projects during 
the academic year:  
• Events: deals with the organization of events both open to the entire Bocconi community 

and exclusive to BSSM members, as well as team building activities such as aperitifs 
and sports challenges 

• Digital: is in charge of managing all the association's social platforms. Instagram is 
mainly dedicated to newsletter and original contents, while LinkedIn to publishing 
information about events.  

• Network: dedicated to fostering the creation of a network of knowledge for all members 
of the association. 

 
Among the many events organized over the years we should certainly mention the one that 
saw Bebe Vio as our guest, not only because of the caliber of the athlete, but also because 
it was an event that received coverage across the academic landscape and marked the 
resumption of in-presence events in post-Covid-19. 
Over the years, it has been involved in a variety of activities, including two consultancy 
projects for professional sports teams and the discussion of case studies. During the 
academic year 2022/2023, a collaboration was established with University Network, with 
whom we organized the University Festival, and from this academic year 2023/2024 the 
division will be engaged in a project together with other associations with similar aims to 
BSSM belonging to American universities. To conclude, the association as a whole 
collaborates with Bocconi Sport Center to organize the Intramural tournament held every 
year. 
 
Application timeframe: September 11th-20th. Requirements: being proactive, bringing ideas 

President Bertille Aubert 



 

to the table, taking part in BSSM's activities, collaborating with other members, and, of 
course, a love for sports! 
Commitment: 2h a week. However, meetings are always held before the academic year's 
start to set our activity for the months ahead (Board only); subsequently, we proceed with a 
general meeting in person. 
 
Bocconi Students Marketing Society 

Bocconi Students Marketing Society is the first Bocconi association 
entirely dedicated to the world of marketing. Our primary goal is to create 
awareness about marketing by involving participants in activities related 
to this increasingly critical sector for multinational companies and start-

ups. We aim to build a strong network among students, alumni, faculty, and business 
professionals, facilitating the exchange of know-how and human capital from both Italian and 
international companies. 
BSMS is organized into #4 departments: Consulting, Digital, Events, and Partnership. 
Each department focuses on different aspects of marketing and communication, 
addressing relevant and innovative issues while staying up-to-date with the latest trends. 
The Consulting and Digital departments are our largest, reflecting the growing demand for 
strategic marketing insights and digital expertise. The Events and Partnership 
departments, though smaller, are crucial in organizing our activities and building strong 
connections with industry professionals and Bocconi Alumni. 
Many engaging and dynamic events are organized by BSMS throughout the entire 
academic year. The first big event is regularly hosted by our association during the 
recruiting period September, is an exciting aperitivo where applicants have the chance to 
interact directly with all the current members and listen from them their association's 
journey. Additionally, we organize two major on-campus events each year — one in the 
first semester and another in the second. These external events are open to all Bocconi 
students and faculty, typically featuring discussions with leading companies on 
contemporary marketing challenges. For our members, we also offer exclusive internal 
events, including in-company visits, workshops, and other activities that provide valuable 
hands-on experience and deeper insights into the marketing industry. 
We are proud of our strategic partnership with B4i - Bocconi For Innovation, which allows 
us to work closely with its startups throughout the year, helping them to prepare their 
market launch. This collaboration offers our members hands-on experience in the startup 
ecosystem and leads to valuable internship opportunities for our members. While our 
activities are firmly rooted within the Bocconi community, BSMS extends its focus beyond 
the university by engaging with external businesses and professionals. Our events, 
workshops, and in-company visits are designed to connect students with real-world 
marketing applications, ensuring they gain insights from both within and outside the 
academic environment. 
BSMS actively collaborates with external entities and businesses, forming strong 
partnerships that greatly enhance our members' learning experiences. We have had the 
privilege of working directly with top consulting firms such as McKinsey and Bain & Co., 
and our partnerships have led to important internships with major multinational companies 
like Dior, Jakala, Philips, and more. 
This year 2024-2025 our recruiting session will open on Tuesday the 10th of September,  
with specific timelines announced on our website and social media channels. Our 
application process usually involves two phases: the first one consists in the submittion of 
the CV and answering two questions (one more generic and the second one more 
specific) though an online form; then if the candidate passes the first phase, the second 



 

phase consists in participating in in-person interviews with widely varying questions 
depending on the Department of application, with final decisions communicated maximum 
by the end of September.  
BSMS seeks Bocconi students who are truly passionate about marketing and eager to 
challenge themselves. Are you one of them? We are waiting for you! 
The estimated weekly time commitment for BSMS members may fluctuate based on the 
department, role type and current projects open. On average, a regular member should 
expect to dedicate approximately 2 hours per week to their responsibilities. This includes 
time spent on departmental tasks as well as participation in compulsory meetings. 
 

 
Bocconi Students Strategy Club 

Our training mission is twofold: to cultivate a strategic mindset applicable 
to all professions, equipping our members with the essential tools to 
achieve their goals, develop an efficient decision-making process and 
unlock their full potential. Then, to specifically train our members in the 
field of consulting and business strategy, supporting them in becoming 
the best candidates in the hiring process or embarking on their own 

entrepreneurial journeys.  
Total members (2022/23): 60, 40% of foreign students. 
 
We have 3 main divisions, and each has around 20 members:  
• Strategy and Consulting Trainings  
• Industry Connections and Events  
• Media Content, Research and Publications 
 
As a member, you will have access to: Weekly training, Case competitions, Board games 
championships, Interactive events with professionals, Publications and debates, 
Fun activities. Our activity is centred around Bocconi, but it often expands outside university, 
as our members have the opportunity to meet consultants, investment bankers, and 
managers either in our events or aperitivi. Past members received recommendations, 
references, and individual preparation for interviews while creating a large and diverse 
professional network. 
 
Applications open between the 11th and 24th of September. We are looking for ambitious 
students, passionate about strategy, who match our values (thirst for knowledge, open-
mindedness, enthusiasm) and are eager to promote an environment of respect, active 
collaboration and mutual improvement.  
 
Commitment: we want you to be active, involved, and come up with initiatives. Depending 
on the division, your tasks may vary, and an average of 2 hours a week will be expected 
from you. This includes consulting training every other week, weekly publications, and 
monthly events. Short meetings will take place more often. 

President Francesca Brazzoli 
Media @_bsms – in: Bocconi Students Marketing Society 



 

 
Culturit Bocconi Studenti 

Culturit Bocconi studenti, associazione di carattere locale facente parte del 
network nazionale Culturit, che si occupa di consulenza e ricerca nei settori 
creativi e culturali. 
Membri dell'anno precedente: 35. 
Non abbiamo membri internazionali poiché l'associazione è in italiano. 

  
 
L'associazione è divisa in quattro aree:  
• Formazione: organizza workshop di approfondimento interni con esperti del settore 

per potenziare le competenze necessarie allo sviluppo dei progetti, ma anche eventi 
aperti a tutti gli studenti Bocconi in cui si discute con ospiti di temi di interesse culturale.  

• Comunicazione: si occupa della gestione delle pagine social e cura le diverse rubriche 
settimanali. 

• Risorse Umane: gestisce la selezione e l'ingresso dei nuovi membri e la creazione dei 
team.  

• Coordinamento progetti: supervisiona l'andamento delle attività dell'associazione e 
instaura relazioni con nuovi clienti.  

 
Ogni semestre ci prefissiamo l'obiettivo di svolgere almeno due eventi con ospiti esterni in 
università e una formazione interna per i membri. I progetti si basano invece sulla 
collaborazione con enti esterni e possono essere semestrali o annuali, a seconda delle 
necessità del cliente. 
Se una parte delle nostre attività è rivolta ai membri dell'associazione e alla comunità 
studentesca, l'altra dialoga con enti esterni di varia natura che necessitano della nostra 
consulenza.  
Spesso gli enti e le personalità con cui abbiamo collaborato hanno offerto ai membri delle 
opportunità di internship. 
 
Le candidature per entrare in Culturit saranno raccolte dalla seconda settimana di settembre  
fino a fine mese, periodo in cui analizzeremo i profili degli studenti ed effettueremo colloqui 
conoscitivi. 
Siamo alla ricerca di ragazzi appassionati dei settori in cui operiamo e con la voglia di 
mettersi in gioco nei progetti proposti indipendentemente dall'esperienza accademica. 
Le candidature sono aperte per tutte e 4 le nostre aree. 
 
Culturit segue l'organizzazione accademica dell'Università, pertanto non opera nei periodi 
di sessione o di pausa dalle lezioni. A seconda dell'area e del progetto di appartenenza, 
l'impegno settimanale può variare, ma in ogni caso non sono richiesti appuntamenti o 
aggiornamenti fissi, poiché il lavoro da svolgere viene gestito in autonomia. 
Sono previste due riunioni generali e almeno una riunione d'area (a discrezione del 
responsabile) a semestre, mentre gli incontri coi clienti vengono stabiliti dai membri del team 
che si occupa del progetto a seconda delle esigenze. 



 

 

 
Dawn Advisory 

Dawn Advisory - University student-led consulting association that 
works with startups to drive growth and create impact. Real 
experience, hands-on training, and authentic network-building. 50+ 
projects since inception, 3 branches worldwide (Milan, Barcelona, 
Hong Kong), 15+ nationalities.                  
The percentage of foreign students is ~90%. 
 

All members that join will start as consultants (either on a pro-bono or mock project) 
Projects last around one semester and do not overlap with exam sessions. After one 
semester, they are strongly encouraged to join one of our divisions that encompass the 
management of the association as an "Associate" (eg. Operations Associate). The 
Consulting Department is in charge of project management and client acquisition, 
Operations Dept. manages all events, partnerships, finances, HR Dept. organizes 
recruitment, and the Marketing Dept. is charged with all external communication.        
We host 3-4 formal training/ networking/ professional events per year, and 3-4 social 
events per year, which is 3-4 events per semester (one every 2-3 weeks excluding exam 
sessions). 
 
The focus of our activities are to train our consultants for consulting recruitment and future 
professional experiences as well as networking with alumni/members who work in 
prestigious consulting/finance firms, and companies to whom we provide services. We 
have had several collaborations with other student consulting associations in Milan. 
Additionally, one of our goals for the coming semester is to organize a company visit for 
our members. 
 
Application: Deadline around September 10th (exact date TBD). 2 rounds of interviews in 
the following week after the deadline and notice of acceptance/denial in following 10 days.    
Desired qualities: Eager to learn, interested in consulting/finance/management, organized, 
well-spoken, asks questions, and prepared. We do not require any prior professional 
experience and encourage first years to apply as soon as they arrive at Bocconi. We are 
looking for bright minds with a capacity to critically think and analyze, not necessarily an 
ex-KPMG summer intern. 
 
During the project's timeline, students should expect between 2-3 hours per week, 3-5 
near deliverable deadlines. Since we are a university-based association, during exams, 
time commitment is 0! If you are an associate within our departments, expect to meet with 
the Director of the Dept. once per week (or every other week) and an additional hour of 
work per week. 
 

 
Entrepreneurship Club 

Entrepreneurship Club is dynamic community that serves as a 
launchpad for 

President Elisa Roscitano 

President Sarah Azaria 



 

aspiring entrepreneurs. Our goal is to spread an entrepreneurial culture at Bocconi by 
creating opportunities for students to improve themselves, connect to a broader 
community and experiment freely with support from their peers. 
2022/23 members: 150 members where 68% are international students. 
 
In E-club we have two different types of memberships: explorers and drivers. As an 
explorer you are a member that is not taking an active part in the organization of the club, 
but you are getting access to all opportunities and activities the club provides. Whereas if 
you choose to become a driver, you will also be playing an active role in the organization of 
the club. Within drivers we have 3 different teams:  
• Operations Team is responsible for the internal organization of the club such as 

recruitment, members management and etc, but also organizes club meetings, 
aperitivos, trips and internal workshops. 

• Marketing Team are the ones responsible for the communication of our club. They aim 
to raise awareness about our club and entrepreneurship in general through working with 
different communication channels.  

• Our Events Team are the ones taking care of the planning and organization of public 
events, in-company visits, communication with the University and expanding the club´s 
network.  

 
E-Club is a very active association that organize activities every 1-2 weeks. Our main annual 
event is called University Startup Challenge. It is a hackathon organised in collaboration 
with Entrepreneurship Club Polimi and UniMi, where students receive a main theme and 
through workshops and presentations are meant to come with a start-up idea that can solve 
an issue related to the theme.  
 
E-club organises a wide range of activities within and beyond Bocconi. We invite 
entrepreneurs and experts from all over Italy and Europe to participate in our events. 
Moreover, we have a close relationship with Bocconi 4 Innovation. We are also 
community partners of entrepreneurship conferences such as Techchill and START Summit. 
In addition, we have close relationships with other Entrepreneurial associations across 
Europe and Italy, such as E-club PoliMi, E-club PoliTo, Start in Saclay (Paris), 
Entrepreneurship Club of University of Monaco, Entrepreneurship Club of IE university and 
many more. 
 
The application period take almost the whole month of September, involving form 
submission with motivational questions. Driver applicants may face interviews or tasks 
based on their chosen team. Desired traits for all teams include being task-oriented, having 
teamwork skills, and being organized. 
 
The Events team values networking and cold-calling skills, Marketing seeks those interested 
in enhancing skills like SMM, SEO, and digital design, and the Operations team looks for 
candidates passionate about entrepreneurship and internal organization. 
President Antonio d’Antoni 
Media @eclubbocconi – in: e-club 



 

JEME Bocconi Studenti 
JEME is one of the oldest student associations at Bocconi. Founded in 
1988, it is the first Italian Junior Enterprise, a student-run organization 
that provides strategy consulting services such as business plans, market 

analyses and financial analyses. With an admission rate of 5%, JEME's mission is to provide 
its more than 50 members, 15 of whom are international, with a unique practical experience 
that complements theoretical studies and prepares students for the job market. 
 
JEME Associates have the opportunity to immediately work on a daily basis on challenging 
and interesting consulting projects for startups, SMEs, as well as large corporations, such 
as Deloitte, Google, Bending Spoons and Blackrock. Alongside their projects and according 
to their preferences, Associates also work in one of the six JEME Areas: Sales & Business 
Development, Marketing & Communication, IT, Legal, Human Resources and External 
Strategy.  
 
Being formation the key goal of the Association, it organizes numerous training sessions 
and events, also in collaboration with other Bocconi Associations, to allow Associates to 
grow and excel in their fields. In addition, JEME reinvests the entire +204k turnover in the 
development of its members, offering them the use of a completely dedicated office and 
numerous team-building activities to foster personal relationships and enjoy the life of the 
Association. 
 
JEME offers many opportunities to go beyond the sole Bocconi environment. JEME provides 
high-quality and tailor-made consulting projects to external entities according to their needs 
and organizes many events and networking opportunities to support the Associates’ careers. 
In addition, with over 600 alumni, 21% of whom hold C-level positions and 25% of whom 
work in MBBs (McKinsey, BCG and Bain), JEME organises a mentoring programme every 
semester to support associates in their professional development and career choices.  
 
JEME conducts two recruitment sessions each year, one at the beginning of the Autumn 
semester and one in the Spring semester.  
 
Candidates can apply directly through the website by submitting their CV and personal 
information. All candidates, regardless of their previous experience, must participate in a 
group business case. Successful candidates advance to the interview stage, where JEME 
Associates assess their motivation and skills. Those who pass this stage undergo a 3-month 
probationary period, after which a final membership decision is made. 
 
JEME places a high value on soft skills, recognizing that many applicants may be starting 
their first year at Bocconi with limited business and economics knowledge. While hard skills 
are important, JEME's motto, "learning by doing," emphasizes that knowledge can be 
acquired through training. Soft skills such as proactivity, teamwork, and a can-do attitude 
are paramount. 
 



 

The weekly time commitment varies based on the number of assigned projects. Weekly 
meetings with the entire association provide updates on various aspects affecting JEME's 
operations, alongside operational meetings to address client requests and project progress. 
 

 
Women in Business 

Women in Business is the first female-led student association of 
Bocconi University. Our main purpose is to contribute to increase 
sensitivity towards women empowerment with particular attention to 
economic and cultural issues. 
Through conferences, in-company visits and internal dialogues within 
the association, we address the issues that most interest our 
community, this allows us to broaden our horizons and create a solid 
network. 

 
Members of the divisions work closely together to create our community, inspire and 
support each other, now in the university context and tomorrow in the world of work. 
Our associates number around sixty, with the percentage of international students varying 
across different divisions, ranging from approximately 25% to 50%. 
 
We have seven divisions: Marketing, Events, Consulting, Politics and NGOs, Finance and 
Tech, Fashion and Luxury, and HR. Each division consists of approximately 10 to 15 
associates. The activities of each division differ based on the specific theme they focus on. 
The divisions that meet and have more frequent commitments are Marketing and Events, 
while the more specialized divisions meet every two weeks. During these meetings, 
activities are tailored to the specific focus of each division. Additionally, each division 
organizes internal events aimed at deepening the associates' understanding of their areas 
of interest. 
 
As an association, we organize both in-person and online events, approximately 2 to 3 per 
semester. We also arrange networking aperitifs, both within the organization and specific 
divisions, as well as in collaboration with other Bocconi associations and our alumnae. 
Internal networking activities are further enriched by informal gatherings aimed at fostering 
a stronger sense of community among our associates. 
 
We have an extensive network of alumnae, which enables us to connect with a wide range 
of companies and gain insight into various internship and job opportunities within them. 
Additionally, our collaboration with YAS provides us with the opportunity to participate in 
numerous networking events with leading companies across various industries. 
 
Our recruitment process consists of two stages. The first stage involves completing a form, 
where applicants will need to answer some general and motivational questions related to 
the association. The form will be open from September 9th to September 18th. During this 
period, applicants can ask our team questions about the association via Instagram or 
during AoD on September 10th. 
 
The second stage will take place the week following the application deadline and involves 
an interview. Only those who pass the first stage will be invited to the interview, which will 
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be conducted by the heads of the division selected in the first stage. During the interview, 
the heads will seek to learn more about the candidate and confirm their interest in the 
subject by asking them to prepare a presentation or project. 
 
What we seek in our associates is motivation. We believe that skills and knowledge can be 
developed throughout their journey within the association. Therefore, the most important 
quality is sharing our values, particularly the empowerment of women. Additionally, a 
genuine interest in the subject matter of the chosen division is essential. Our purpose is to 
support our associates in achieving their goals and to help them grow their skills. 
 
The weekly commitment varies depending on the division you belong to. The operational 
divisions, marketing and events, have more frequent engagements, especially during 
specific times of the year. The thematic divisions, on the other hand, meet once every two 
weeks, during which they carry out various activities related to their specific themes. 
 
The most important decisions within the association are primarily made by the board. 
However, we highly value the opinions of our members. Before each semester, we ask 
them which events they would like us to organize and, at the end of each semester, we 
seek their feedback on our activities and how we can improve our organization. 

 

 
  

President Francesca Rizzi 
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Association Mail 

Bocconi Students Asset Management Club as.bsamclub@unibocconi.it 

Bocconi Students Capital Markets as.bcm@unibocconi.it 

Bocconi Students Finance Society as.financesociety@unibocconi.it 

Bocconi Students Financial Markets as.financialmarkets@unibocconi.it 

Bocconi Students Fintech Society as.bsfintechsociety@unibocconi.it 

Bocconi Students for Alternative Investments as.alterninvest@unibocconi.it 

Bocconi Students for Commercial and Investment 
Banking as.cominvestbanking@unibocconi.it 

Bocconi Students for Real Estate as.bsrealestate@unibocconi.it 

Bocconi Students for Value Investing as.bs4valueinvesting@unibocconi.it 

Bocconi Students Investment Club as.investmentclub@unibocconi.it 

Bocconi Students M&A Circle - BSMAC as.mac@unibocconi.it 

Bocconi Students Private Equity Club as.peclub@unibocconi.it 

Bocconi Students Women in Finance as.womeninfinance@unibocconi.it 

Minerva Investment Management Society as.minerva@unibocconi.it 

Renaissance Alternative Investing as.rai@unibocconi.it 

Starting Finance Club Studenti Bocconi as.startingfinanceclub@unibocconi.it 



 

Bocconi Students Asset Management Club 
Bocconi Students Asset Management Club has been founded by 
international members with the aim of conducting research and activities 
related to the asset management industry.  The club's mission is to create 
reliable long-lasting relationships between the industry  professionals and 
students through an international network. 

BSAMC aims to achieve its mission by recruiting and operating with the best students.   
Authenticity, globality and diversity are the core values of BSAMC and its activities. Our 
biggest strength is the variety of students’ backgrounds and experiences that give to the 
association a more open-minded take. This diversity has proven to help our members to 
succeed in their career and to grow personally and professionally. We are proud of the top-
notch quality of our research which mixes academia studies with industry insights.  
2023/2024 members: 66, 52% foreign.  
 
The association comprises two operational divisions: Market Insights and Asset 
Management.   
Market Insights, with around 25 members, focuses on research, report production, and 
educational events. They create high-quality reports published on their media platform and 
conduct lectures and team collaborations with non-members.  
 
On the other hand, Asset Management (28 members) conducts portfolio management 
simulations, with teams structured as funds managing portfolios based on various 
objectives. Each team produces a semester-end report, and they oversee the Investment 
Arena competition. This division also hosts competitions open to non-members.  
There are three further divisions: International Operations, responsible for our partnerships 
with international associations; Events and HR.  
 
The association holds one or two aperitivos every semester and at least one event per 
semester, ranging from competitions and panel presentations to networking events. We 
collaborate with other associations, both within and outside Bocconi, to connect people from 
diverse backgrounds, build networks, and advance careers aligned with members' passions. 
 
The association has two primary focuses: ongoing internal activities that educate members 
and produce career-relevant outputs and broader-reaching events that are integral to the 
association's life.  
We believe in the importance of international outreach, this is why we have an ongoing  
collaboration with the association iCircle (Investment Circle) of Hong Kong University of 
Science and Technology. With them we organised events and joint activities. The objective 
of this year is to further this international expansion building a greater network. 
This is a sign of our international character and our openness to the outside world. We also 
collaborate with several business for our events. 
 
Timeframe for applications: 10th - 25th of September (approximately). Only basics of finance 
are required as background knowledge;  the most important requirement is the desire to 



 

contribute to the association’s activities together actively and constantly with an open-
minded personality which can foster diversity, integration and team building. 
We greatly value proactivity, enthusiasm and dedication. 
 

 
Bocconi Student Capital Markets 

Founded in 2015, Bocconi Students Capital Markets (BSCM) is the first 
Bocconi association born to conceive the word “Finance” in the broadest 
sense. With 60+ members and a network of 200+ alumni in top financial 
institutions, BSCM bridges the gap between academia and the financial 
sector through training, networking and events featuring prominent 

speakers. Gaining interest and visibility day by day, the BSCM team is growing and 
forming its members, bringing bright people to the first row of the top financial institutions. 
Total Members: 50 active members last semester, of which ~40% were foreign students. 
BSCM operates across three main divisions: EMEA, Americas and APAC, each comprising 
about 10 members. Within these divisions, teams are in charge of producing insightful group 
articles and in-depth analyses about global financial markets (including M&A transactions, 
buyouts, capital markets, etc.) which are then published on our website and social media 
channels. 
We host events on finance-related topics, featuring senior guest speakers from prestigious 
financial institutions. Notable past events include: 
- Spotlight on Alternative Investments: Markets, Perspectives, and Careers, with the 
participation of PIMCO, CVC Capital Partners, Goldman Sachs, and Kairos Partners SGR 
(Apr-2024) 
- How ESG Is Shaping Financial Markets: Navigating Opportunities and Concerns, with the 
participation of J.P. Morgan, McKinsey & Company, and EY (Nov-2023) 
- From Crowdfunding to IPO: Navigating the Path to Public Markets for Italian Businesses, 
with the participation of Euronext Securities Milan and CrowdFundMe (Apr-2023) 
- Private Equity Investing: Strategies to Leverage Market Uncertainty, with the participation 
of Boston Consulting Group and CVC Capital Partners (Nov-2022) 
Additionally, we organize monthly internal meetings covering a wide range of topics, 
including market updates, M&A case studies, stock pitch competitions, CV and cover letter 
workshops, mock interviews, and much more. 
BSCM’s scope extends far beyond Bocconi: over the years, we managed to build an 
extensive alumni network, which we consider our greatest achievement. We regularly keep 
in touch with our 200+ outstanding alumni, covering top positions across the world’s most 
prestigious financial institutions, in every sector and geography. Every year, we organize 
networking calls and events, providing our members with opportunities to explore different 
career paths and gain invaluable insights. 
Applications to join BSCM open at the beginning of September. The application process 
includes submitting an initial form, followed by a motivational and technical interview to 
evaluate the preparation and motivation of each applicant. We are looking for bright, 
motivated students with a genuine interest in financial markets and a strong desire to learn 
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more about the financial services industry, coupled with strong interpersonal skills and a 
willingness to meet new people and friends sharing the same interests. 
 

 
Bocconi Student Finance Society 

Our mission is to bring together students who have an interest in the Financial 
Industry and want to break into High Finance. We want to encourage open 
discussions, networking, and strengthening market knowledge rather than 
taking away students’ time for exams and applications. 
 

We prefer not to divide the Society into divisions, to preserve a sense of coherence. We 
want our members to interact as much as possible and expand their knowledge about 
multiple fields to maximize their opportunities. 
 
Last year, we hosted a member of the Executive Board at the ECB, as well as various 
Investment Banking Managing Directors from BNP, UBS and Unicredit. We also do internal 
networking events with our alumni network and weekly Markets and Corporate Updates. 
 
We leverage our extensive alumni network to gain insights into different industries and 
companies, giving our members high-quality information on how to navigate the industry. 
Our network has been expanding for more than 10 years and over 40% of our alumni have 
careers in London, with the rest working in other major financial centers in the world, such 
as New York, Paris, Frankfurt, Dubai and more. Our alumni work in the most prestigious 
institutions: Goldman Sachs, J.P. Morgan, Morgan Stanley, Blackstone, Oaktree, 
Rothschild, PJT and many more. 
 
Application timeline: 3rd - 27th of September, rolling. 
 
Desired qualities for 1st years: genuine interest in finance, openness and eagerness to learn 
Desired qualities for 2nd year and older: finance knowledge going beyond what we study in 
class, opennes, eagerness to help less experienced students 
 
The weekly time commitment mainly consists of a 2-hour weekly meeting where members, 
in rotation, present a Markets and Corporate Update. We also have Operational areas 
(Careers, Events, Public Relations and more) that members are encouraged to engage in. 
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Bocconi Students Fintech Society 
Bocconi Students Fintech Society is a group with a strong interest and 
knowledge in Financial Technologies. We want to favour relationships with 
Fintech companies, banks and consulting firms and increasing Fintech 
awareness. 2022/2023 members: 70. 

 
The Fintech Society conducts its initiatives and operations through five divisions: 
• M&A: Specializes in analysing significant M&A activities within the dynamic Fintech 

sector, offering insights into VC and PE investments. 
• Generalist: Explores trends, technologies, and innovative solutions shaping the present 

and future of financial services. It produces reports and infographics on topics like 
CBDCs, Fintech's role in ecological transition, digital payments, and decentralized 
finance. 

• Marketing: Promotes BSFS activities and events throughout social media and engages 
with the Bocconi.  

• Operations: Focuses on technical aspects related to enabling technologies such as AI 
and Blockchain, alongside systems supporting finance advancements like Open Banking 
and digital payments through wallets and wearables. 

• Insurtech: Concentrates on the transformative impact of tech capabilities and industry 
innovators in the Insurance sector. It shares insights on industry trends, challenges, and 
opportunities arising from technological advancements. 

 
With our work, we research and produce high level information about the most relevant 
Fintech topics. 
The main activities we engage in are slide set production, articles, interviews, and events.  
 
Knowledge about the fintech world and its most recent events will be evaluated during the 
interview, together with showing teamworking abilities. 
 
There is not a precise amount of weekly time commitment, but on an average, it would be 
3/4h. Once a month we will be holding a meeting or aperitivo, to update on the projects and 
to also have fun together. 
 

 
Bocconi Students for Commercial and Investment Banking 

BSCIB's mission is to improve and enrich the awareness and 
knowledge of our members on topics that concern the banking world 
at 360 degrees, through events with professionals, internal networking 
events and various types of activities. In addition, BSCIB is committed 
to the growth of its members and their introduction to the job market.  

Total active members (2022/2023): 50.  
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BSCIB is divided into the following divisions: Human Resources, Events and Operations. 
The Operations division is further subdivided into: M&A and Restructuring, Global 
Markets, Equity Research. This division is the heart of our association and here our 
members have the opportunity to learn more about finance-related topics in the area they 
are most interested in. 
  
The main annual event is an event at Bocconi University, where we invite senior 
professionals from leading financial institutions to talk about hot and recent topics in finance. 
This event is held once a year, but other types of activities are constantly taking place every 
month. All of the association's activities are carried out within Bocconi University. BSCIB is 
committed to improving the entire Bocconi community and is therefore in favour of 
collaborating with other Bocconi associations in the creation of events. 
 
Application during September but they will be on a rolling basis, so we suggest applying as 
soon as possible. There are no specific qualifications that are necessarily required for new 
members. The applicant will be assessed during an interview in which profile qualities and 
interest in banking and BSCIB will be evaluated. 
 
The time commitment required will depend on the division selected. However, since the 
association is committed to high quality work, the time required will depend on the specific 
characteristics of the member and how efficient he/she will be in performing the activity. 
Considering that the time spent by each member to carry out an activity is time invested in 
its training. 
 

 
Bocconi Students for Real Estate 

Our mission is to cultivate a community of individuals passionate about 
the Real Estate industry. We are driven by the principle of 'learning by 
doing’ and empower our members to actively engage in real-world 
scenarios. Through activities like planning real estate investments, 

constructing virtual property portfolios, and creating market and equity reports, we provide 
hands-on opportunities that build expertise and promote learning. Total members: 63 
members, 34% foreign students. 
• Valuation and Advisory: with a tangible and functional approach, we mainly work on 

team projects to conduct real estate properties analysis and appraisal for landlords, 
agencies, and property developers. 

• Market Research: we analyse the real estate market trends, collecting data and macro 
trends of cities and countries, creating datasets and reports both for internal and external 
projects (including projects commissioned by clients in order to support their investment 
decisions). 

• Equity Research: this division is in charge of creating detailed reports regarding listed 
companies operating in the real estate industry. Our main goal is to understand whether 

President Lorenzo Lozar 
Media @bscib_bocconi – in: Bocconi Students For Commercial and Investment 

Banking 



 

stocks are undervalued, overvalued, or their prices reflect their intrinsic value, in order to 
find the best investment strategies. 

• Data Science and Tech: we explore new horizons in the real estate market: from new 
Proptech solutions to data science applied to real estate valuation and research. 

• Real Estate Finance: investigates real estate investing strategies and property portfolios 
(such as NPLs, REITs, subprime, etc.) 

• Marketing and networking: it manages both the external image of the association and 
also cooperates with other divisions in organizing most of BSRE's main activities and 
keeping contacts with BSRE's alumni. 

• HR, Events and Cash: This division is dedicated to organizing events, meetings and 
managing the association's funds, publicizing career opportunities (such as internships) 
within the association.  

 
Events: We conduct General Assemblies 2-3 times each semester, where divisions present 
their work, discuss future plans, opportunities, and events. Division Heads organize activities 
based on internal and external requests. 
 
Our primary focus is on activities within the Bocconi community, but we also collaborate with 
external entities like Copernicus Servicing and Maiora Solutions to prepare members for 
real estate careers. These partnerships offer valuable interactions, data analysis, and 
internship opportunities. We've also teamed up with Build Around, a real estate 
crowdfunding platform, to enhance member experiences. 
 
New member applications are open from September 11th to September 18th, 2023, with a 
three-stage recruitment process. We seek individuals with a genuine passion for real estate, 
unwavering commitment, financial knowledge, Microsoft Office proficiency, and strong 
mathematics skills. Members are expected to commit 3-8 hours weekly, balancing BSRE 
activities with their studies. General Assemblies for operational decisions occur 2-3 times 
per semester. 
 

 
Bocconi Students for Value Investing 

Our mission is to build and foster Italy's largest community of students 
passionate about value investing. We aim to equip them with the knowledge, 
resources, and opportunities necessary to develop a lifelong commitment to 
excellence in informed investment practices. This is achieved through our 
rigorous equity research and hands-on management of an investment 
portfolio. Founded three years ago, our association has 20% of our students 
coming from outside Italy. 
 

We have a Portfolio Management Division designed for our most passionate, dedicated, and 
interested members. The majority of our members are actively involved in Finance, or in the 
Sector and Strategy Division focused on equity research. 
Application Period:September 4th - September 21st. 

President Marco Cielo 
Media @bocconirealestate – in: Bocconi Students for Real Estate 



 

We are seeking highly motivated students who are dedicated learners, actively involved, 
and deeply interested in the world of stock investing. 
 
Typically, 2-3 hours per week are required, which includes a weekly or monthly meeting, 
depending on the time of year. 
 

 
Bocconi Students Investment Club 

Bocconi Students Investment Club (BSIC) is the oldest finance student association 
at Bocconi University. Two core principles lie at the center of the Club: the desire 
to produce professional, high quality content, and the desire to bring value to our 

members and to the greater Bocconi community.  
 
The Club has around 45 active members at any given time, roughly equally split between its 
two divisions: Corporate Finance and Markets. 
 
The Club is equally split between its two divisions: Corporate Finance and Markets.  
 
Markets members focus on:  
- Trading strategies  
- Quantitative analysis  
- Global macro  
- Value and fundamental analysis  
- Asset pricing  
 
Corporate Finance members tend to look at:  
- M&A  
- IPOs  
- Restructuring deals  
- Strategic reviews  
 
Whether in the Markets or Corporate Finance division, all our members share a deep 
passion for finance and a high personal standard. We all share a willingness to improve 
the Club and ourselves.  
 
Every semester we organise activities for the whole Bocconi Community such as 
competitions and events with professionals from the industry (e.g. Hedge Fund , 
Investment Banks, etc.). 
 
By joining BSIC you will have the chance to establish relationships with other students with 
shared interests, continuously develop your awareness of recent trends and developments 
and apply many of the concepts learned in class.  
 

President Lorenzo Passioni 



 

Our members have found the experience very rewarding and educational. They happily 
dedicate quite a bit of their free time to club activities. If you like finance, don’t miss the 
chance and apply in the next recruitment session!  
 
Who should apply?  
We are looking for students in the following divisions:  
 
Corporate Finance, who:  
- develop market awareness of the latest deals  
- value companies  
- deepen general knowledge of all aspects of corporate finance, including deal structuring,  
- financing and financial statement analysis  
 
Markets, who:  
- develop members’ ability to understand how different factors impact financial markets  
- develop trade ideas based on either fundamental or quantitative considerations  
- develop risk management practices that help to enhance performance  
 
To be eligible you need to be currently enrolled at Bocconi University. The club is open to 
both undergraduate and graduate students. Applications will open at the beginning of 
September. 
 
We require a very strong and proven passion for finance and some free time to dedicate to 
the club. You should budget approx. 3-5 hours of your time per week for club meetings 
and club-related activities. 
 

 
Bocconi Students Private Equity Club 

Bocconi Student Private Equity Club is dedicated to exploring and promoting 
the PE and VC industries. Our mission is to provide our members with a 
comprehensive foundation in industry knowledge, practical expertise, and a 
robust network of ambitious peers. Our main activities include writing 
articles, organizing competitions, hosting events with renowned funds, 
advisors, and academics, and conducting workshops. With more than 70 

members, of which 50% International students, and an alumni network spread across 
Europe, Asia, and North America, we are committed to equipping our members with the 
tools necessary for thriving careers in the competitive landscape of Private Equity. 
BSPEC has a primary division dedicated to its associates, focusing on drafting and 
publishing articles related to the private equity (PE) and venture capital (VC) sectors. 
Senior members take on various responsibilities, including organizing internal and external 
events with PE professionals, managing recruitment, and mentoring associates in the 
article-writing process. 
 
The association hosts a flagship event each semester, bringing external PE, investment 
banking (IB), and consulting professionals from top-tier firms to campus. Additionally, 
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BSPEC holds internal events one to two times per month, typically offering career 
workshops and networking aperitifs. 
 
The association engages in both internal and external activities. Industry professionals 
frequently reach out to collaborate on exploring various finance-related topics, and 
companies often approach us to promote potential internship and job opportunities. 
Applications for new associates open at the start of each academic semester, in both early 
September and early February. The recruitment process includes a CV screening, 
followed by an interview stage that covers both motivational and technical questions. 
Students interested in joining BSPEC should have a strong passion for finance, particularly 
in private equity and venture capital, and be highly motivated to be part of the association 
and attend its activities. 
 
Members of BSPEC are expected to contribute by co-authoring 1-2 group articles per 
semester and attending both internal and external events (e.g.,workshops, meeting with 
industry professionals, aperitifs and BSPEC nights-out). While there is no set weekly time 
requirements, we typically hold 1-2 one-hour meetings each month. 
 

 
Bocconi Students Women In Finance  

Our association aims to contribute to the empowerment of female 
students by giving them guidance and advice. At the same time, we 
develop our members’ passion and interest for the world of finance and 
encourage their involvement in the sector by promoting collaboration 
over competition. Our association is made up of 50 members with more 

than 50% of international students. 
 
Division sizes may vary on a year-to-year basis but are generally made up of 5-15 members, 
the biggest divisions being recruiting, and communication followed by newsletter and 
mentorship.  
 
We organize panels and events, autonomously or in collaboration with other Bocconi 
students’ associations. We aim to foster learning and knowledge-sharing by inviting 
successful women in the industry as guest speakers. We have weekly workshops where we 
give advice and training for our members to develop both soft and hard skills. 
 
We organize internal workshops to foster the development of knowledge in the field of 
finance, but we also arrange collaborations with external financial institutions such as banks, 
asset managers, private equity firms and more. Some significant partnerships have been 
Nomura, William Blair, and Onex. 
 
We take applications during the month of September, this year starting from the 11th. Some 
of the qualities that we look for in our candidates: intellectual curiosity, a true passion for 
finance, and desire to be part of a community. Our members are expected to participate 
regularly to our weekly meetings and are welcome to volunteer for our 4 departments: 
Newsletter, Communications, Recruitment and Mentorship.  
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Minerva Investment Management Society 

 Founded in 2017, Minerva Investment Management Society (MIMS) is the 
first Asset Management student association at Bocconi University and the 
only one that manages proprietary investment funds. We build on our 
passion for this industry by organizing activities in Investment Management 
and producing reports in line with market standards. Being entirely run by 
motivated students, Minerva IMS aims at: - Bridging the gap between the 

academic world and the financial services industry by organizing yearly public competitions 
and events with experienced professionals from leading financial institutions - Providing its 
members with relevant technical and soft skills to help them succeed in their future careers 
through private meetings, training and direct management of investment funds As of Spring 
2024, Minerva IMS counts over 65 members, including around 20 internationals (~25%), 
and over 300 alumni spanning several firms and industries in the financial sector. 
 
Minerva IMS has 5 Divisions:  
1. Equity Research: The Equity Research team is responsible for preparing thematic reports, 
evaluating macro trends influencing equity markets, and conducting single-stock valuations 
using various methodologies, which involves analyzing the company’s business models and 
industry potential. Team size: 15 people.  
 
2. Portfolio Management: The Portfolio Management team manages 3 proprietary virtual 
funds (Multi Asset Global Opportunities, Diversified Passive Selection and Long/Short 
Equity) and produces semiannual reports for securities selection, macroeconomic and 
performance analyses, and risk management. Team size: 20 people.  
 
3. Quantitative Research The Quantitative Research team prepares a research paper each 
semester, exploring advanced statistical and machine learning tools, particularly those used 
in finance. The division also collaborate with the Portfolio Management team to produce risk 
reports on their funds. Team size: 6 people.  
 
4. Macro Research The Macro Research Team focuses on analysis and interpretation of 
broad macroeconomic indicators. Their work lies at the intersection of monetary policy, fiscal 
policy, and macroeconomic theory and aims to provide a comprehensive understanding of 
macroeconomic stability, policy transmission mechanisms, and market expectations to 
inform strategic decision-making by producing 2 research reports per semester. Team size: 
10 people.  
 
5. Investment Research The Investment Research division is responsible for producing 
Global Outlooks that cover our views on the main asset classes. The team organizes weekly 
calls to stay up to date with current market developments. The team is divided into 3 
subgroups: Fixed Income, Equities, and Commodities and Currencies. Team size: 12 
people.  
 



 

Minerva IMS organizes one external event every semester, inviting speakers from the most 
prestigious financial institutions to discuss relevant themes in the financial markets and 
share their experiences with students. Additionally, Minerva organizes events and 
competitions with other associations and universities around the world (Imperial College, 
UC Berkeley, Maastricht University,. and others) including an Asset Management 
Competition, where members can experience the role of a portfolio manager firsthand and 
then receive feedback from industry professionals.  
 
Minerva IMS mostly focuses on empowering its members by providing career advice and 
opportunities, along with real industry experience and support. However, the association 
organizes events and competitions with other associations and opens them to the public, so 
that they can experiment the real-life work of Investment Management professionals.  
 
The association has worked with other student associations. The Equity division 
collaborated with JEME Bocconi and SGFER from University of St. Gallen, to jointly write 
research Equity reports. The Portfolio Management division collaborated with Nova 
Investment Club from Nova University, Sigma Investments from the University of Maastricht, 
Finance Club from Imperial College London and BuilderSkies Investments from UC Berkeley 
to organize the Asset Management Competition. 
 
Applications will open on Monday, September 9th, and close indicatively on Sunday, 
October 20th and we recruit on a rolling basis. All candidates are expected to submit their 
CV, an optional Cover Letter and to answer some division-specific questions. The 
recruitment process varies among divisions, however, candidates who pass the first 
screening will then perform one or two rounds of technical and behavioral interviews before 
joining the association. The whole process usually takes around 2 weeks, but it varies 
among divisions and depending when the application was submitted.  
 
Division specific requirements:  
 
a. Equity Research: We value applicants who demonstrate a genuine passion for finance 
and investing, possess strong analytical thinking, and exhibit willingness to learn, curiosity 
and creativity. Ideal candidates should also be detail-oriented, able to work in teams, and 
possess a basic understanding of valuation principles.  
 
b. Portfolio Management: We value applicants who demonstrate a strong interest in 
investing, with a solid theoretical background in portfolio construction and a good 
understanding of the major forces driving asset prices in financial markets. The ideal 
candidate should be an open-minded individual, with great teamwork skills and a genuine 
drive to formulate creative yet analytical hypotheses.  
 
c. Quantitative Research The ideal candidate should have a solid technical background in 
statistics and econometrics, along with the ability to perform statistical analyses using 
Python (though this is not strictly required). We particularly welcome individuals who are 
eager to work in teams and explore new research areas in finance and machine learning.  



 

 
d. Macro Research The ideal candidate has a deep understanding of macroeconomic theory 
and the ability to translate data into useful economic insights. We value candidates who are 
well-informed about current economic developments and are able to develop and apply their 
own critical thinking. Experience in research is a plus.  
 
e. Investment Research We are looking for curious individuals that are always looking to 
learn new things about markets and share them with the team. Good knowledge of 
macroeconomics is a plus. 
 
Commitment: 
 
1. Equity Research The estimated weekly time commitment expected from members is 
around 5 hours per week (concentrated in periods when there are no exams; during exam 
sessions the workload is reduced). The frequency of meetings varies from team to team 
based on their needs. 
2. Portfolio Management Efforts will be concentrated in those periods where there are no 
exams. We will hold a 30-minute meeting every week to update on the work: on average, 
members are expected to dedicate at least 3 hours per week to the projects.  
 
3. Quantitative Research The expected commitment for Quant Research is approximately 3 
hours per week. In Fall 2024, we will hold a brief meeting (about 30 minutes) every two 
weeks.  
 
4. Macro Research The estimated time commitment expected from each member for each 
research report is approximately 8 hours to be distributed in 3 weeks, depending on the 
complexity of the macroeconomic topic. During the first semester, we will hold a first 
brainstorming meeting (30 minutes) and one short meeting every week (5-10 minutes) for 
updates on each report.  
 
5. Investment Research Members are expected to commit an average of 5 hours per week., 
including 30-60 minute calls each week. We produce two outlooks per semester, each 
requiring an additional 3-4 hours. Most of the time is spent independently reading news and 
analyzing market data.  
 
Decision-making and Board meetings are usually held when needed. As a rule of thumb, 
Board members are always in contact with each other and coordinate the activities together 
via different platforms. 
 
President Anna Maruccio 
Media @minerva.ims – in: Minerva Investment Management Society  



 

 
Starting Finance Club Bocconi 

Starting Finance Club Bocconi è un club parte della community di Starting 
Finance, la più grande community sul tema d’Italia. Si occupa principalmente di 
divulgazione di informazioni/articoli su tematiche di attualità di natura economico-

finanziaria. 80 membri (0% foreign, l’associazione svolge le proprie attività in lingua 
italiana essendo SF una startup italiana). 
 
• Area redazione: stesura di articoli da pubblicare sui canali del club (area più grande 

del club) 
• Area social: pubblicazione dei post e del management dei vari canali 
• Area Finanza: stesura di report finanziari su tematiche di attualità da postare sui vari 

canali 
• Area Eventi: organizzazione di eventi aperti all’intera community Bocconi 
• Area Podcast: stesura e registrazione del podcast dell’associazione  
 
Assemblea generale una volta all’anno, un salotto finanziario al mese (in cui si discute 
apertamente di tematiche di attualità), un evento con ospiti ogni due mesi circa. 
Collaborazione con l’intero network di starting finance (club presenti in tutta Italia). 
Collaborazioni con Starting Finance, SQUIDbusiness (opportunità di stage), con4us e altre 
associazioni. 
 
Application inizio settembre o a gennaio/febbraio. Cerchiamo persone interessate a 
tematiche di natura finanziarie e con tanta voglia di partecipare attivamente alle attività del 
club e del network di starting finance. 
Impegno: 1 o 2 ore a settimana. Meeting mensili/bisettimanali a seconda dall’area/periodo. 
 

  

President Pierpaolo Cuglietta 
Media @sfclubbocconi – in: Starting Finance Club Bocconi  



 

ECONOMICS & SOCIAL SCIENCES 
  

Association Mail 

Bocconi Behavioral Insights Association of 
Students as.bbias@unibocconi.it 

Bocconi Economics Student Association as.besa@unibocconi.it 

Economic Society for Bocconi Students as.economicsociety@unibocconi.it 

INSIGHT - 

Rethinking Economics Bocconi Students as.rethinking@unibocconi.it 

Studenti Bocconiani Liberali — Milton Friedman 
Society as.friedmansociety@unibocconi.it 

Tortuga Studenti Bocconi as.tortugaecon@unibocconi.it 



 

Bocconi Behavioural Insights Association of Students 
Founded in 2016, BBIAS aims to spread awareness of the 
field of behavioural science and the impact it has on the 
different aspects of our lives. We organize events, host 
meetings, publish blog articles and use our platform to share 

insightful content with our followers. Members: about 100 members, 35% foreign students. 
 
The association has 4 divisions: Marketing (about 15 members), Internal events (about 20 
members), External Events (about 20 members) and Blog (about 30 members).  
 
We don't have a main annual event, but we usually organize at least 3-4 events per 
semester. The focus of activities is within Bocconi. We organize events to provide 
knowledge on behavioural economics. 
 
The recruiting process usually lasts about 2 weeks, this year we are probably going to add 
interviews for new members. Depending on the division that they prefer we look for different 
qualities. Especially for blog, it's important to have a propensity to write and some previous 
experience is preferable. For the other divisions, we mostly look for people who have energy 
and are eager to work. 
 
Each division is different, but members are expected to work maximum 2 hours of work a 
week. Decision-making meetings are done on average once a month, depending on the 
division. 
 

 
 
Studenti Bocconi Liberali – Milton Friedman Society 

 The Milton Friedman Society is an economic-political think tank at 
Bocconi University that promotes the values of economic freedom and 
freedom of expression. Inspired by the thought of economist and 
liberal Milton Friedman, we strive to stimulate critical thinking and 
intellectual growth among students through debates, lectures and 
publications on current economic and political issues.  
 
Our association is a meeting place for passionate students who wish 

to deepen their knowledge, engage with other bright students and alumni, and contribute 
to the public debate in defense of freedom. 
 
We have three main divisions: Articles, Communication and Events. Our members are 
encouraged to participate actively in one of them, but our internal activities are open to 
every member regardless of their division.  
 

President - 
Media @bbiasbocconi - Bocconi Behavioral Insights Association of Students 

(B.BIAS) 



 

We host multiple events every year to talk about the most pressing topics of our time: to 
name a few from last year, the relationship between China and the West; the Data 
Economy; the future of Argentina under Milei and the conflict between Russia and Ukraine. 
Among our speakers there are world class historians, economists, geopolitical analysts as 
well as political figures. 
 
Our aim is to bring awareness among the student body about the importance of freedom 
as a vehicle of prosperity and change. We have contacts with the main economic and 
political think tanks in Italy, allowing us to interact with professionals to gain deeper 
insights on these kind of topics. 
 
Application timeline: 6th to 27th September  
 
What we look for in students is ability and willingness to know and analyze the world 
around them and to discuss issues in an unbiased manner. We reject extremisms, but we 
welcome everyone who loves freedom, regardless of their political beliefs. 
 
We usually hold internal meetings every two weeks. We ask our members to write an 
article about a topic of their choice once a semester. The time commitment is limited, but 
we are looking for passionate people who want to bring their ideas to the table in a 
constructive way. 
 

  
President Michele Zanirato 



 

GOVERNMENT, GEOPOLITICALS AND POLICIES 
 
 

Association Mail 

Aleph - Analisi Strategiche as.aleph@unibocconi.it 

Bocconi Students Debate Club as.bsdebateclub@unibocconi.it 

Bocconi Students for Diplomacy and International 
Cooperation as.diplomacy@unibocconi.it 

Bocconi Students International Law Society as.bils@unibocconi.it 

European Generation as.europeangeneration@unibocconi.it 

Shipping, Energy & Geopolitics Bocconi Student 
Association as.seg@unibocconi.it 

Bocconi Students for Geopolitics and Social 
Change as.geosocialchange@unibocconi.it 

  



 

Aleph Strategic Analysis 
It is a think tank focused on geopolitics, defence, intelligence, and political 
economy. Our goal is, through geopolitical analyses written by our members 
and events with distinguished experts, to be a reference point in our fields not 
only for Bocconi but also on a national level.  
Members and percentage of foreign students are about 45 and 40%.  
Other than the main discussion group, our association is divided in a social 

media and graphics section, an events section and an editing section. The first one 
deals with the planning and creation of our social media content; the second one is in charge 
of finding topics and reaching out to experts in order to set up events both online and in 
person; the third one has the duty of reading, correcting and giving suggestions on analyses 
submitted by members before their publication.  
We don’t have a main annual event; we tend to be consistent throughout the year by 
regularly organising formal and informal events. The goal of our association is to be a point 
of reference for geopolitical analysis not only for Bocconi, but also for the rest of the country.  
Applications will open on the 5th of September and will be on a rolling basis, closing by the 
end of the month. The application process requires a writing sample, either something 
original written entirely by the applicant in the past or a short piece written for the application. 
Selected students will be invited for an interview, which would be a simple coffee chat to 
understand their interests. 
Knowledge of current affairs and geopolitical developments is central, but legitimate interest 
is sufficient and a willingness to make an effort to learn and contribute is prioritised.  
Time commitment depends on member's commitment in terms of publication and reports. 
Typically, a member can expect to spend at least 2-3 hours a week on association-related 
activities. 
Operational decision-making meetings take place once a month for each committee, while 
there is a monthly board meeting and one aperitivo for all members involved with 
administration. 

 
 
Bocconi Students Debate Club 

Our mission is to cultivate a culture of open-mindedness and a community 
committed to respectful discourse and exploration of diverse perspectives. We 
wish to empower the citizens of tomorrow to stand by and defend their opinions 

while fostering an environment that encourages reflection and growth. Debate, dialogue, 
and discourse are not just activities, but the very pillars that support the foundation of 
tomorrow's global citizens. 
 
Our two main divisions are events and debate training teams. We are always on the lookout 
for students who have experience in British Parliamentary or any Italian debate format 
(Botta-Risposta, etc.) to educate their colleagues. Meanwhile, the events team mainly 
focuses on marketing and finding opportunities for outside speakers or universities to 
collaborate with Bocconi students.  

President Naveen Sivakumar 
Media @aleph_as 



 

We strive to have an end-of-semester debate tournament, but we also have at least one 
event or activity a week. This could be debate training, where we discuss a few theoretical 
concepts before diving into a debate, and/or a social gathering to build our vibrant 
community. 
 
Our focus remains on conducting activities within Bocconi; however, in the past year, we 
have collaborated with Sorbonne University and the University of Padova and sent our 
members to participate in tournaments with other universities. 
 
We have rolling applications; however, we prefer students to apply during the associations 
on display week or the week right after. This means we will primarily be looking at your 
profile and helping you individually between September 5th and 25th.  
 
For prospective members, our only desired ability is availability! Starting this semester, we 
will require that members attend one social event and one debate training. Besides that, we 
believe that skills can be built through the association, as long as members put in the work. 
 
Time commitment: Members must attend atleast 1 social event and 1 debate training per 
semester.  
 
Board meetings happen once every 2 weeks. 
 

 
Bocconi Students for Diplomacy and International Cooperation 

If you are thinking about pursuing a path in diplomacy, international organisations 
or humanitarian aid, then Bocconi Students for Diplomacy and International 
Cooperation (BOSDIC) is the right place for you. By creating a network of like-

minded students in Bocconi, we aim to share our passion for unravelling global issues, 
concretely getting involved and meeting with experts that can help us shed light on complex 
dynamics that govern our world. 
 
- 60 members with around 45% foreign students 
 
1) Events: mainly organize events with hosts such as diplomats, professors and other 
professionals; 10 people 
2) Diplomacy: research of internship and career opportunities in the field of Diplomacy and 
in charge of internal discussions; 10 people 
3) International Cooperation: research of internship and career opportunities in the field of 
International Cooperation and in charge of internal discussions; 10 people 
4) Humanitarian Aid: research of internship and career opportunities in the field of 
Humanitarian Aid and in charge of internal discussions; 10 people 

President Adwait Ramakrishnan 
Media @bocconidebateclub – in: Bocconi Students Debate Club 



 

5) Newsletter: in charge of the monthly newsletter as well as of the website with the Social 
Media team; 10 people 
6) Social Media: in charge of managing the social media accounts of the association as well 
as the website together with the Newsletter team; 5/6 people. 
 
- There is no main event, however our association always host an annual event to celebrate 
late Italian diplomat Luca Attanasio; regular events usually are held every month/every 
month and a half. 
 
Activities have been mainly within Bocconi, but our association holds a partnership with 
IAPSS Italy (International Association for Political Science Students) and is currently working 
to build strong collaborations with other entities outside Bocconi, such as ISPI (Istituto per 
gli Studi Politici Internazionali - leading Italian think tank). 
 
Our association accepts applications for new members two times during the year, in 
September and in February, even though we recommend everyone to apply in September. 
 
Prospective members are asked to be proactive in their participation, curious, interested in 
the matters of the association and informed about the world's present issues. We are not 
asking for particularly specific qualifications. 
 
We expect our members to commit around 3-4 hours a week, obviously depending on the 
department they're assigned to and on the tasks they have to complete. 
 
Members can expect meetings within their department once every week, or every two weeks 
if the work can be smoothly coordinated online 
 

 
European Generation 

European Generation is the Bocconi student’s association devoted to shaping 
the Europe of tomorrow. We gather students from all backgrounds to join the 
conversation on the future of the EU. Total members: 85; International 
members: 52%. 
EG is composed of four divisions: 

• The Writing division stands out as a cornerstone. Its dedicated members drive our blog, 
"Tales of Europe", crafting compelling articles that delve into EU policy, economics, 
society, and culture. 

• The Media division serves as the vibrant voice of European Generation. Its talented 
members curate content across our communication platforms, employing their creativity 
to convey EG's vision. 

• Our Events division takes the reins in orchestrating our gatherings and official events. 
Their approach is simple yet impactful: blending remarkable speakers with captivating 
themes to create great impact.  

President Riccardo Grandinetti 



 

• The Operations & HR division deals with the internal organization and administration, 
manages recruitment sessions, and ensures the formation of a friendly and inclusive 
environment. 

Our flagship event, the European Youth Debate, is a 3-day formal discussion where 
participants tackle four key EU policy issues and develop practical proposals to be sent to 
the European Commission and Parliament. Additionally, we host two major events each 
semester featuring external speakers on current EU topics. Throughout the year, we also 
hold 1-2 monthly meetings for members to discuss, debate, or generate new policy ideas. 
We organize both on-campus activities, such as internal meetings and events with 
professors or guest speakers, as well as external events. For the past three years, the 
European Youth Debate has taken place at Palazzo Regione Lombardia, featuring 
speakers with experience at the EU level. Our key collaborations are with like-minded 
associations from universities across Europe (such as Agorà, ECA Maastricht, 
FutureEU...). 
The application will open from the 9th of september which is the day we will be present in 
AoD and will be open for 13 days until the 22nd of september. 
The desired qualities vary across divisions.  
• Writing divisions: passionate about storytelling, strong written communication skills, and 

creative thinker. 
• Events division: organization, detail-orientation, and excellent interpersonal skills. We’re 

looking for event enthusiasts and creative minds with a knack for logistics 
• HR & Operations division: Strong interpersonal skills, empathy, organizational skills, 

problem-solving mindset, and team players 
• Media division: a creative eye, proficiency in visual arts, tech-savvy, attention to detail. 

We’re looking for graphic designers, photographers, and video creators 
The weekly commitment varies depending on both the division and the time of year. 
 
Writing Division: members have the freedom to choose when to write articles based on their 
availability and personal preferences. There is a minimum requirement of writing 2 articles per 
semester, with an approximate time commitment of 2 hours per week (considering both writing 
articles and internal meetings). The workload is light throughout the year, with the primary 
expectation being participation in internal meetings and association-organized events 
 
Events Division: The workload is evenly distributed across the semester, typically requiring around 
1-2 hours of work per week. However, as event deadlines approach, the intensity may increase. 
Despite this, given the size of the division, tasks are effectively shared among members, ensuring 
a balanced distribution of work. 
 
HR & Operations Division: The busiest periods are at the beginning of each semester—typically in 
September/early October and February—when interviews are held during the application process. 
Outside of these peak times, the division's focus shifts to managing the participation and activities 
of members across the association. The workload is approximately 1 hour per week, except during 
recruitment periods when the workload is higher. 
 
Media Division: The workload is consistent and evenly spread throughout the year, typically 
requiring around 1-2 hours of work per week. Although tasks are regularly assigned, they generally 
do not require a significant time commitment from members. 
 



 

NOTE: during exam periods, the workload for all divisions is adjusted according to the availability 
of the members. 
 

  

President Lorenza Demicheli 

Media @europeangeneration – in: European Generarion 



 

LAW 

 
  

Association Mail 

Bocconi Students - Advocacy & Litigation as.bal@unibocconi.it 

Bocconi Students for Law and Business as.lawbusiness@unibocconi.it 

Corporate Law Academy as.corporatelawacademy@unibocconi.it 

IUS@B as.iusatb@unibocconi.it 

Keiron - La Casa del Penalista as.keiron@unibocconi.it 

Law for AI-Bocconi Students as.lawforai@unibocconi.it 

Law for the Fine Arts as.lawfinearts@unibocconi.it 

Res Ethica as.resethica@unibocconi.it 



 

Bocconi Students Advocacy&Litigation 
Bocconi Students Advocacy&Litigation is a student association founded in 2012 
by a group of students animated by the need to experience and live not only the 
Law in the Book but above all the Law in Action. Internally, the association 
mainly welcomes students enrolled in the master’s degree in law, currently 64,  

 
Advocacy develops and works through the following areas:  
1. Court Visits: This area is responsible for organizing visits to the Milan courthouse for 
the PQM event series. It also arranges visits to Italian and European institutions, such as 
the Supreme Court of Cassation and international courts. 
2. Publications: This area is responsible for writing articles on a variety of topics, all 
related to the field of law. 
3. Moot Court: This area organizes two unmissable annual events, the Junior Moot and 
the Senior Moot, which are mock trials focused on private law and commercial law, 
respectively. 
4. International Networking: This area is responsible for establishing partnerships with 
student associations from other countries to develop joint projects. 
5. Marketing: The members of this area are responsible for promoting the association’s 
activities on our LinkedIn and Instagram channels. 
6. Compliance: This area handles relations with the Bocconi CASA committee for the 
approval of projects. 
7. Human Resources: This area is responsible for the recruitment of the association. 
8. Media & Podcast: This area is responsible for creating multimedia content, including 
our podcast. 
8. ALBA: ALBA is the community of Bocconi Students Advocacy & Litigation ALUMNI. 
 
We do have a End of a.y. event which is a dinner-event with the people we collaborated 
with. 
 
We do also external activities such as Workshops, which are one-day company visits to 
Milan best law firms, but all these kind of activities are just one-time collaboration, and are 
ment to be a chance for the students to get to know what working in a law firm looks like. 
The project has not the purpose of providing internships. 
 
There are two application session, on september and february, more information can be 
found on our social medias. 
 
The most sought-after qualities are initiative and curiosity. Within the association, we strive 
to develop a practical sense of law, but it's essential to start with a strong passion for the 
legal world. The growth of the association depends on the growth of all its members! 
 
There isn't a set number of weekly hours that members are required to commit; it all depends 
on the workload that each task or project demands. Generally, it’s never more than a few 
hours per week. 
 



 

The operational decision-making meetings are once a month, dependin on circumstances 
each Division (area) can schedule meetings, but in this case they are once a month. 
 

 
Corporate Law Academy 

The association’s mission is deepening the legal culture in the corporate field, 
in a practical perspective.  
75 members with 5% international rate. 
 
We have two main areas. The Communication area is focus on the 

publication of papers, articles, and other compositions, shared on our social network 
platform. We also have a podcast. The Events area is focus on the organisation of events 
such as workshops with notorious law firms, conferences, and internal non-formal events 
(aperitif etc.). We organise different events, our trademarks are the workshops in 
collaboration with prestigious law firms. Activities are generally organised every two weeks. 
We aim at creating a large network with law firms and professionals. The people we 
collaborate with are always enthusiastic of our members, and so we receive many 
opportunities for stages. 
Application: 11-18 September. Qualities: proactivity, commitment, creativity, time 
management, open mildness, availability. 
Time: For events it depends on the period of the year, but usually around 3 hours per week. 
For Communication it depends on when the article-post is due, but usually around 2 hours 
per week approximately. Meetings: 1 every 2 weeks.  

 
IUS@B 

We were born during the elections in March 2019 as a list to represent the Bocconi 
University jurists. We firmly feel that, in a university known for its economics 
program, law also merits attention because of the course's unique characteristics.  

 
The association currently consists of five areas: 
• Events: it deals with organising events about topics related to current affairs and 

especially to the legal world by inviting experts in the relevant fields. In addition, we 
organise company visits dedicated only to members of the association to some of the 
most influential firms in Milan. 

• Handouts: we make notes and book summaries available to everyone  
• Content: this takes care of managing and updating our social accounts in particular with 

news and insights always related to the legal world  
• Networking events: this deals with organising recreational events to get to know each 

other better and to spend time together having fun!  

President Giuseppe Valerio Bonanno 
Media @corporatelawacademy – in: Corporate Law Academy 

President Aldo Fittante 
Media @corporatelawacademy – in: Corporate Law Academy 



 

• Articles: in this area we deal with the in-depth analysis and writing of short articles in 
the form of 'law pills' or actual articles on topical or legal subjects. 

 
During the year, IUS@B organises various activities involving law firms (such as company 
visits) or prep schools for future specialisation examinations: these activities help our 
associates get a first contact with the firms, from which to start several internships or 
discover scholarship opportunities. 
 
If you are interested in the legal world, you are looking for opportunities to develop your 
interests, to discuss ideas with your peers and to meet new people, you are the perfect 
potential member for IUS@B! You can find the link to the application on our Instagram page. 
 
The estimated commitment for association members varies depending on the time of year. 
Active participation in decision-making is essential: still, of course, we always take school 
and personal commitments into special consideration in order not to overwhelm our 
associates! 

 
 
 
 
 
 

 
  

President Leonardo Scaglione 
Media @iusatb – in: iusatb 



 

TECHNOLOGY & INNOVATION 

 
  

Association Mail 

B.Cyber as.bcyber@unibocconi.it 

Bocconi AI 
and Neuroscience Student Association as.bainsa@unibocconi.it 

Bocconi Statistics and Data Science Student 
Association as.bsdatascience@unibocconi.it 

Bocconi Students Blockchain Association as.bbca@unibocconi.it 

Bocconi Students for Machine Learning as.machinelearning@unibocconi.it 

Bocconi Students for Venture Capital as.bsventureclub@unibocconi.it 

Bocconi Students Women in STEM and 
Economics as.womeninstem@unibocconi.it 

Build Sustainable Innovation - BSI as.bsi@unibocconi.it 

Hephaestus Applied Artificial Intelligence 
Association as.hephaestus@unibocconi.it 

theHackLab Bocconi Students as.hacklab@unibocconi.it 



 

B.Cyber 
Our mission is to spread security awareness, to connect members with key topics 
and players in the field. 2022/23 members: 31, 20% foreign.  
 
 

Divisions: 
• Research & IT: publishes all the articles on the webpage and on the Instagram account, 

developing knowledge and spreading the word related to cybersecurity. 
• Events: organizes various association’s events from workshops and networking 

opportunities to guest lectures from professors or company representatives.  
• Social media: involves the management of various social media platforms of the 

association on Instagram and LinkedIn. This management includes numerous macro-
tasks, including planning, strategy and goal setting, brand awareness development and 
online reputation management. 

• Legal review: focuses on deepening the understanding of cyber-related legislation. The 
Legal Review helps the other departments, especially Consulting and Research, by 
ensuring compliance with IT law: it is the right place for law students passionate about 
technology. 

• Consulting: analyses mock case studies and divided in focus groups devises potential 
solutions. Our aim is to strengthen our problem-solving skills in cybersecurity, to have a 
solid base for the future. 

We hold semester events, and we organize aperitivos occasions for our members to 
socialise. Whenever possible we take the chance to connect with relevant stakeholders to 
provide useful opportunities for our members.  
Our application form is always open (but we encourage applications at the beginning of the 
semester for a better integration in the team). Requirements: Just a passion for 
cybersecurity :).  
Weekly commitment: about 1 hour. Operational meetings: about once a month. 

 
 
Bocconi AI and Neuroscience Student Association 

We are Bainsa, our mission is to bring students into contact with the latest 
research in AI & Neuroscience and provide the Bocconi community with 
information about AI’s practical applications through conferences, 
presentations, articles and events. 
 

The association is composed by the research division (approx. 20 members) and the digital 
division (approx. 10 members). Among the main activities we do there are the weekly 
research meetings (mandatory attendance) where AI papers representing the state of the 
art are presented and reimplemented. And the long term projects (yearly schedule) for which 
we organize an internal event at the end of the year that awards the best project (and paper). 
 

President Alessandra Capecchi 
Media @as.bcyber – in: B.Cyber 



 

Applications close on the 20th of September, rolling basis.  
 
The recruitment proces DOES take into account different level of seniority among students. 
For freshmen mathematical resoning and motivation are the valuation metrics (advanced 
programming and technical ML knowledge is not expected from first year students).  
 
Research division: programming experience, strong interest and knowledge about the AI 
technical landscape, being comfortable in reading and understanding academic papers, 
willingness for adequate time commitment.  
 
Digital division: content creation experience, strong interest about the AI landscape, ability 
to comfortably use photo editing tools. 
 
RESEARCH Basic: attendance to the weekly meeting variable: the workload is variable 
during the semester depending on projects deadlines (1-2 research papers to present and 
reimplement every semester, and commitment long term projects)  
 
DIGITAL Basic: attendance to digital bi-weekly meetings + work on weekly contents (articles, 
post, videos, newsletter) 

 
Bocconi Statistics and Neuroscience Student Association 

 In our society, leveraging data and statistical techniques is ever so important to drive 
progress in various fields. BSDSA is an association of students with a passion and a 
motivation for understanding the evolution of these technologies, how they will be 
applied, and what they will entail for our future. Our members collaborate on original 
research projects, share new findings and knowledge through articles, and participate 

in events alongside professionals from the industry, researchers, and other associations. If you 
want to immerse yourself in a dynamic and curiosity-driven academic environment, we are waiting 
for your application for BSDSA! 
 
80 members, half of them international  
 
There are 3 divisions: Research, Events and Publications. Every semester, members in 
the research division prepare a Data Science project in several groups and present it for 
the whole association to learn and/or contribute. The events division is in charge of 
organizing aperitivos, workshops and  in-company visits to further enhance the practical 
experience of the members. The Publications division prepares and publishes educational 
posts for our Instagram page, @bsdsa_bocconi. The posts are of various topics, including 
AI Odyssey, a series of informational posts that promote concepts relating to data science 
and statistics. 
 
We have activities with a focus within bocconi and some other activities with a focus 
beyond Bocconi. Last academic year, we organized an in-company visit with Alkemy, 
where our members gained hands-on experience inside the data science field. 

President Andrea Procopio 



 

 
Keep in touch with us on our instagram page, @bsdsa_bocconi, where we will post 
information relating the application timeframe and process! 
 
We hold operational decision-making meetings once every 2 weeks, and the expected 
weekly time commitment varies based on the current projects and interests. 
 

 
 
Bocconi Students Blockchain Association 

Our association is called the Blockchain Students Association Bocconi 
(BSBA). Our mission is to foster growth and understanding of blockchain 
technology among students by providing real-world experience through 
projects, research, and events. We aim to empower the next generation of 
leaders in the Web3 space by creating a community-driven approach to 

learning and innovation. 
 
Total Members (2023/24) and Percentage of Foreign Students: 
For the academic year 2023/24, our association comprised 30 members, with 50% of them 
being international students. This diversity enriches our community and brings a global 
perspective to our discussions and projects. 
 
BSBA is structured into two primary divisions: 
 
EDUCATION & GROWTH: 
The Education&Growth division focuses on fostering growth throughout the whole Italian 
Blockchain ecosystem. It does this by providing high-quality introductory material for 
newcomers and highly technical research papers for experts. It also hosts numerous Events, 
which has fostered incredible growth within our community and the wider Italian Blockchain 
community at large. By pursuing these goals, we have successfully smoothed out the steep 
learning curve for newcomers, whilst also engulfing them in a community that allows them 
to level up their skills in the blockchain space, with webinars, Q&A sessions, and much more. 
Once members of this division have proven their skills and have acquired a solid grasp of 
the blockchain space, their next natural step is the consulting division. 
 
PROJECTS 
The Projects division will focus on Research for our partners. The goal will be to deliver 
quality and value to startups and the ecosystem in general. 
The partnerships will be very specific, depending on the partner’s needs, and can and have 
taken the form of Market Research, Implementations of Use Cases, Competitor Analyses, 
Strategy, Governance Proposals, etc. 
Each project manager will lead their team to ensure that analyses are carried out correctly 
and delivered in a timely fashion. 

President Ivana Crescenzi 



 

 
During the semester, we will be participating and hosting events, hackathons and open 
meet-ups on a semester basis, so that you can get directly in touch with people and 
companies already present in the sector. 
 
Our activities extend beyond the confines of Bocconi University. While we do engage with 
the Bocconi community, our primary focus is on establishing connections and partnerships 
with leading Web3 companies worldwide. 
 
Collaborations with External Entities or Businesses: 
We have collaborated with renowned Web3 companies such as Binance, Five Elements 
Labs, VeraCura, Idle, and Algorand. These partnerships have provided our members with 
invaluable internship opportunities and real-world experience in the blockchain sector. 
 
Application Timeframe for New Members: 
We are currently accepting applications for new members until October 10, 2024. This is an 
excellent opportunity for anyone interested in blockchain to join our vibrant community. 
 
Desired Qualities or Qualifications for Prospective Members: 
We are looking for students who are curious, interested, and committed to exploring 
blockchain technology. While some prior knowledge is beneficial, it is not a requirement, as 
we provide numerous opportunities for learning and growth. 
 
Estimated Weekly Time Commitment Expected from Members: 
We understand the demands of student life, so our association is quite flexible. 
 
Frequency of Operational Decision-Making Meetings: 
Operational decision-making meetings are held monthly. These meetings are crucial for 
planning our activities and ensuring that our projects are on track. 
 

 
Application: fall 2023 and spring 2024. We require activism, extroverted, international 
perspective. Commitment: depends on the effort each member wants to put, around 2 hours 
per week. Meetings: 2 per semester.  
 
Bocconi Students for Venture Capital (BSVC) 

Our mission is to connect students who are interested in being VCs or starting 
their own startup to VCs through events and partnerships. Total members: 45, 
foreign students’ percentage: 60%.  

Divisions: 
• Events ~20 
• Communications ~10 
• Consulting ~8 

President Andrea Ostinelli 



 

• Articles ~10 
We organize around 3 big events per semester, usually inviting VCs over to give talks or 
startups to tell us about their experience mainly with fundraising. Besides these, we usually 
have 1 aperitivo every month and sporadically have internal meetings with all divisions. 
The focus of our activities is targeted at Bocconi students; however, we always make sure 
they meet professionals from outside Bocconi who can help catapult their career. We have 
collaborated often with VCs who are looking for interns and initiatives which are looking for 
student applicants. 
The main thing we look for in an applicant is the interest to meet our VC partners and internal 
members. While we may plan events, write articles and advise startups, our main goal is to 
help students get into VC and entrepreneurship. Proactiveness is what we want. 
On average BSVC shouldn't require more than ~2-3 hours per week. While this might be a 
bit higher if you are actively planning an event or writing an article, we are not very 
demanding on a regular basis. You can also expect this to be nearly 0 during exams. 
Operational meetings without a purpose are rare at BSVC, you may have a short meeting 
periodically with your team especially if you are in the events division, but it depends on your 
team leader. The more common meetings are just events. 

 
Bocconi Students Women in STEM and Economics - WISE 

Bocconi Students Women in STEM and Economics, We are all about fostering a 
dynamic and engaging community for students passionate about STEM and 
Economics at Bocconi University. Our mission is to create opportunities for you to 
apply the theory you learn in class to real-world scenarios, helping you gain 
practical experience and build valuable skills. 
 

We are a new association so we can't provide data of the number of members for this year. 
 
Our association is structured into several divisions, each with a specific focus and team size. 
Please note that the numbers are subject to change as members are distributed based on 
availability and their preferences. 
 
1. Research & Projects (Biggest Division) 
• Leadership: 3 Team Leaders 
• Projects: 6 ongoing projects 
• Team Size: Each project is planned for an average of 4 members 
but can be expanded depending on member sign-ups. 
2. Membership Experience 
• Leadership: 1 Leader 
• Team Size: 2-3 members 
3. Partnership 
• Leadership: 1 Leader 
• Team Size: 3 members 
4. Events 

President - 
Media @bsvc_bocconi – in: Bocconi Students for Venture Capital 



 

• Leadership: 1 Leader 
• Team Size: 2 members 
5. IT and Web Services 
• Leadership: 1 Leader 
• Team Size: 3 members 
6. Social Channels 
• Leadership: 1 Leader 
• Team Size: 5 members 
 
Annual Activities and Event Planning 
The association organizes a range of activities throughout the year: 
• Main Annual Event: Open to all Bocconi students, held once per semester. 
• Scientific Theme Visit: An event featuring a visit to a location of scientific interest, organized 
once per semester. 
• Team Meetings: Held two times a month for each division. 
• Internal Association Meetings: Conducted two times a month, with adjustments made 
during exam periods. 
• Board Meetings: Ongoing throughout the year to ensure smooth coordination and decision-
making across all divisions. 
 
Application timeframe: 07/09/24 - 29/09/24 
Desired Qualities and Qualifications for Prospective Members: 
We are looking for students who demonstrate the following qualities and qualifications: 
• Interest in STEM Fields: Prospective members should have a genuine interest in Science, 
Technology, Engineering, and Mathematics (STEM) fields and Economics. 
• Basic Knowledge and Motivation: A foundational understanding of STEM topics and a 
strong motivation to learn and contribute are essential. 
• Basic Skills: Some basic skills related to the division of interest (e.g., research skills, 
technical skills, communication skills) are highly valued.  
We encourage students who are eager to grow, collaborate, and make a meaningful impact 
in the STEM community to join us. 
 
Estimated Weekly Time Commitment: Members are expected to dedicate approximately 3-5 hours 
per week to their responsibilities within the association. This includes time spent on projects, 
meetings, and any other related tasks. 
 
Frequency of Operational Decision-Making Meetings: Operational decision-making meetings are 
held on a biweekly basis (every 2 weeks).  
 

 
President Velina Todorova 



 

Build Sustainable Innovation - BSI 
At BSI we are students from various backgrounds driven by our passion for 
startups which foster innovation and sustainability. Whether working closely 
with founders, managing events or sharing innovation, we most importantly 
are a family, sharing the same interests and aspirations. Today we are a 
community of about 90 students (a quarter of those being foreign). Our 

motto is in fact: Awareness - a pleasure not a duty, Family - no one is left behind, and 
Courage - get in the game! 
 
Five divisions:  
• Tech: members of the Tech division will have the chance to learn how to code in Python 

or deepen their data science knowledge, work on real business cases, research projects 
and take part in hackathons. 

• Consulting: members have the opportunity of learning first-hand how consultants work 
dealing with market analysis, business planning, go-to-market strategies, and so much 
more 

• NIMS: NIMS is an international network of students hailing from Europe’s top 
business schools, uniting diverse perspectives and talents. Our members will have the 
opportunity to forge valuable connections, amplifying opportunities for collaboration and 
growth, while participating in unforgettable experiences 

• Events: members will have the possibility to manage the organization of plenaries with 
guests, workshops, startup events and much more. 

• Digital: members produce content that crosses division lines and have the opportunity 
to explore topics such as Innovation, Startup creation and Sustainability. 

 
As an association we organize a wide number of networking events, with BSI students and 
Alumni. This represents a great opportunity to learn from older students and receive 
precious advice from graduates! 
 
Application timeframe will start during the days of “Associations on display”. The Application 
form will require a short paragraph explaining your motivation to join and a well-organized 
curriculum. Shortly after, we will send you an email to schedule an interview, based on 
personality and a quick case study. We are looking specifically for students who have 
initiative, a positive attitude, and most importantly that are not afraid of stepping out of their 
own comfort zone! 
 
At BSI we believe that by participating in associations, "the more you give, the more you'll 
get back in return". This is why we usually assess a weekly time commitment of 5-7 hours, 
which may oscillate depending on the division and the period of the year. As we are all 
students, we make sure to leave breaks during exams sessions, so that we can focus on 
studying! 

 

President Elisa Zaniboni 
Media @bsi_bocconi – in: bsibocconi  



 

The HackLab Bocconi Students 
TheHackLab's mission is to empower students to transform their entrepreneurial ideas into real-

world tech projects, whether in coding, software development, or robotics. 
We run semester-long competitions where students form teams to develop their 
concepts and compete for awards. Our lab provides a community for connecting with 
diverse peers and industry professionals. Through our events, students gain 
knowledge and skills valuable for personal and career growth. 
We support all skill levels, from beginners to experienced innovators, with dedicated 

mentors guiding the process. 
Ready to bring your ideas to life? Watch for our application announcement and take the first step 
toward turning your vision into reality ;) 
 
As a newly established association, our current membership consists of just 15 founding members 
(4 foreign students). However, many students have already expressed their interest in joining, and 
during the formation of the association, we gathered over 250 signatures in support. 
 
Our main focus is on Competition Teams: 
This is where you'll team up to solve challenges and create cool projects. The best team 
wins a prize. Mentors are our helping hands. They compete too, but they're also there to 
guide teams as they develop ideas. We have Judges who look at all the finished products 
and pick the winner. 
 
We also have teams that keep theHackLab running smoothly: 
Our Digital team handles design, social media, and how we talk to the world.  
 
The Events team plans where and how we get together.  
 
IT keeps our tech infrastructure and built our website.  
 
The Projects team runs the competition and works with IT to make sure everything goes 
well. Outreach talks to other organizations and builds relationships.  
 
HR finds the right people and helps form strong teams. 
 
While we have these different groups, we're really one big team. We talk, share ideas, and 
decide things together. 
 
We hold two major competitions each year, one each semester, where members collaborate 
on innovative projects and compete for awards. In addition to these competitions, we 
organize various activities throughout the year, including workshops, networking sessions, 
and community-building events, to keep our members engaged and connected. 
 
Our activities primarily focus within Bocconi, but we also aim to connect with the broader 
tech and business community. The process of creating a product for our competitions is 
deeply integrated with economics and business concepts, reflecting the core strengths of 
Bocconi. However, it also requires skills in coding and design, as the products we develop 



 

are digital or tech-related. This multidisciplinary approach ensures that our members gain 
valuable experience across multiple fields. 
 
We are building connections with external entities and businesses to use their expertise for 
our teams' benefit. These collaborations help our members gain valuable insights and 
support as they develop their ideas. Our partners provide guidance on creating practical 
products, offer feedback for improvements, and suggest ways to implement projects 
effectively. These relationships enhance our members' learning experience and strengthen 
their entrepreneurial skills. As recognition for their efforts, teams may receive rewards such 
as gift cards and useful gadgets. We also use our network to create opportunities that can 
help our members advance in their entrepreneurial journey. 
 
To apply for the association and find out more about who we are and what we do, visit our 
website at thehacklab.org. Applications are open from September 9th to September 21st, 
with a second chance to apply in February at the start of the second semester. Don’t miss 
out on this opportunity to join the Lab! 
 
We value curiosity and a love of learning above all. We're looking for members who are 
eager to explore new ideas and push themselves outside their comfort zones. 
Do you have a strong work ethic? Can you work well with different types of people and 
manage a team? Are you good at finishing projects on time? If so, we would be a great fit 
for each other. 
We don't care if you're an expert or a beginner. What matters is that you're willing to jump 
in and learn. 
 
Want to push yourself and make a difference? Apply and show what you can do! 
 
No minimum weekly time commitment is required from members; it’s entirely up to you how 
much time you invest. Since you’ll be creating your own product, the more time and effort 
you put into it, the better your chances of winning the competition and gaining valuable 
knowledge and experience. What we do expect, though, is a functional prototype by the end 
of the competition. 
 
We keep our decision-making process flexible and responsive: 
Team Support: Mentors are here to help. If you're on a team and need guidance or feel 
stuck, you can schedule a meeting with them. We aim to support you when you need it most. 
Organization-wide Meetings: We gather as a whole group when there's something important 
to discuss. This could be about new directions we're considering or key decisions we need 
to make. 
Event Planning: Before our main events, like the awards ceremony, we have focused 
meetings to ensure everything runs smoothly. 
We believe in meeting with purpose. Our goal is to keep communication open and effective 
while respecting everyone's time and energy. 

President Davide Bacchini 



 

SOCIETY & ENVIRONMENT 
 

Association Mail 

AIESEC Milano as.aiesecmilano@unibocconi.it 

Association for Gender Equality and Diversity in 
Academia as.ageda@unibocconi.it 

B-ESG: investing & analysis as.besg@unibocconi.it 

BDiverse as.bdiverse@unibocconi.it 

BESt — Bocconi Equal Students as.best@unibocconi.it 

Bocconi Students against Organized Crime as.bsoc@unibocconi.it 

Bocconi Students for ESG as.students4esg@unibocconi.it 

Green Light for Business as.greenlightforbusiness@unibocconi.it 

Mass Media and Culture as.massmediaculture@unibocconi.it 

Students For Humanity as.studentsforhumanity@unibocconi.it 

The Healthcare Hub Bocconi Students as.hhbs@unibocconi.it 

  



 

AIESEC Milano 
AIESEC Milano is the local branch of AIESEC, the world biggest 
youth run organization, with a wide network present in more than 100 
countires. AIESEC aims to develop cross-cultural understanding in 

young people (from 18 to 30 years old) through internship and exchanges abroad. Through these 
challenging experiences, AIESEC's goal is to make sure that young people develop their skills 
while still respecting certain values like: Demonstrating Integrity, Enjoying Partecipation, Living 
Diversity, Acting Sustainably, ActivatingLeadership and Striving for Excellence. 
 
Last year we had 40 members in the association, of which 50% was composed by foreign students. 
In our association we have 4 departments:  
- Marketing: it's composed by 2 teams with the respective team leaders and it's in charge 
of the brand positioning of the association on campus. Their Job Description involves 
joining and organizing events, have in-class presentation or information booth on campus 
to make AIESEC more known on the territory 
- outgoing Global Volunteer: it's composed by 1 team and it's in charge of supporting 
interested people in finding the right Volunteer project for them and supporting them during 
their experience abroad 
- incoming Global Volunteer:it's composed by 1 team and it's in charge of interacting with 
NGOs and Schools on the territory to open Volunteer projects in the area of Milan, so that 
Volunteer can come from abroad 
- outgoing Global Talent & Teacher: it's composed by 1 team and it's in charge of 
supporting people interested in having an internship or a teaching experience abroad, 
giving them tips on their CV and for their interview and supporting them during their 
experience 
 
AIESEC Milano is a branch of AIESEC Italia. AIESEC Italia has several partnership on a 
national level with different companies, including: Henkel, Hult, Fairtrade, Il Sole 24 ore 
and Epson. 
 
These partnership can be exploited in national event, most of which hosted in Milan and all 
AIESEC members are invited. 
 
The majority of AIESEC partners provide stage just for AIESEC members (due to the skills 
developed during their experience in the association) 
 Our application timeframe for new members to join are from July till half September and 
from half November till the end of January 
 
The main requirements to be member of AIESEC are: committment and motivation. 
We ask to our members a committment of 8 hours per week, this includes: 
- weekly team meetings 
- bi-monthly meetings with all the association 
- their routine workload 
- any other committment that there might be 
 

  

President Francesco Urraro 
Media @lc_viper 



 

B-ESG Investing & Analysis 
We work to build a common sense of how ESG factors can impact on global 
companies operations and how this can be applied in a new innovative way. 
 
We have 40 members (30% of international students). 

 
Our four division: 
 
FINANCE (Quantitative Analysis based on ESG ratios and indicators, business/corporate 
and sustainability strategy) 
 
RESEARCH (Qualitative Analysis of business trend topics, articles and specific papers on 
markets - companies - regulation) 
 
MEDIA (It manages all aspects of our social medias presence and PRs) 
 
HR & EVENTS (Division in charge for events, meetings and secondary activities) 
 
We have a main annual event (a sort of lectio magistralis with experts from corporate, IB or 
consulting) 
We manage to organize general meetings once a month but each division set weekly 
meetings to ensure the quality of our work. 
 
It happens to be called back from some event guest asking for an association member 
interested in a seasonal internship (or similar). 
 
We keep in touch with some external companies, not for stage purposes but, as I said, 
sometimes we receive emails or calls offering some opportunities. 
 
We had never let to our guests the opportunity to sponsor their companies during our events. 
 
Our application process is fast and inclusive and it takes place on September and February. 
The candidate needs to fill a form online, attaching a recent CV and then an interview is 
scheduled with two heads of the association. 
 
Usually we ask for proactivity, team oriented and fluent English speaker. 
 
Estimated weekly time commitment ~ 1.5h  
Frequency of operational decision making meetings ~ 1/month 

President Gianluca Mantovani 



 

 
Bocconi Equal Students - BESt 

Bocconi Equal Students is a student association that aims to promote an 
inclusive environment in our university and encourage discussion on issues 
related to diversity and inclusion, such as LGBTQIA+ rights, gender equality 
and disability. 

35 members, 20% foreign students.  
There are 3 groups which work on different areas: 

• Gender equality 
• LGBTQ+ rights 
• Disability rights 

We organize 1 event and 2 meetings/aperitivos per semester. We collaborate with other 
LGBTQ+ associations and we are part of the Coordinamento Arcobaleno, which organizes 
Milano Pride. We also collaborate with many businesses such as McKinsey and Bain & 
Company. The companies provide opportunities for stage. 
 
You can always apply to our association. There are no requirements to join, you just need 
to be interested in diversity and inclusion! You can choose yourself what you want to do and 
how much time you are willing to dedicate to it. We have 2 meetings per semester. There 
may be more meetings dedicated to each thematic group, but those are optional. 

 
 
Bocconi Students against Organized Crime 

Our association's mission is to spread awareness on how organized crime 
enterprises operate both at a national and international level. Our aim is to 
give a better understanding of the illegal activities that these organizations 
carry out in various fields, hoping that this will help students realize that the 
"mafia" is not a distant reality from us and that if each of us, in our own small, 

contributes to the cause, positive change can be made. In 2022/2023 the members of the 
association were 41, of which 2 were exchange (1%).  
Briefly the association is structured as follows; three divisions: 
 
• Event Area: tasked with organizing informative events dedicated to Bocconi students 

and keeping the relations with said speakers for the future or external associations from 
outside the university whom we collaborate with. 

• Riforma Area: responsible of the writing of articles on a wide range of topics for our 
website, the university newspaper and our social media profiles. 

• Media Area: in charge of interacting with external students, creates posts for our social 
media profiles (sponsoring our events, articles, collaborations, etc.). 

President Samuele Appignanesi 
Media @best_bocconi 



 

We have a once-a-semester general meeting between all the members, in which we 
welcome the new ones, and we establish our aims and organize how we want to proceed. 
The divisions have internal meetings, whose frequency may depend. 
 
We have organized events for the members only (gatherings, lessons, etc.) and for the 
Bocconi community, we have always tried to have at least 3 events of this last type per year.  
The focus of our activities is within the Bocconi community, nonetheless we have also had 
activities and collaborations with external associations (as an example, most recently during 
the commemorations of organized crime victims with the association Libera).  
We do not require any particular qualification or skill from prospective members, all we are 
looking for is the ability to work in a team and reliability in following through with the 
commitments undertaken. After the application is submitted there is a small interview to get 
to know each other in which our goal is to see if there is a genuine interest for the topics we 
deal with and if there is motivation in participating, we won't be asking any technical 
question. 
 
Commitment: usually in the range of a couple hours per week and we tend to reduce the 
amount of required time as significantly as possible during the exams period. 
The decision-making meetings usually are two per semester, but this can vary depending 
on what's happening in terms of events, articles, etc. 

 
 

Green Light for Business 
Green Light for Business is the leading student association in Bocconi dealing with 
sustainability. We engage with a multiplicity of topics including the circular 
economy, green innovations and networking with sustainable businesses. 

 
Established in 2008 by a group of international students, Green Light for Business has the 
objective of “inspiring engagement in green business”. This association wants to prepare 
tomorrow’s leaders and decision-makers in facing challenges with both economic and 
environmental awareness.  
 
Green Light for Business has always been very active in green research and the 
organization of conferences and workshops. The association is now made up of four 
division: 
- Podcast 
- Social Media 
- Green Campus & Events 
- Blog 
 
If you are interested in these topics and would like to be at the forefront of student 
engagement with sustainability in Bocconi this is the association for you! 

President - 
Media @bsoc_association – in: Bocconi Students against Organised Crime 



 

 
Activity areas: Environment and sustainable development; Corporate management and 
economics; Technology and innovation; Sustainable activism and volunteering. 
 
Podcast: this division produces intriguing and engaging podcast episodes that explore topics 
related to the environment and sustainability. Featuring a diverse range of external guests—
including film directors, environmental activists, founders, and CEOs—the episodes are 
available in both English and Italian. In the last semester, there were 4 members. 
 
Social Media: the primary mission of this division is to keep our community informed about 
the association's projects, events, and activities. In addition, it provides educational content 
on environmental and sustainability issues through regular, informative posts. In the last 
semester, there were 11 members. 
 
Green Campus & Events: focused on promoting sustainability initiatives on campus, this 
division also organizes a variety of informative and enjoyable events. Past events have 
included a Sustainable Fashion Roundtable featuring speakers from PWC Milano and 
Vinokilo, as well as a coffee chat and aperitivo with Fairtrade Italia. In the last semester, 
there were 14 members. 
 
Blog: the blog division is dedicated to writing relevant and thought-provoking articles that 
engage with current climate and sustainability issues. The content is crafted to be both 
accessible and insightful, encouraging deeper understanding and discussion. In the last 
semester, there were 10 members. 
 
The main focus of events are generally mixed between engaging directly with the Bocconi 
community and beyond. Several activities throughout the year are focused on collaborating 
with external entities and businesses. In the past, these collaborators have offered internship 
opportunities to members. 
 
Internal projects are also often organized to promote campus sustainability and awareness. 
 
Are you someone who cares about the environment, wants to know more about topics 
regarding sustainability, and would like to be more environmentally conscious? Then join 
us! 
 
Applications for new members are opened at the beginning of the first and second 
semesters. Stay tuned by following our Instagram page @greenlight4business ! 
 
As a member, you can generally expect a weekly time commitment of no more than an hour 
per week, depending on the projects you decide to undertake within the association. Besides 
a cross-divisional obligatory meeting at the beginning of each semester, each division sets 
their own meeting schedules. As a general guideline can expect a meeting (or aperitivo!) 
around once to twice a month as an ordinary member. 



 

 
Mass Media & Culture 

Mass Media & Culture has the mission to create a platform to discuss how our 
changing society is impacting the way we experience art, society and culture. 
Our dedicated team of students produces articles, columns, editorials, graphics 

and interactive content to foster conversation on society, politics, media, arts, and 
more.  
2022/23: 48 members - 65% foreign students.  
 
• Writing division: members write articles, which are posted on the website, whose 

subjects related to the broad umbrella of mass media and culture, including society, 
news, culture, art, music, and more. Each person in the team writes an article more or 
less every two months. 

• Media division: members create graphics for articles and events, as well as other posts 
and various columns such as ‘What to see & do in Milan’, ‘MMC Opinion’, the monthly 
review, etc. This division includes both students who apply for graphics and those who 
apply for content creation.  

• Events: members organise association’s events such as talks related to interesting and 
currently important topics, connecting students to industry professionals and Bocconi 
professors, as well as internal association events.  

 
The main focus of activities is within Bocconi, as well as readers on the website and on 
Instagram. The association focuses on fostering conversations about society, news, media, 
culture, arts, fashion, etc., aiming to open dialogue and invite students to write, think and 
share with one another regarding the important topics around us.   
 
The application form includes a few questions to answer, mostly focusing on students’ ideas, 
motivation, and interests as well as what they want to bring to the association. The written 
application is followed by an interview round. We look for members who are proactive, 
interesting, and are motivated to write articles, create contents, or organise interesting 
events to help the association to grow and reach more people. 
 
Depending on the time of year as well as the scheduling of each member’s individual tasks, 
the weekly time commitment may range between 1-4 hours. 
Division meetings are typically held twice per semester, but members are expected to be 
responsive to their division heads over text and also be able to respect deadlines and 
communicate proactively within the team.  
 

President Weiheng (Luca) Hu 
Media @greenlight4business – in: Green Light for Business  

President Daniela Migliore 
Media @massmediandculture – in: massmediandculture 



 

 
Students for Humanity  

Students for Humanity ODV. 
Mission: Promote solidarity, equality, and social responsibility. 
Total members: Around 70, 15-20% int'l students. 
Divisions: 
- Events: responsible for organising conferences and activities on and off 

campus. Events focused on social and geopolitical themes, they have the aim of raising 
awareness on topics connected to our mission and the values of the association. 
- Marketing & IT: it works to improve the visibility of the association through the management 
of social platforms and promotion of events. 
- Desk: this team is the link between local volunteering associations and students, it 
organises and sponsors the activities for the association's members. 
- Informa(L)mente (newspaper): it is the online newspaper managed by SFH, it works on 
keeping updated with internees, curiosities and news from around the world. 
- Representatives: this team deals with representing the association on occasions that 
involve the stand of SFH and with finding out where to participate in order to make people 
know us. 
- Awareness: it has the aim of increasing awareness of delicate and important issues. They 
mainly deal with blood and bone marrow donations, trying to raise awareness on EDs and 
other topics too. 
Main annual event: blood and bone marrow donations, fundraising event. 
The focus of our activities is beyond Bocconi, we work mainly outside of campus. We always 
collaborate with businesses and external entities (both non profits and sponsors). There 
have never been opportunities for internships yet and it seems unlikely.   
Application timeframe: mid to end of September (sometimes early October). 
Desired qualities: proactivity, prone to volunteering, fond of inclusion, social equality and 
everything that does good. 
Estimated weekly time: it is very inconsistent, it depends on the necessities and on the 
activities, but surely it does not consume much time. Two to four meetings per semester 
usually. 

 
The Healthcare Hub 

The first association focused on healthcare and was born in response to the 
Covid 19 crisis. We are committed to fostering a culture of participation, 
innovation, and collaboration among students, faculty, and healthcare 
professionals. Our mission is to provide opportunities for personal and 
professional growth through networking while driving positive change in the 
healthcare landscape. Together, we aim to make a positive impact on 

healthcare locally and globally.  
2022/23: 20 students (+ alumni) – 35% foreign students. 
 
• The consulting team offers valuable insights to public and private sector clients through 

industry analysis and market research. The team identifies areas for process 
improvement and recommends efficient solutions in healthcare settings. They also assist 

President Anna Artese 
Media @studentsforhumanity – in: Students for Humanity 



 

healthcare organizations in understanding and complying with relevant healthcare 
policies and regulations.  

• The research team identifies relevant research areas in healthcare and plans projects 
in collaboration with students. They conduct surveys and interviews for research studies 
and analyse the data to draw meaningful conclusions. The team performs 
comprehensive literature reviews to ensure research projects build on existing 
knowledge. They could present findings at a research symposium we will organize. 

• The marketing team is responsible for increasing the association's visibility and brand 
recognition through various strategies. They manage the association's digital presence, 
on our website and social media, to engage with members and promote events. The 
team creates informative and compelling content like blog posts and videos to showcase 
the association's activities.  

• The events team is in charge of planning and executing a diverse range of events, 
including the ones for members only. They handle event logistics to ensure smooth 
operations. The team invites speakers, healthcare professionals, and industry experts to 
participate in events and share their knowledge and experiences. 
 

We organize one main conference each year, open to all Bocconi students, featuring 
keynote speakers and panel discussions. In addition, we plan to introduce more exclusive 
events for our members, including networking mixers, workshops, community health 
initiatives, and debates. 
Applicants can meet us at "Associations on Display", submit their CV and motivational letter, 
and attend a short interview. New members will be notified before October. 
We value applicants committed to industry advancement, with leadership skills to guide 
activities and promote collaboration. Diverse expertise in the healthcare ecosystem is 
essential, along with innovation and adaptability. Knowledge of healthcare regulations is 
crucial for navigating compliance effectively. The estimated weekly time commitment 
depends on which division the member will be and the projects we have. For example, 
consulting will tend to expect 3-5 hours per week and research 2-3 hours. There will be a 
monthly operational decision-making meeting, or more if needed. 

  

President Sofia Schumann 
Media @healthcarehub.bocconi – in: The Healthcare Hub Bocconi Students 



 

HOBBIES, SPORTS & SPECIAL INTERESTS 
 
 

Association Mail 

B.Wine as.bwine@unibocconi.it 

BocComics Student Association as.boccomics@unibocconi.it 

Bocconi Automotive and Motorsport Student 
Society as.bamss@unibocconi.it 

Bocconi Students Chess Club: Ruy Lopez 
Society as.chessclubruylopez@unibocconi.it 

Bocconi Students Food Association as.food@unibocconi.it 

Bocconi Students for Interior Design as.interiordesign@unibocconi.it 

Bocconi Students Sailing Team as.bssailingteam@unibocconi.it 

Bocconi Students Table Tennis Club as.tabletennisclub@unibocconi.it 

Gaming & Entertainment Society as.gamingentertainment@unibocconi.it 

Travel@B Student Society as.travelatb@unibocconi.it 

  



 

B.Wine 
B.wine is the Bocconi wine club. Our aim is to spread and promote the culture 
of wine among students through tastings, masterclasses, and winery visits.  
 
2022/23 members: about 100, 40% foreign students. 

 
For the Academic year 2023/24 B.Wine is structured into:  
• Management, President and Vice President 
• Events Division, which is responsible for organising the event, from location to 

transport. 
• PR Division, which is working to create relationships and collaboration with wineries. 
• Wine Expert Division, that is composed to people with a good knowledge of wine, that 

discuss the wines during the tastings. 
• Social Media Division, that is responsible for posting online the association activities. 
• HR and Administration Division, which is in charge for the relation with Bocconi, 

manage the people.  
 
B.Wine organizes about once a month tastings in Milan and during the year we have greater 
events like the winery visit, where we discover the secret behind a good wine bottle and the 
Gala, where you can taste wines, accompanied by good food, in an exclusive location. 
 
We collaborate with several wineries across Italy and Europe, some of which have offered 
our associates job opportunities (e.g., Moet). There are some activities that go beyond 
Bocconi such as: Taking part in international competitions and keep part of the B.Wine 
community also after your studies at Bocconi. 
 
We are looking for both wine experts with some knowledge in the field, and people 
passionate about wine, so there are no prerequisites to becoming a B.Wine member, 
meaning that even students without experience in the field are always welcome as long as 
they bring motivation, interest and commitment.  
 
B.Wine members can decide for themselves which events to join. It should be also noted 
that just being a member doesn’t require a specific amount of committed time. Joining any 
division require an estimated weekly time of 1/2 hours. Decision-making meetings usually 
occur not more than once a month. 
 

 
BocComics 

BocComics is the first and only association that brings together all fans of 
comics, manga, anime, movies, TV series and much more! It was founded 
during this summer, but we already count 20 members (20% international). 
  

President - 
Media @as.bwine – in: b.wine  



 

 
Members can choose to be either active or passive participants. 
For active members, we have 3 divisions: 
- Events: Events is a division of our student association dedicated to organizing a wide range 
of activities and gatherings. From hosting meetups with artists and creators to planning 
group outings and social events for our members, Events brings our community together. 
- Media: The primary responsibility of the media team is to oversee and manage our society's 
social media presence by frequently sharing updates about our events, initiatives, and 
activities.  
- Creators: It is focused on producing original content for our website. We cover everything 
related to pop culture, from reviews of TV shows and movies to deep dives into the latest 
trends in entertainment. 
 
Passive members can choose a more relaxed approach, enjoying the variety of events and 
activities organized by the association without the commitment of involvement in planning 
or organizational tasks.  
 
The association keeps a busy schedule of events year-round, such as quiz nights, 
aperitivos, DnD evenings, group trips to conventions and meeting with authors and artists. 
 
Applications are always open, and we encourage anyone with enthusiasm and a genuine 
interest to join us. There are no specific skills required—just bring your energy, creativity, 
and a willingness to participate. 
 
The time commitment depends on your level of involvement in various projects, usually 
around 1-2 hours per week.  
The association conducts operational meetings twice each semester to welcome new 
members, assign roles, launch projects, and brainstorm future activities. Additionally, 
smaller, more focused meetings are held as needed, particularly when planning specific 
events or tasks. 
 

 
Bocconi Students Chess Club: Ruy Lopez Society 

The Bocconi Students Chess Club aims to provide all chess loving Bocconi 
students with a space to share their love for the game, socialize and connect 
with like minded peers, as well as expand their skills and compete with other 
students, both inside Bocconi and against other universities. Hundreds of 
students take part in the activities organized by the association every year, 

with consistently half of them or more being international students. 
 
The association isn't structured into divisions outside of the board, as events and activities 
are mostly casual and open to everyone. Activities are frequent, at least one a month; the 
most popular ones by far are our chess aperitivos: have a drink, play some chess and chat 
with like-minded people! The welcome aperitivo, usually hosted in late September, is usually 

President Giordano Bruno 



 

the most crowded and interesting one. We also frequently host courses, tournaments, and 
other various social events. 
Activities are most frequent within Bocconi, although we love to organize tournaments with 
other universities whenever possible. We are currently working towards a collaboration with 
an official FSI chess club to turn our association into a properly recognized chess club: once 
that's done, we'll be able to host much larger tournaments and events with outside 
partecipants, so stay tuned! 
 
Everyone is welcome to join! Master or beginner, freshman or professor, you'll find a 
welcoming community and something to look forward to in our chess club. Applying within 
September is advised and appreciated, but applications are accepted throughout the entire 
academic year. 
 
The association is committed to being a stress-free opportunity to socialize and enjoy the 
game: no set time commitment is expected of members, only join activities you like and only 
when you feel like it! Decisional meetings are for the most part an exclusive responsibility of 
the board, although many of them are open to any association member willing to join. 
 

 
Bocconi Students Sailing Team 

BSST is a student association for all sailing lovers or aspiring ones who 
want to learn! Our objective is to share sailing and create a group of new 
friends sailing lovers. In our community there are members who have 
different experience, from dinghies to cabin cruisers; who have not 
experience but want to develop his knowledge; and those who competed 
in top competitions. Next year we plan to compete with our Bocconi team 

on monotype.  
2022/23 members: 150 (70 active and 21 in the alumni club) – 40%/ 50% of foreign students. 
 
For the Academic year 2023/24 BSST is structured into:  
• Management: President and Vice President 
• Events Division  
• Sports Competition Division  
• PR Division 
• Social Media & Marketing Division  

 
There is a main yearly BSST meeting of all members that is closing an academic year 
together with the voting for the new President of the association. BSST is more focused on 
activities within Bocconi, in the sense that activities are organized every two or three weeks 
during the semester: such as aperitifs in Milan where you get to know each other and find 
future sailing companions, sailing days at the lake and sailing trip at the sea, perfect 
occasions to have fun and learn to sail together. 

President Leonardo Maria Boria 
Media @bscc.ruylopezsociety 



 

 
However, there are some activities that go beyond Bocconi such as: taking part in 
international sailing competitions, become part of the BSST Alumni Club after your studies 
at Bocconi, using the opportunity to get an official sailing license or practical courses. BSST 
as of August 2023 does not have any official collaborations with external entities.  
 
After the application deadline BSST Board has two weeks to announce a new list of active 
members for the upcoming semester. There are no prerequisites to becoming a BSST 
member, meaning that even students without any prior sailing experience are always 
welcome if they bring motivation, interest and commitment.  
 
BSST members can decide for themselves which events to join. It should be also noted that 
just being an active member doesn’t require a specific amount of committed time. The 
frequency of internal operational decision meetings is decided by the BSST Management 
based on the current situation and upcoming events. 
 

 
Bocconi Students Table Tennis Club 

We are the first and only Bocconi students sports association related to the 
world of Table Tennis, with a wide range of players of all levels and ages: 
our mission is to be the meeting point for all the Table tennis enthusiasts! 
We organize tournaments, seasonal championships over several weeks, 
trainings and various events in which you'll have the opportunity to get 

involved and meet many new people to share your passion with! 2022/23; 74 official 
members, about 50% are foreigners. 
There are two divisions: 
• Events: it takes care of the organization of all our events, by arranging all the relevant 

aspects: from the planning to the registrations collection; from the scheduling of the 
matches within a tournament to the management of the competition itself 

• Social: it is in charge on managing our social network profiles, especially the Instagram 
one, by creating a variety of contents mainly aimed at sponsoring the association and 
our events. 

 
We do not have an event that particularly stands out above the others. All of our tournaments 
assume equal importance, although certainly seasonal tournaments running over several 
weeks attract more participants. Our entire association life unfolds within the Bocconi 
student’s community.  
 
If you want to join the club just as a player (regular member), there are no specific 
requirements needed: the only one is that you are a genuine table tennis enthusiast! If you 
want to join us as an active member (in the Events team or Social team) you need to have 
the typical qualities required for these types of roles: that you are a well-organized and 
precise person. 

President Raphael Jacob 
Media @bocconisailingteam – in:  Bocconi Students Sailing Team  



 

 
There is not a specific weekly time commitment. As a player, you can participate to the 
events whenever you want: it is desirable that each member participates in at least one 
event. 
 
If you are an active member, we expect you to be active and fulfil your duties when it is time 
to organize events or create contents on the social media page, without a predefined 
timeframe. The frequency of decision-making meetings is discretionary as well. 
 

 
 
Gaming & Entertainment Society 

110 members, 70% foreign students. We have mainly 3 divisions: 
community events, tournaments, esports. 
Our main event is a community aperitivo. We organise two events per year. 

Activities are both focused within Bocconi and beyond. 
 
Application is always open, the only required qualification is the passion for videogames. 
The commitment is at best effort, no expected commitment from members. 
 

 
Gaming & Entertainment Society 
We are Travel@B, Bocconi’s very first travel association ! Through diverse activities our goal 
is to make students bond by traveling together, may it be physically on day trips around Italy 
or weekend trips in Europe, or travel from Milan through events that take advantage of 
Bocconi’s international culture ! As of now, we have more than 800 students in our different 
social media, with around 20 staff. The percentage of foreign students is unknown but should 
be more than 60% for sure. 
 
HR : HR takes care of firing and hiring staff, while also contacting every member regarding 
any issues with our activities 
Social media & advertising : This division takes care of everything related to market our 
association on social media and in real life as well. They make announcements and social 
media posts, along with managing our image and the organization’s brand 
Logistics & payments : take care of paying the big companies we use for our trips, finding 
sponsors, getting everyones money and managing all our money sheets 
Organization & ideas : the main motor of the association, plans all our events and finds 
transportation, locations etc… 
 

President Riccardo Mirarchi 
Media @bocconi.tabletennis 
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We just got created this semester but we intend of organizing some events every year, like 
our Como Freshmen Trip, but also some others like our Love Island event or some other 
day trips 
 
We try to organize activities quite often, 3/4 times per month when not in exams. 
 
We collaborate with transportation organizations often given the nature of the association, 
but its too early for us to say because as I mentioned we got created only a few months ago 
so we still didn’t get the chance to collaborate with anyone seriously until now. 
 
We open hiring applications at the beginning of each semester, with exceptions when 
special spots open when we need special staff on short notice. The main quality we require 
of staff is activity: if you’re active and show us you’ll give all you’ve got you will go far with 
us ! We are very strict with inactive staff and after a warning they’re kicked out. Apart from 
that, each division asks for different specific skills from their members. 
 
The expected weekly time commitment will depend on the activities they take on as 
organizers but may go up to 8/10 hours a week or even more if we’re organizing large 
events. In some weeks, there will be little to no work. 
 
Meetings will happen once or twice per month, again depending on the events and how busy 
we get that particular period. 
 

  
President Raphaël Bourrat 



 

PERFORMING ARTS & CULTURE 
 
 

Association Mail 

Associazione Studentesca Letteraria Bocconi 
d'Inchiostro as.letbocconidinchiostro@unibocconi.it 

Associazione Universitaria di Etica e Metaetica as.etica@unibocconi.it 

Bocconi Live Performance Student 
Association — BLPSA as.liveperformance@unibocconi.it 

Bocconi Students Art Society as.artsociety@unibocconi.it 

Bocconi Students Film Productions as.filmproductions@unibocconi.it 

Bocconi Students Jazz and Classical as.jazzclassical@unibocconi.it 

Bocconi Students Opera Society as.operasociety@unibocconi.it 

Business&Arts as.businessandarts@unibocconi.it 

Gruppo Teatro Studenti Bocconi as.gruppoteatro@unibocconi.it 

Musiconomix Bocconi Students for Music 
Business as.musiconomix@unibocconi.it 

Smart Movie Student Club as.smartmovieclub@unibocconi.it 

Studenti Bocconi Rettoria San Ferdinando as.rettoriasf@unibocconi.it 

  



 

Associazione Letteraria Bocconi d'Inchiostro  
Bocconi d’Inchiostro è dal 2012 il salotto letterario dell’Università Bocconi, 
nonché una delle sue più grandi associazioni studentesche. Ci poniamo come 
il punto di intersezione tra gli studenti e il mondo della letteratura, 
rintracciando le linee di reciproca influenza che intercorrono fra la parola 
scritta e la società in cui viviamo. Oltre a far parte della giuria del Premio 

Strega e a organizzare dal 2016 il Premio Nazionale di Poesia, la nostra associazione 
organizza infatti periodicamente eventi letterari negli spazi dell'Università, e ha avuto il 
piacere di ospitare nomi di rilievo della letteratura italiana e straniera, tra cui il premio Nobel 
Svetlana Aleksievič, i Premi Strega Alessandro Barbero, Margaret Mazzantini, Niccolò 
Ammaniti, Melania G. Mazzucco e Dacia Maraini, e intellettuali come Mogol e Roberto 
Calasso. Tra i momenti di socialità più attesi vi sono invece i Book Club, con cadenza 
mensile (o quasi) e gli Share My Word, durante i quali ciascun associato interessato può 
condividere una sua poesia o racconto breve. Per ultimo, ma non per importanza, 
menzioniamo il nuovissimo progetto nato l’anno scorso tra le file di Bocconi d’Inchiostro: 
Turbìne Magazine, laboratorio culturale e primo magazine cartaceo indipendente redatto da 
studenti Bocconi. 
 
Numero totale membri: 123 
 
Percentuale membri stranieri: circa 5% (la maggior parte degli eventi sono in lingua italiana) 
 
Admin (<10): Il dipartimento amministrativo si occupa della gestione delle risorse umane, 
dei reclutamenti e della gestione finanziaria e istituzionale dell'associazione. 
 
Eventi (<10): Questo dipartimento è dedicato all'organizzazione degli eventi esterni e interni 
all'associazione: si occupa delle prenotazioni e gestisce i rapporti con gli ospiti   e con 
l'università. 
 
Poesia e scrittura (<10): Il dipartimento di poesia gestisce il Concorso di Poesia, del quale 
compone la giuria; organizza inoltre lo Share My Word e gestisce la rubrica Poiesis. 
 
Social (10): Il dipartimento social dirige le pagine dell'associazione: si occupa della strategia, 
colleziona i contributi degli associati e crea le grafiche dei post. 
 
Organizziamo molti eventi l'anno, da una a tre volte al mese circa. 
 
Il focus delle nostre attività è la comunità Bocconi, ma collaboriamo con case editrici esterne 
come Utopia Editore e Skira Editore. In passato sono state offerte opportunità di stage 
attraverso i canali dell'associazione. 
 
Gli aspiranti membri hanno circa una settimana da Associazioni in mostra per mandare la 
propria applicazione. Gli verrà chiesto il curriculum, una recensione/esempio di scrittura e 
le proprie preferenze a livello di dipartimenti. 
 



 

L'esperienza in Bocconi d'Inchiostro è altamente personalizzabile, e varia in base alla voglia 
di mettersi in gioco di ogni membro. I membri più attivi dedicano circa 5 ore alla settimana, 
altri invece preferiscono limitarsi a partecipare agli eventi. 
 

 
Bocconi Live Performance Student Association 

Bocconi Live Performance Student Association, active since 
2014, is specialized in musical events and performances, which 
include the annual organization of a musical within Bocconi 
University. 
 

In the academic year 2022-23 BLPSA counted 61 participants, and a percentage of 18% 
foreign students. 
In the academic year 2023-24 BLPSA counted 54 participants, and a percentage of 15% 
foreign students. 
 
Blpsa has many divisions: 
Cast: is our biggest division, where all singers, dancers and actors who are interested in 
performing at events or in the musical may enter, after passing an audition. 
Events: deals with the organization of events within or outside the university, collaborating 
with other associations, or with clubs and restaurants in Milan. It also organizes closed 
parties and aperitifs for the members of the association. 
Marketing & Media: this is quite a big division that carries out many activities, from the 
management of our all-social media accounts (Instagram, TikTok, LinkedIn, Spotify, 
Facebook), to the realization and editing of videoclips, interviews, and graphics for our 
musical's marketing campaign. 
Production: is our behind-the-scenes crew, working mostly during the second semester in 
order to build a scenography, and guarantee the presence and movement of all scene 
objects. 
Artistic Direction: is responsible for all artistic decisions concerning both the musical and 
other events organized by the association, including the writing of the script, preparation of 
performances, choice of music, vocal tracks and many others. 
 
Our main annual event is the musical we prepare for throughout the whole year, and which 
we usually perform in Aula Magna Roentgen at the end of the academic year.  
We also perform at many other events during the year: we collaborate with Bocconi 
University, with other associations and with clubs and restaurants in Milan. 
 
We often perform to events organised by Bocconi University or other students association, 
but we also collaborate with clubs and restaurants in Milano doing show dinners and 
karaoke. 
 

President Francesco Cagnoni 
Media @bocconidinchiostro – in: Associazione Letteraria Bocconi d'Inchiostro  



 

New members are required to complete an application form and select a preferred time for 
an audition (for cast members) or an interview (for other divisions). Auditions and interviews 
are scheduled for the last week of September. Cast applicants will demonstrate their singing, 
acting, or dancing abilities during an in-person audition, evaluated by members of the Artistic 
Direction, the President, and Vice President. 
Applicants for other divisions will have interviews with the Heads of Marketing, Events, and 
Production divisions, where they should demonstrate their interest and relevant experience 
in those areas. 
 
Our activities become more intense during the second semester, as the musical 
approaches; cast members rehearse at least twice a week, while members of other divisions 
meet less frequently, with more concentration of the workload in some specific periods 
according to the type of division.  
Throughout the whole year there are many other events and activities, but participation is 
not mandatory. 
 

 
Bocconi Students Art Society 

Our mission is to facilitate the sharing and enjoyment of cultural events in and 
around Milan. We aim to create a vibrant community of art enthusiasts within the 
Bocconi University community and beyond. In 2022/23, our association boasts 
a total of 33 members, with 7 of them being foreign students. 

 
• Social Media Team: members oversee our blog, website, and Instagram page. On our 

blog, members contribute articles on various cultural-related topics, with one article 
published weekly. Additionally, it creates engaging content for our Instagram page. They 
also handle the promotion of our events by designing advertising posts and stories. 

• Events Team is responsible for organizing diverse cultural events, with a primary focus 
on outings to cultural attractions in Milan. They meticulously plan dates, times, and 
aperitivo arrangements for these visits. Additionally, the team hosts cultural conferences, 
collaborates with Bocconi University's Campus Life and other student associations, and 
arranges tours to cultural sites both in Milan and beyond. 

 
The association keeps a busy schedule of events year-round, with at least two events each 
month catering to a wide range of arts and culture interests. Their standout events are 
cultural outings in Milan, bringing together art enthusiasts from the Bocconi community, 
which are meticulously planned and often followed by enjoyable aperitivo gatherings. 
Alongside these outings, they also host cultural conferences, collaborate with Bocconi 
University's Campus Life and other student associations, and provide guided tours of 
culturally significant sites in Milan and nearby areas, offering a diverse array of event 
experiences. 
 

President Gaia Ussia 
Media @blpsa – in: BLPSA - Bocconi Live Performance Students Association 



 

The association maintains a year-round event calendar, featuring a minimum of two events 
monthly that cater to diverse arts and culture interests. A highlight is their cultural outings in 
Milan, which gather art enthusiasts from the Bocconi community and often include enjoyable 
aperitivo gatherings. Additionally, they host cultural conferences, collaborate with Bocconi 
University's Campus Life and other student associations, and offer guided tours of culturally 
significant sites in Milan and nearby regions, ensuring a wide range of event experiences. 
 
Notably, the association has established significant partnerships with external entities and 
businesses. One outstanding example is their collaboration with Museo City, where they 
crafted a custom event exclusively for Bocconi students. They also had the privilege of 
working with the Tommaso Calabro Gallery, providing exclusive private tours for their 
members.  
 
Application: individuals with a strong passion for the arts and a proactive mindset. They 
encourage active participation, collaboration, and sharing of workloads among members. 
 
The time commitment varies depending on project involvement but is flexible to 
accommodate academic priorities. Collaboration ensures effective contribution without 
overwhelming members. The association holds operational meetings twice per semester, 
where they welcome new members, establish roles and projects, and discuss ideas for 
future activities. the association hold smaller, focused meetings as necessary, especially 
when preparing for specific events or tasks.  
 

 
Bocconi Students Opera Society 

At the Bocconi Students Opera Society, we aim to bring together students who 
are curious or passionate about music and art, and to provide them with 
opportunities to experience opera, ballet, and orchestra at an affordable price. 
We establish partnerships and collaborations with big institutions like Teatro La 

Scala, theaters and festivals, and create the context for our members to participate in 
various events at a reduced price. 
 
At the moment we have a total of 190 members, 60% of which are foreign students.   
 
Our association is made up of three divisions: Media (6 members), Events (16 members) 
and HR (3 members). The sizes of the divisions are approximate, each year the heads of 
the teams choose the size and structure of each group.  
 
Within the events team one would have the opportunity to reach out and make contact with 
big institutions like Teatro La Scala, theatres and festivals, and establish partnerships and 
collaborations with them. The main aim for this team is organizing both external and internal 

President - 
Media @bocconistudentsartsociety 



 

events, which consists of researching and planning ideas and events, as well as exploring 
and nourishing outside networks.  
 
The media team’s main task is to maintain the social media accounts of our society by 
regularly posting about our events and activities. As a media member one will also have the 
opportunity to promote events, participate in the development of the website, or write 
articles. 
 
The HR team is the backbone of our society. They are the ones who ensure the teams are 
working efficiently by helping facilitate coordination and communication between members. 
Additionally, HR is in charge of recruitment and of the selection process of new members. 
 
We organize a yearly conference within Bocconi on different themes, bringing industry 
professionals close to the students. Beside that, we attend concerts and shows at an 
approximate rate of once or twice per month.    
 
Our activities take place throughout Milan. We attend concerts together and organize 
multiple conferences at Bocconi - alone as well as in collaboration with the Arts Society.  
 
Although our association was founded recently, we have already established a partnership 
with La Scala.  
 
So far, no internships have been provided, however, we are working on expanding our reach 
and increasing our numbers of partnerships. 
 
We accept anyone who wants to become a member at any time throughout the academic 
year. Like many other associations, we require a modest membership fee of €10 to cover 
for various expenses we incur during the year. 
 
Our members do not have any commitments, they are welcome to join our events and to 
interact in our group chat. We estimate that members who decide to join a team 
(Events/Media/HR) will have an average commitment of 1-2 hours per week, depending on 
their own initiative and availability, especially during exam sessions. Similarly, the frequency 
of operational decision-making meetings will depend on the responsibilities a member takes 
on. 
 

 
 

President Sabrina Zamfira 
Media @opera.society  



 

Business&Arts 
Founded in 2016, Business & Arts is Bocconi’s first student association that 
acts as an incubator for innovation, creativity and collaboration, by bringing 
together international students with a shared passion for art, fashion and 
design. Over the past year, Business & Arts has become a central actor in 
championing the University’s creative sphere as well as cultivating a lifestyle 

of aesthetic appreciation, creative exploration and cultural engagement. Through our 
interaction with the student body, we aspire to create a community that not only understands 
the value of creative-thinking in a corporate context, but also pushes students to see their 
pursuits in an alternative light. Our association consists of approx. 50 members, with a mix 
of international and Italian students. 
 
Our association consists of three main divisions: 
 
1. The Marketing Team gives the whole association its creative direction and takes care of 
the distinct aesthetic sensibility of our social media presence. Such vision flows through 
graphics, columns - including Milano Alla Carta, Sunday Paper and Astrological Moodboards 
- playlists, organic and original content and much more. The team's hybrid core allows its 
members to express their creativity and encompass all the areas included into the holy trinity 
of Art, Culture and Community. This team also includes a sub-division of Graphic Design, 
which is responsible for curating the visual identity for our major projects and events. 
 
2. The Editorial Team in B&A allows its members to freely express through words and 
photography their latest obsessions, those being art, design, music, movies or whatever 
other rabbit hole the team’s writers might have fallen into. This team's aim is not to simply 
supply with information and facts, but rather give space for personal expression and insight. 
Aside from articles, our digital publication hosts city guides, interviews, photojournal logs, 
and monthly columns curated by the writers. 
 
3. The Events Team is the one which makes the magic happen. With a creative, 
international, and proactive group of people, it brings to life the artistic ideas of the 
association through events. It is dedicated to transforming creative chaos into impactful 
social change by shedding a light on local and up-and-coming artists, cultural venues, and 
underground events. The team organizes an array of social events for students, as well as, 
several educational talks and conferences with experts within creative industries. 
 
Applications are open twice a year, in September and February. We always look for 
proactive and creative individuals which can bring fresh ideas to the team and contribute to 
our existing vision. 
 
The time commitment varies from team-to-team, but all members are engaged with 
association's activities and tasks on a weekly basis. 
 

 
President Sofia Umanskaya 



 

Gruppo Teatro Studenti Bocconi 
We are Bocconi's theatre group and each year we present a show, which is held 
in Italian. The group is made of 10 to 15 members. 
During the academic year we look forward to preparing the final show, which is 
held in Italian usually in May. Rehearsals are set to be once or twice a week. 

Timeframe for castings is yet to be defined but will likely take place in October. Everybody  
 
 
is welcomed to try, even for other roles besides acting (photography, social media 
managing, or anything else you can bring to the table). If applying for acting, knowing Italian 
is necessary. 
A couple hours per session in the evening (usually 20.00-22.00), once or twice a week. 

 
Bocconi Students Film Production 

The association works in unison at the beginning of the year and then divides 
when working on a project.  
 
 
 

There are five main divisions: 
- Story: which involves script writers, directors and actors 
- Cinematography: which involves camera, lighting, set design, audio and props 
- Production: which involves budget, funding, pre-production, post-production, catering 
- Editing: which involves Edit, Sound design, post-production, exporting formats, trailer and 
social media  
- Communication: which involves backstage, social media, graphics, film festivals, press 
kits 
 
The annual event is the screening of the movie produced by the association which 
involves a premiere and an aperitif after the Q&A with the cast.  
We produce between 2 and 3 movies each year thus we have 2-3 screenings. 
 
While the film production is inside Bocconi, outside of Bocconi we will be collaborating with 
professionals from the film world and with film festivals inviting professionals to learn on 
different aspects. 
 
The timeframe for applications is until the first of october. For prospective members we 
only look for one thing: enthusiasm. When the association started nobody knew how 
tomake a short film, but last year we produced two short movies and the quality always got 
better. If you enjoy movies and want to be part of the magic, you have already all qualities 
and qualifications we desire. 

President - 
Media @_gtsb_ 



 

We meet once a week to work on the current film we are working on. The meetins also  
became an opportunity to learn and improve with guests from different fields of the movie 
world who join us to help us learn on a particular aspect of filmmaking. The weekly 
meeting is not obligatory and as an association we try to work around the Bocconi 
schedule as we know how tough exams can be. 

 
 
 

 
 
  

President Thomas Festa and Guido Mirra 



 

INTERNATIONAL & FOREIGN STUDENTS' CLUBS 

 

 
  

Association Mail 

Bocconi Chinese Student Association as.bocconicsa@unibocconi.it 

Bocconi Exchange Students Club as.exchangestudents@unibocconi.it 

Bocconi Students Polish Society as.bspolishsociety@unibocconi.it 

CEMS Club Milan as.cemsclubmilan@unibocconi.it 

ESN Milano Bocconi - Erasmus Student Network as.esn@unibocconi.it 

Greek Students Bocconi Society as.greekstudents@unibocconi.it 

Spanish and Latino Student Association as.salsa@unibocconi.it 



 

Bocconi Exchange Students Club  
Our mission is working toghether to provide projects and events that can 
give a comprehensive view of business, from entrepreneurship to 
sustainability and B2C. We are proud to undertake diversified and eclectic 
ideas and experiences, based on the unifying need to connect people, 
realities and minds. 
 

For season 2023/2024, our first year, we counted more or less 50 associates with a 10% 
share of foreign students 
 
Ad already stated, the association wars born with wider than usual range of action and horizons, therefore 
it’s composed of several divisions in which every associate can enter based on their personal interest:  
- Podcast 
- Entrepreneurship 
- Relations, Press and Events  
- HR & Recruitment  
- Finance & Tech  
- Media, Brand & Strategy  
- Social Impact & Sustainability  
 
We do not Have a signature annual event yet, since the association was born only one year ago. However, 
there is a lot to do to improve and this is one of the main key objectives for the next season. 
Our goal for this season is organizing at least 3 to 5 events per semester. 
 
We’re focused both inside and outside Bocconi, but we think that the best way to reach the 
mission of the organization is that of reaching out the university boundaries, seeking 
opportunities and relationships with people and realities that can enable a quality output to 
out work.  
 
The time frame for application is usually 7 to 10 days after the Associations on Display 
Event. No specific qualities are required apart from commitment, which we value and strictly 
require from our associates. 

 
 
Bocconi Chinese Student Association 

Our core mission is to lodge an open gate to the Chinese world, 
connecting people with a common interest towards China. We 
intend to create a universally accessible platform for students, 
academics and entrepreneurs interested in China to give them a 

possibility to exchange ideas, target opportunities and develop a future career related to 
China all together. 
 
Total members (2022/2023): 80.  20% Italians, 66.2% Sino-Italian + Chinese (Mainland), 
13.8% foreign. The Association is composed of 4 teams: cultural team, social media team, 
marketing team and business team. Our main annual event is the "Welcome Dinner", 

President Mattia Moretti, Carolina Torriani 
Media @besc_bocconi – in: Bocconi Exchange Students Club  



 

where everyone can join it and has the chance to know BCSA's teams, participate in many 
activities and win a lot of prizes! We organize 1-2 events every month. 
 
We have a fall recruitment (September-October) and a spring recruitment (February-March). 
Requirements for prospective members: true passion towards Chinese culture and traditions 
and cooperation among members. 
 
Our workload is project-based. If a member is interested in taking part of multiple projects, 
he/she can do that. The Board is busier with many different projects. There are two general 
meetings, the first one at the beginning of the academic year, the second one at the end. 
There are also single team meetings to discuss about projects within each team's area. 

 
 
ESN Milano Bocconi – Erasmus Student Network  

We, from the Erasmus Student Network Bocconi, have been active for 
years across Europe, and we are dedicated to welcoming Erasmus 
students and ensuring they make the most of their study experience in 
Milan. We organize unique events and unforgettable experiences. We 

have 70+ members and a network of 600+ foreign students attending our events each 
semester. 
 
We are divided into board members, board supporters, Active members and sympathizers. 
We organizer activities all over the year, especially during welcome weeks. 
 
We have a lot of partners, but none of them is offering stages for our members. However, 
taking a place in our board will give you and extra voice on your CV. Our activities are 
focused on bocconi students, but they take play everywhere in Milan. Furthermore, our 
trips and events take place all around Italy and even beyond (i.e. trips in Germany). 
 
New members can start their path whenever they want, but they get the final membership 
only during one of our periodical meetings. 
 
A meeting every month. During welcome weeks we need to be active every day. Then as 
the semester goes on, out activities are decreased. 
 

 

President - 
Media @bocconicsa  
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Spanish and Latino Student Association 
Our aim is to create an environment to celebrate latin and hispanic cultures 
at Bocconi, and educate those who aren't directly part of it about our 
customs. 
 
We are in 47 members, 90% foreign students. 

 
Our divisions: 
 
Media Division - 15 people 
Sports Division - 10 people 
Events Division - 10 people  
Networking Division - 5 people  
HR Division - 7 people 
 
We do not have an annual event, yet, but we plan parties once a month (usually) and there 
are smaller events like football matches, game viewings, speaker events, and reunions at 
the park. 
 
We want to provide a home away from home for latinos and hispanics who move to Milan 
and attend Bocconi. Anyone is invited to our events, whether they are hispanic or latino or 
not, and can be part of the SALSA family. We don't collaborate with many external entities 
or businesses, besides in our party organizations, or when inviting speakers that are from 
latin or hispanic countries to hear about their experience in the job market. 
 
Students can join our association either in the September/October round, or in 
February/March.  
 
We want people who are willing to work, with creativity and organization skills.  Most of all 
we hope our members are open minded, curious, and in hopes of making a few friends 
along the way. 
 
The commitment isn't high. The events and media division are the hub of SALSA, as our 
association is event and social media based. We have meetings by weekly, sometimes 
once a month (especially during partials or exams). Weekly commitment is about 2 to 3 
hours. 
 

 
 
 
 
 
 
 
 
 
 

President Ivana Funcke 



 

MEDIA 

   

Association Mail 

BocconiTV redazioni@bocconitv.it 

Radio Bocconi radio@radiobocconi.it 

Tra i Leoni traileoni@unibocconi.it 



 

Bocconi TV 
Bocconi TV is the exciting student-run web TV of Bocconi students. Our 
goal is to inform and entertain with seriously fun content about uni life 
and cultural events! As a platform run by students, Bocconi TV can be 

an excellent opportunity for aspiring journalists, video editors, social media creators, and 
overall media enthusiasts to gain hands-on experience in producing content! 87 members, 
24% foreign students. 

• Marketing: social media post designing, content organization and designing posters for 
events 

• Events: organizing the cool Entertainment Industry related events Bocconi desperately 
needs 

• Journalism: video interviews, magazine articles and more 
• Production: cutting-edge video editing for newbies and for experts 
• Entertainment: viral videos about sports and uni life 
 
Events & activities: from the Venice Film Festival to the Sanremo Song Festival to 
Bocconi Sports Events, we are always reporting and engaging with the student community. 
We operate in five interlinked areas. 
 
Application: From the 10th to the 20th of September. Keen passion in the Entertainment 
Industry (Cinema, Media, Sports), basic video editing skills. 
Commitment: one division meeting every two weeks. Meetings take place twice a trimester. 

 
Radio Bocconi 

#PlayItLoud. Welcome to Radio Bocconi – where the beats drop, stories 
rock, and good vibes never stop! Whether you're a student eager to swap 
tales and ideas or an alum looking to keep the good times rolling, we've got 
your back for all things growth and fun. Our vibe? Inclusivity rocks! We're 
here to make sure every crew on campus is part of the action. But guess 

what? We're not just limited to the campus buzz – we're out there collaborating with music 
folks, art enthusiasts, and culture aficionados. Feel the itch to get creative? Awesome, 
because we're all ears and totally into new ideas and fresh ways to rock the airwaves. 
Welcome to Radio Bocconi – where the beats meet the brains and creativity takes the 
spotlight! 
We have around 120 members, with 25-30% foreign share. 
 
We divide new speakers into three divisions depending on their airing time and/or program 
content. The radio airs 24/7, and speakers usually host their show at least once per week, 
according to the radio schedule which we all set up together in the beginning of the 
semester. 

President Lorenzo Vedana & Beatrice Merli 
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Our main annual event is RB Day, which has unfortunately been discontinued since 2018, 
but this year we're going to bring it back! It's going to be hosted in April, and we need 
everyone's help to succeed. In addition, we set up aperitifs and nights out together around 
once per month." 
 
The true marvel of RB is that your show is entirely in your hands! You can talk about anything 
you want - as long as the program has some catch, and it is in line with Bocconi's policies. 
We're also involved in the music and cultural scene beyond the radio itself: we participate to 
events, periodically hand out tickets to your favourite artists' concerts, both Italian and 
international, and offer to participate to famous festivals such as Sanremo and Eurovision. 
We collaborate with event management groups and firms, press offices, independent and 
major music labels, and bigger radio stations for some of our activities. Many of our prior or 
current members have gone on to work for them (both as interns and full-time). 
 
This year our recruitment will open on September 8th and close on the 17th. We're looking 
for a variety of people: studio speakers are what brings life to the radio, but they can't do it 
alone! Whether you want to get talking on the mic, handle music selection or promotion on 
social media, create graphics for our content, contribute to organising events, be a video 
editor or an audio technician, the floor is yours! 
We get many requests every year, so if you already have some experience in the role you 
want to apply for, that surely helps you out. (e.g., Photoshop for graphic designers or 
Premiere/Sony Vegas for video editors). 
 
Commitment: at least 1 hour a week for speakers - beyond that you can devote as much 
time as you wish. For technical roles we also try to keep it no more than 1-2 hours per week.  
DM meetings occur once a month but, exceptions aside, only involve the Board, which is 
composed of 16 people. 

 
Tra i Leoni  

Tra i Leoni is Bocconi University's official student newspaper. It is completely 
student-run but supported by Bocconi University. 2022/23 members: 35 – 
about half foreign students. It is a flexible environment that encourages 
proposals from members. Hence, divisions may be created depending on the 
inclinations of members.  

There are, however, some teams that are always present and active:  
• Media team, which handles social media. 
• Events team, which organizes events with guests. 
• Monday Briefing team, which cures a weekly column summarizing the main news 

from the week. 
• The Art Column 
• Campus Reporting team 
 

President Mattia Filippo Baglietto 
Media @radiobocconi – in: Radio Bocconi 



 

Collective activities include bimonthly issue management, website upkeep, and 
collaborations with other Bocconi associations. An editorial board oversees editing, but all 
members are encouraged to contribute ideas. The website, www.traileoni.it, is updated daily. 
Team meetings occur regularly, including mandatory general meetings and informal 
gatherings. 
 
We are Bocconi's official student newspaper, with activities extending beyond the university. 
While formal external collaborations are in progress, our members have received internship 
and job offers from media outlets and startups. Examples include Wired Italy and Squid 
Business. 
Recruitment for various roles opens in mid-September, including writers, graphic designers, 
web managers, data visualizers, and events team members. Ideal candidates should be 
motivated, open-minded, and willing to collaborate, with a commitment of one article per 
month and active participation in a division. Operational meetings occur monthly, with 
smaller divisions meeting more frequently, and informal gatherings foster team bonding. 

 

President Lorenzo Garbarino 
Media @traileoni – in: Tra i Leoni 


